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FIRST IN THE DRYCLEANING INDUSTRY SINCE 1910 


FLEXIBLE CONVEYOR system handles subassembly for 21 stores and two routes of Marshall Steel Co., Oakiand, 
California, with economy of time, labor and space. For details of operation and more photographs see story on page 38 
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Hyfio* completely removes all solid soil— 
without removing active detergent! The 
result is that in charged system cleaning you can 
achieve important cost savings, make detergents 


work longer and do a better cleaning job. 


Whether you are using a washer-extracter, an 
extractor-rinse or just one or two washers, 
simply follow these two steps: (1) employ Hyflo 


in your filter; (2) distill rinse solvent regularly. 


Unlike other materials, Hyflo does not adsorb or 


remove active detergent. Thus you can maintain a 
high detergent concentration throughout the washer 
run. Yet this lightweight, highly porous filter 
powder does screen out all insoluble dust, dirt 

and other soil... gives you crystal-clear solvent, 

at fast flow rates. Your garments come out 

cleaner, you get longer filtration cycles, you 


need to replace solvent less often. 


To find out more about Hyflo and how to use TOADE mans REcisTERE® 


it to best advantage, ask your dealer for a copy of A CELITE PF.ODUCT 
the new Sixth Edition of the 52-page Drycleaners’ FOR THE DRY-CLEANING INDUSTRY 


Handbook. It's yours without cost or obligation. lo} M ill 
Johns-Manville, Box 60, New York 16, N. Y. én 


In Canada, 199 Bay St, Toronto 1, Ontario. 


*Reg. U.S. Pat. Off 


Johns-Manville HYFLO 


the filter powder for charged system cleaning 
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OTHER SYNTHETIC CHARGE 
CAN GIVE YOU CLEANER, BRIGHTER 
LINT-FREE* CLEANING 


HIGHLY ECONOMICAL! EQUALLY EFFECTIVE FOR BOTH 


COMPARE THESE 


ADVANTAGES: Thousands of dry cleaners throughout the 
© te United States and Canada have successfully 
* Reduces distillation time and expense! installed Buckeye Clean-Charge. 


* Classification time is greatly reduced! 


This wonderful, new synthetic product has 


Assures accurate moisture control! 


been designed to meet the requirements 


* Greater percentage of undesirable 
colt ts of all dry cleaners . . . large or small 


No discoloration problem is possible! 


synthetic or petroleum solvent systems 
* No undesirable odors! 


single or two bath equipment! Write today 


* Spotting and wet cleaning time is 
reduced to a minimum! 


for further information on Buckeye Clean- 


Charge! 


Outstanding for its ease of operation! 


Solvent remains light and clear! 


“patent applied for... 
product and process 


Producers of Quality Products for the Cleaning and Laundry Industry Since 1844 
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~ FOR MORE PRODUCTION 


ELEMENT & THERMOSTAT 


REPLACEABLE 


RIGHT IN YOUR OWN PLANT 


STEEL-SEALED ELEMENT 


Dryco’s electric element is 
sealed at the factory into a 
steel casing. It is completely 
shielded at both top and 
bottom to withstand tough- 
est abuse without shorting 
hazard. 


Dryco’s steam valve has a 
spring-loaded packing. This 
permanently prevents any 
leaking of the valve. As the 
valve weers from constant 
use, the spring tightens on 
the packing, assuring a 
leakproof seal. 


WITH WATER SPRAY 


tal Complete unit 

with water spray 
gun, trigger-operated, 
mounted on handle 


_—~ Y MODEL 6530-A (3-Ib. iron) 
‘ MODEL 6560-A (6-Ib. iron) 


SUPER-INSULATED 
MICRO SWITCH 


Dryco’s thumb-operated 
micro switch is specially in- 
sulated to resist heat trans- 
fer and reduce heat radia- 
tion. This provides greater 
comfort for the operator. 


FEATHER-TOUCH 
\\ OF THUMB CONTROL 
\\ PRODUCES 

( INSTANT STEAM 


TROUBLE-FREE 
SOLENOID 


Dryco’s solenoid is specially 
designed, precision built. tt 
is guaranteed for FIVE MiL- 
LION IMPULSES and is in- 
sulated to provide maxi- 
raum silence of operation. 


$9900 


Onder FROM YOUR SUPPLIER 


Theme Opereted 
_ trom, complete with Speedwoy 
ssembly includes cord, steam hese 3 
soleneid, wolwe, Cord-A-Way orm, 

priet light, sepereter ond mounting 
brechet, ready te instell on beerd 


SMALL, COMPACT 


SEPARATOR 


Dryco’s steam separator is 
small and compact... 
mounted below the level of 
the ironing board — out of 
the operator's way, and 
cooler. There's no heat radi- 
ating in the operator's face. 
This exclusive feature is 
made possible by the unique 
Dryco soleplate. 


CORD-A-WAY ARM 
SPEEDS PRODUCTION 


Dryco’s Cord-A-Way arm is 
an integral part of the 
DrycoMatic Unit. It keeps 
the iron cord ovt of the 
way; prevents it dragging 
over pressed areas... cuts 
time required for making 
lays. 


DrycoMatic 


Complete as 
shown above, 
without water 


spray gun 


MODEL 6330-A (3-Ib. iron) 
MODEL 6360-A (6-Ib. iron) 98252 


ELIMINATES TIRING 
REACHING FOR PEDAL 


DrycoMatic’s thumb opera- 
tion banishes foot-fumbling. 
This allows the operator to 
stand on both feet comfort- 
ably ...not with one foot 
cramped on a pedal. This 
cuts fatigue in half... per- 
mits greater output. 


20% FASTER... 
10 TIMES EASIER 


6 GARMENTS 


FOR THE TIME, COST 
AND EFFORT OF 5! 
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6 times more steam holes HOTTER HEAD LIFTS PRODUCTION. Aluminum—best 


conductor of heat—gets hot instantly, holds heat 
6 times faster steaming 


MORE STEAM HOLES—BUILT-IN BAFFLE spreads steam 
instantly! Spaces between 300,000 perforations cre- 


ates baffle that provides constant flow of steam, 
Lowest-cost pressing prevents steam marks or impressions. 
PRESSES ANY FABRIC. Silks, woolens, synthetics— 
Lifts the nap as it presses any fabric—without changing the plate. That's why 


garment makers use Davis Plates to press garments 
at the factory. 


Restores newness to all fabrics REJUVENATES ALL FABRICS. Patented burred surface 
4 renews and revitalizes the material... restores the 
original mill finish to the cloth. Gives it that fresh 
‘new”™ look. 


all hard-to-finish fabrics. 4 NO STEAM IN PRESSER'S FACE. Reinforcing band in- 


side rim of Davis Plate deflects steam doun—to the 


Presses silk, woolens, synthetics, 


garment. Band hugs head of the press, prevents 


Davis Fabric-Renewing Press Plates 


for all makes and models of cleaners’ presses 


36" to 46" utility models $14.85 47" to 54° models $19.25 Mushroom models $11.00 


HOSE 


OR ALL DRYCLEANING PRESSES 


for HOFFMAN Presses all models 


TYPE, MF22—% x 22” fits Hoffman (oll models) 
also Butler, Forse and Singer Each $5.50 


DON'T LET THIS 
HAPPEN TO YOU 


Keep a Spare Set 


wor PRESS PLATE 
PRESSES MORE GARMENTS PER OPERATOR PERHOUR... 
2 
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FEATURES Elephants, Yet? 


Last month in this space we talked about a money- 
cleaning machine that seemed to have low-pressure pro 


motional possibilities. Since then we came across several 
Finishing Slacks and Skirts—Manual for Training more promotion gimmicks in the April 9 issue of Printer’s 


Subassembly by Conveyor by Phil Greene 


Wool Finishers, Part I by Laura Herrmann Porterfield Ink, the advertising and selling magazine. Not all of 
them are new, by a long shot, and not all of them are 
applic able to the drycleaning business, but they are 
There's No Plant Like Home by Henry Mozdzer worth your perusal. Loyd B. Dunning of General Ele« 
. tric’s radio-TV department wrote the original article. 

the Drycleaner, Part IX by Henry Mozdzer presented an elephant to the local zoo and started the 
Plant Follows Boom by Lou Bellew 7 whole town suggesting names for the beast. He offered 
a TV set as a prize and distributed loads of entry cards 
at his store. As Dunning points out, you don’t have to go 
whole hog with an elephant Give a Dalmatian to the 
boys in the local fire house. Or you could keep a para- 
DEPARTMENTS keet or monkey or any other interesting creature in the 
store and give it to the person submitting the best name. 

A department store in Rock Island, Illinois, offers free 

coffee and doughnuts to shoppers from 10 a.m. to 4 

Letters to the Editor : p.m. Coffee is served by ladies representing different lo 
cal charities, and the store rewards them with a gift 
to the charity. About 200 cups of coffee per day are 
Business Builders 24 served, and the total cost of the deal, including a $125 
monthly charity donation, comes to $200 monthly. This 
one could ‘ asily be SO aled dow n 
Editorials 36 Another idea was to help shoppers solve the parking 
problem by Living away maps showing where to park 
in the city. Dunning suggests just showing customers 
Questions and Answers ‘ where to park near your store, or giving customers fre¢ 
nickels for the parking meters 

A cake-baking contest clicked for an appliance stor 
N.LD. News in Reading, Pa. Clubs and civic groups were paid 20 
cents for each member entering the contest. For each 
member who pure hased an appliance the store gave the 
News Notes in the Trade charity or club five bucks. A local grocer donated the 
ingredients, and the winning cakes went to charity. 

A variation on the cake deal was worked in Richfield 
Meetings Sc heduled Minnesota, in which cooking demonstrations were spon 
Classified Advesticnments sored at a local church parish house. The church got 

5 percent commission on mayor appliances sold to mem 
Advertisers’ Index bers within 30 days 


Effective Production Control by Robert E. Cowi 


Reardon Fools Skeptics by William R. Palmers 


Signs of the Times 

Gadgets and Gimmicks 

I wenty-live Years Ago Lou Bellew 
Legal Decisions H. Street 
Association Notes 


Obituaries 


rhis one 1s really practi al Hang a neighborhood bul 
letin board in your store and let customers post notices 


CONVENTIONS free for two weeks. The store retypes each notice on 


}-by-4-inch memo sheets to keep the board looking neat 

Customers posted notices for apartments for rent, artic les 

for sale, sitter services, lost and found, ete. The idea 
Allieds at Colorado Springs by Phil Greene 76 built lots of goodwill and traffic 


: Window bingo seemed to work in Oklahoma City 
mabe enry Mozdzer 102 
New York Widens Membership by Henry Mozdzer 1 Numbers were posted in the store window at the rat 


New Hampshire's First 104 of one a day. Cards were handed to passersby and to 


~ople waiting for traffic lights. People soon started 

“ets at P P w Phil Greene peop i gh i i 
Oregon Meets at Portland by Phil Greene 104 coming into the store for cards. Prizes were offered daily 
Meeting in Montana 106 Phil Greene 
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PyYRATEX is 100% active ingredient. 


When mixed with equal parts solvent 
it provides a dry spotter that is 
superior to factory-mixed products 
over 50% higher in cost. 

When mixed with equal parts water 
it is faster, safer and far 


more economical than any water- 
soluble product designed for 


the removal of paint-oil-grease 
on the wet side. 


By using this one base for 

preparing either a dry or wet spotter 
you enjoy the lowest possible cost, 

as well as the security that goes 

with America’s most popular formula. 


7 
561 WEST MONROE ST., 
CHICAGO 6, ILLINOIS 


Copyright 1953, R. R. Street & Co., Inc 
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When you order from your jobber 

in the original 4-gallon case, you take 

full advantage of the saving made possible by our 
mass production and distribution 

in this standard package 

If you order less than a case you 

automatically increase your jobber’s cost of handling, 
packaging, delivering and billing, at least 

a portion of which he must pass on to you 

Save 35c on each gallon you use by ordering 

in the standard 4-gallon case 
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Like putting 
money the bank 


BOULEVARD 
LAUNDRY 


INTERNATIONAL RM-120 Series. GYW rotings, 5,400 to 6,600 Ibs. 7%, 9%) or 


foot body length tondard flatback styles 02, 115, and 122-inch wheelboases 


Laundry and dry cleaning delivery costs start going 
down the day INTERNATIONAL Trucks with Metro 


bodies are put to work in pickup and delivery service NO OTHER MULTI-STOP TRUCK GIVES YOU 
This is fact — proved by operators whose cost-record SO MANY EXTRA-VALUE FEATURES 


‘vid » has made INTERNATIONALS with 

Big Payload Space. Eight body sizes, two body styles 
body the multi-stop leader for 16 straight years. standard or flatback. Four body lengths — 734, 91%, 
10'» and 12 feet, in capacities ranging from 243 to 392 
cubic feet 

neered . . . built to stay on the job. And they are Six Chassis Models. 102, 115, 122, and 134-inch wheel- 
economy -engineered to give maximum miles per bases. GVW ratings, 5,400 to 11,000 pounds. 


These famous INTERNATIONALS are all-truck engi- 


gallon of gas and quart of oil Extra Driver Convenience. Ful! 6-foot headroom. Low 
stepwells. Sliding front doors standard, folding doors 
Further, they save driver time and energy, boost optional, Six rear door options. 
driver productivens because they are easy to load Real Driver Comfort. Folding, adjustable, foam-rubber 
seat. Easy-riding broadleaf springs with double-acting 
and unload, easy to maneuver in traffic and on routes ; 
: shock absorbers. Low center of gravity. Comfort- 
All ol the c thing ; add up to more profit from each de signed toe-board angle 
Outstanding Economy. Hi-tensile steel body construc- 
tion throughout. Famous long-life, money-saving 
Ask your INTERNATIONAL Dealer or Brar.ch for com- INTERNATIONAL Silver Diamond en sine with improved 
plete fact and a demonstration. A phone call will downdraft carburetion. Big, 11-inch, easy-operating 
cushioned dise clutch 


of your delivery routes ... more money in the bank 
set it up. Time payments arranged. 
INTERNATIONAL HARVESTER COMPANY CHICAGO 


nal Harvester Builds McCORMICK © Fa Equipment and FARMALL® Tractors Motor Trucks Industria wer ‘ erators and Freezers 


Better roads mean a better America 


INTERNATIONAL TRUCKS 


“Standard of the Highway” 
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I pound of RSR 
makes 141 gallons of 
Digesting Solution at 
a cost of less than 

3¢ per gallon 


Wa Nor t 

vou 


— 


Pes 


No question about it...the cost of using 
RSR is so low as to be negligible. 


But even more important than lowest cost 
is the superior quality and the effectiveness of RSR. 
it has greater strength and digesting power than any 
other digester on the market. No other digester can 
match its dependability for removing all types of 
albuminous spots in one quick treatment. 


The most profitably-operated shops in the 
country, particularly if they use the strong soap solu- 
tion, follow the practice of 


putting all garments that are to be wet-cleaned 
into an RSR Bath first 


That’s the surest method for saving time, eliminating 
costly hand labor...and avoiding the risks of hard 
scrubbing! 


WALLERSTEIN COMPANY, INC. « 180 MADISON AVENUE, NEW YORK 16,N.Y 
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@ Completely Automatic. Garments are cleaned and dried 
in one operation. You simply set controls. No cylinder partitions— 
no divided loads to weigh. Saves time and labor, cleans better. 


@ Powderless Filtration. You don't use costly fliter aids. No 
filter sludge to clean out. Saves work, cuts solvent costs. 


@ Strip Distillation. You can distill solvent continuously or in 
convenient batches. Recovers solvent from still residue. Solvent is 
always in peak cleaning condition. 


@ Patented “Iso-Vibe"’ Vibration Control Mounting. Requires 
no bolting to floor, needs no special foundation. 


@ Underwriter Listed and Approved for safe operation. You 
can install anywhere with low insurance premium. 
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25 Pere Unit 


1 
with action! 


@ Load in a full 25 lbs. of garments. Set automatic 
control. Then . . . the Martin 25’s gentle action lifts 
garments to top of revolving cylinder, drops them into 
swirling solvent bath, raises them again. Cylinder re- 
verses automatically! Garments are opened up so solvent 
can surge through every pore of fabric. Lift, drop, . 

reverse ... gently, thoroughly . . . until all soil is gone. 


Drying? Open-pocket cylinder tumbles garments, fluffing, 
drying, deodorizing, . . . and delivers clothes as fresh as 
a breeze! 


With the Martin 25 you'll turn out work faster with less 
labor. A girl can handle full loads . . . easily, quickly! 
Operation is completely automatic. Most important — the 
quality of work you deliver will bring satisfied customers 
back to your store again and again. 


Get all the facts about Martin reversing open-pocket 


cleaning! Write us for the name of your Authorized 
Martin Dealer who'll be glad to give you the full story! 


June, 1954 


Martin 25—25 \bs. capacity; for use 
with Perchiorethylene Solvent. 


EQUIPMENT COMPANY 


Division of 


The Americon Laundry Machinery Company 
Cincinnati 12, 


Vth 

¥ 

U. L. Approved 

Marlin 
d 
\ 
full-drop cleaning 4 
« « Here's open-pocket, full-drop cleaning «* 

Automatic 
11 


Charged-System Problems 
lo the Editor 
have 


received the NAaTIONA! 
Guidebook Issue 
ind have read the editorial on page 
> and would like to discuss this par 
ticular editorial with you 

problem 
as outlined chiefly by George Fulton 


In commenting upon the 


you note that 35 percent of the plants 
that reported to the NID were having 
distillation difficulties. One cause of 
this difficulty in distilling, and one 
which | can say is very easily over 
looked, is the dilution of the solvent, 
the petroleum or perchlorethylene, 


with co-solvents. Certain detergents 
included co-sol 


Most of 


these co-solvents distill in the same 


on the market have 


vents in their formulations 


range that solvents do or form boil 
ing-point mixtures which bring over 
the 


ered solvent 


o-solvent along with the recov 
Many of these 
along with them 
during the distillation and, when these 


co sol 
vents carry water 
condense with the solvent, form milky 
and hazy-looking solvent. Frequently 
the operator attributes this haziness 
to detergent coming over during dis 
tillation. It is misleading in this re 
gard. The main fault with the carry 
over of moisture is that this effect is 
iccurmulated as more and more of the 
co-solvent is amassed trom the more 
of the detergent that is used 

You also mentioned that high hu 
midity and shrinkage problems seem 
to be going together particularly in 
petroleum plants, and that the test 
bundles indicated that the soft wools 
ind high humidity are a trouble-mak 
I think the operator 


often brings this condition upon him 


ima « ombination 


self by using devices that are made 
to mamtamn a constant high relative 
humidity in the solvent without re 
spect to the kind of fiber or material 
that constitutes the load. It doesn't 
seem good practice to me to subject 
ill kinds of woolen fibers 
hard and soft silk, et 
percent ol relative 


weaves, 
to the same 
humidity. Unless 
the operator is willing to make an ad 
iustment of moisture for the kind of 
load he is running, he should more or 
less expect this kind of trouble 
Another 


was that in the matter of graying, the 


ibstract of this meeting 
superiority of the two-bath system 
over a one-bath system appe ared to be 
very run out. My interpretation of the 
subject reported was that no attempt 


had been made to break the test 


12 


LETTERS to the EDITOR 


bundles down into further classifica 
tions, that is, which of these done in 
single-bath methods was run in ™% 
percent, 2 percent or 4 
percent of detergent 


pe reent ] 
You see, all of 
the test pieces regardless of the de 
tergent concentration, were put in one 
classification 
Also, in regard to the removal of 
water-soluble soil, it is obvious that 
plants using 3 and 4 percent of deter 
gent, which is generally true of the 
two-bath cleaning method, can do a 
better job than those using a single 
bath with only 1 or 2 percent of de- 
tergent. Hence, again no comparison 
was made between the effectiveness 
of the 3 and 4 percent, especially the 
1 percent single-bath method. These 
disclosures obviously do not look fa- 
vorable to the 4 percent single-bath 
method because of their manner of 
presentation 
My contention is that data such as 
these that were presented should be 
grouped in such a manner as to give 
their full meaning. Of course, I real- 
ize that this was only the beginning 
of a thorough investigation which is 
in progress and presume that when 
more data is available, the facts will 
then look different. 
J. R. Youne 
Sales Manager, Dry Cleaning Division 
The Davies-Young Soap Company 
Dayton, Ohio 


Likes “Plain Talk” 
lo the Editor 


Congratulations on your editorial— 
“Unserviceable?” The industry can 
profit by more of such plain talk. 

Fevix Renick 
Managing Director 

Institute for Maintaining 

Drycleaning Standards 
Mass 


Cambridge. 


Uruguayan Wants Advice 
To the Editor 


Would it be possible for us to ob- 
tain from you technical information, 
in a direct way, as to improving our 
present working conditions? 

The fact is that we are considering 
the enlargement of our working shop, 
for we are facing several problems, 
such as lack of place and equipment. 
We have to improve also our assem- 
bling department, as well as delivery 

For your information we will add 


firm serves approximately 


25,000 customers. There are about a 
million inhabitants in Montevideo. We 
own a small flotilla of light trucks and 
deliveries are twice a day 
throughout the city. Processed gar- 
delivered within 4 or 5 


made 


ments are 
days 
Therefore we would like to have at 
hand, if possible, full details and tech- 
nical data of any similar drycleaning 
plant in the States. 
F. Ramos 
Vianager, Casa Ramos S. A 
Ejido 1432, Montevideo, Uruguay 


Some of our good-neighborly readers 
with comparable operations may care to 
supplement our own response by writing 
directly to Mr. Ramos.—Eprror 


Steady Reader 
To the Editor: 


Please send two copies of your 
“Silk Finishers Manual.” 

We read each issue of THe Na- 
TIONAL CLEANER & Dyer “cover to 
cover”’—keep up the good reporting. 


C. W. 
Newhall, California Howdy Cleaners 


Wants To Come Back 
To the Editor: 


As you know, I am your subscriber 
and would be most grateful for your 
help and advice. 

I have my own cleaning and dyeing 
establishment here and have 32 years’ 
practical experience of this work. Be 
tween the years 1919 and 1929 I was 
in the United States. 

I am anx1ous now to return to your 
country for good. Can you possibly 
put me in touch with firms who are 
likely to care for my services? I see 
many advertisements in each issue of 
your journal but do not myself know 
how to set about the business of re 
turning to the States on my own. 

I should require that the firm will 
ing to employ’ me obtained the neces 
sary permit off the quota and pay my 
passage. This, of course, | would re- 
turn from my pay. 

I can furnish you with full refer 
ences. | am now 53 years old, in 
thoroughly good health. 

V. Trrosk! 
UL. Ivo Lola Ribar, 12 
Skopje, Yugoslavia 


Mr. Trposki can furnish current refer- 
ences in this country to anvone who may 
wish to answer his letter —Eprror 
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Photographs of installation at Charles L. Walker, Indianapolis, Ind. 
featured in the May 1954 issue of NATIONAL CLEANER & DYER. 


The NEW B & G Push-Button 
Call Office Conveyor — 


Can do all of these for you! 


CUSTOMER CONTACT... 


Maintain constant customer 
contact. The attendant never 
leaves the counter. 


39% MORE SPACE... 
Hang 39% more orders in the 
same space now being used. 


FAST SERVICE... 


No matter how large your vol- 
ume customer orders automati- 
cally delivered to your counter 
attendant in 15 SECONDS. 


... THE B & G PUSH BUTTON CALL OFFICE 
CONVEYOR is an amazing new mechanical 
rack that will deliver any specified order 
to your office or store attendant in 15 SEC- 
ONDS or less 


leaves the customer .. . 


the attendant never 
and you can hang 
1000 orders where you formerly stored 610 

. . THREE STANDARD STOCK UNITS FOR 
150-250 and 300 orders . . . SEMI AUTO- 
MATIC or FULLY AUTOMATIC . . . Just plug 
the unit in, no other installation required... 


Write, wire or call for complete information 


PUSH BUTTON PANEL... . 
that allows the attendant to s« 
lect any specified order and au 
tomatically bring that order to 
the customer in 15 seconds of 
less manual controls also 


available 


B& G MACHINERY COMPANY 


2418 Southeastern Avenue 


June, 1954 


Indianapolis 1, Indiana 
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of the nation’s topflight drycleaners 
choose the DRI-SHEEN PROCESS 


over all other Charged Systems! 


Adco challenges all other charged — 
systems! Adco guarantees to pro- 
duce finer quality cleaning in your | 
plant at less overall cost to you than — 
can be obtained with any other | 
product on the market! No extra 


4. equipment necessary when using A% 


Wthru 2% heavy charge! When 3% or | 
‘higher charge is used rinse is neces- 


sary, just as it is necessary with any 
real charged system. One of Adco’s 
56 dry-cleaning technicians will 
demonstrate the Dri-Sheen Process 
irs your plan? at no expense to you 
for time or materials! With the results 
guaranteed to be the best cleaning 
you've ever seen! You can’t lose! 


‘ 
4 ¥ 


Various technical processes come and 
go, but in the drycleaning business 
one fact stands out... THE BETTER 
YOUR SOAP ...THE BETTER YOUR 
CLEANING... the happier your dry- 
cleaning customers! 


CALL, WIRE OR WRITE: 


Sedalia, Missouri 


Manufacturing Chemists since 1908 
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: 
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>uition chemnber pers 


he single bark af 
and back 

minimizes 
greater safety 


moke of ports 


sieom ipace inagres dryer 


ste cm 


G heating surfore than mos? 


in higher steam output 

High efficiency through proper 
proportion of two-pass heating 
surfaces. 


Completely submerged tubes in- 1 


sure longer life. 

Combustion chamber factory- 
installed with specially designed 
refractory and insulation, minimiz- 
ing heat loss 

Inexpensive, yet built of the best 
materials to give years of trouble. 
free service 


> Gentlemen 


\ Address 


\ Your name 


'asts longer than others bec 


longer life, the Columb 
Steam per dotiar invested 


heating surface! Listed belo 


‘Do it tod 


Yes, your Columbia HRT* oii Of gas fired boiler 


ause it’s designed with 
completely submerged tubes. And white it 

@ boiler produces more 
and More steam 

per dollar spent for fuel. __ it has a greater 


Ww are 10 big reasons 


for you to learn nore about the 


Ail you have to do is 
Coupon. 
De well worth your while. 


: Columbia boiler. 
(Cu and mail the co 


BOILER COMPANY 


\ Office & Factory: Pottstown, Penna. 


*Horizontal Return Tubulor Type. 
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HE GREATEST CLEANING 
IMPROVEMENT IN YEARS 


cleans better, faster and more thoroughly than you ever — 

believed possible. Used in the wheel it eliminates objection: 

USE RIGHT IN able odors, saves reduces through 
THE WHEEL—NO AD- 


DITIONAL EQUIPMENT 
EXTRA .. end dines conte hut fonction of 
LABOR REQUIRED. garment, you can offer this extra service FREE! 


In every way, HI-HAT gives the dealer a better deal! Hard. 
- hitting merchandising aids—such as FREE Day-Glo window 


| | | streamers, decals, newspaper and direct mail ideas and 
BETTER CLEANING, “3 ng posters and button“tags at rock bottom : 
HIGHER PERCENTAGE _ — are all available to help you with your promotions. 


OF PASS UPS Now met lg and improved’ 
. Delay could be 


Tops INC. voor 


2642 STREET ST TODAY 


4 ‘ 
> 

: 
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‘ 
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Survey of Military Plants: The U. S 
Detense 


Department of has issued 
instructions requiring the Army to re- 
view and report on the need for mili 
tary operation of laundries and dry- 
his include 


most commer ial and indust rial fac ili- 


cle aning plants would 
ties owned and operated or proposed 
to be established and operated by the 
Department of Defense departments, 
igencies and commands. It does not 
apply to commissaries, post exchanges 
or other non-appropriated fund activi- 
ties, to facilities of this type in an ac- 
tive zone of action or those that are 
part ofa combat unit 


Privately owned and operated plants 


will also be analyzed to determine 
whether they can perform the same 
services as the government operated 


plants at an equal or lower price 


# 


New Buffalo Ordinances: New amend- 
Buffalo, N. Y., 


relating to 


ordinances 
been 


ments to 
drycleaning have 
the Common Council and 


the the 


passed by 
are awaiting signature of 
mayor 

According to the amendments, no 
drycleaning establishment can be op 
erated without a certificate of inspec 
tion from the director of licenses. The 
licenses, which cost $15, will be issued 
alter Before any 


in a licensed establishment— 


only an inspection 
change 
equipment, ventilation or solvent used 

is effected the be 


notified and his approval obtained 


examiner must 
lhe approval of the examiner will be 
based on nationally accepted practices 
and standards of the drycleaning in 
dustry in relation to safety 


Equip 


ment and solvent must be safe from 
fire or explosion, and persons working 
in the drycleaning establishment must 
be protected from noxious fumes be 


fore a license will be granted 


Synthetic plants using not more 
than two cleaning units with com 
bined capacity of not more than 60 


) 


pounds will be permitted in “C2 


community business districts 


# 


Writeup of Canadian Industry: In its 
bulletin Research 
Institute of Launderers and ( leaners, 
156 Montreal Rd., Ottawa 2, Ont., 
mentions “Packaging News.” a bi 
Film 


Division, Canadian Industries Limited 


monthly Canadian 


monthly publication issued by 


Montreal. The booklet is designed to 
acquaint all those who use packaging 
in their business with ways that other 
industries have solved their packaging 
problems. It also explains how other 
industries operate and how they are 
continually the lookout for im- 
provements 

The May 1954 issue, Vol. 16, No. 3, 
of the publication features an expla- 
nation, titled “Science Works for the 
of the work of 
Canadian Research Institute of Laun- 
derers and Cleaners. 


on 


Cleaning Industries,” 


# 


Small Business Aid: “How To Ana- 
lyze Your Own Business” is the title of 
bulletin No, 46 in the Management 
Aids for Small Business series, avail- 
able free from Small Business Admin- 
istration, Washington 25, D. C. The 
checklist of 
various phases of business manage- 
ment—industrial finance, 
production control, plant engineering, 
quality control, 


publication contaims a 


relations, 


describes 
what conditions would be in a pro- 
gressive, average or weak organiza- 
tion. Several of the items on the 
checklist should be of interest to dry- 
cleaners 


etc.—and 


Cleaners Sue Coupon Promoters: 
Melvin and Isidore Schuman of Rux- 
ton Cleaners and Jack S. Matisoff, 
Har-Ted Cleaners and 
Tailors, Baltimore, have filed suit 
against H-C and Associates. The suit 
alleges that the cleaning firms had 


Craftsman 


agreed with H-C Associates to sell 
coupon books to the public for $1. 
Cleaning was to be restricted to one 


garment per week. Books were lim- 
ited to one to a family and good only 
for the specific garments named on 
the coupons, Also, the books were 
to be sold only in restricted areas 
and in certain amounts. The suit fur- 
ther alleged that H-C and Associates 
had represented itself as an allied 
trades member of the National Insti- 
tute of Drycleaning. 

According to the drycleaners, the 
coupon promoters violated _ their 
agreement by selling books out of 
the agreed areas, making it too costly 
to service the books. In addition, it is 
claimed that the promoters misrepre- 
sented the books to the purchasers 
and sold them in greater amounts 


than authorized. As the result of these 
misrepresentations, Har-Ted and Rux- 
ton claim to be irreparably damaged 
both businesswise and in goodwill. 

A member of the Maryland Dry- 
cleaners Guild, Inc., has received a 
letter from Norbert J. Berg, general 
manager of NID, disclaiming mem- 
bership in that group of the coupon 
promoters and warning drycleaners 
“about accepting too readily any form 
of promotion which involves the proc- 
essing of considerable work from 
which no income is derived. . . . Fur- 
ther, it seems that it should not be 
necessary to contract with an outside 
firm of promotional experts to give 
away your services.” 


- 


Drycleaning Accounting: An_ insti- 
tute on special problems in dry- 
cleaning and laundry accounting was 
scheduled for eight consecutive Tues- 
days, beginning April 6, by the eve- 
ning division of the college of busi- 
ness administration, Marquette Uni- 
versity, Milwaukee, Wis. Robert O. 
Brown, manager of the accounting 
department of the American Institute 
of Laundering, Joliet, Ill., was sched- 
uled to start the series on April 6 
with a talk on “Account Classifica- 
tion and Description.” 


Serviceability Guarantee: Mrs. M. E. 
Humphries, chairman of the textile 
committee of the Canadian Associa- 
tion of Consumers, called for a guar- 
antee of serviceability for Canadian- 
made textiles in an address before the 
Textile Society of Canada. Mrs. 
Humphries said that such a guarantee 
would be a good booster for the pres- 
tige of Canadian-made goods. 


+ 
-- 


FTC Rescinds Rules: The Federal 
Trade Commission has rescinded trade 
practice rules on the cleaning and 
dyeing industry in Pennsylvania and 
adjoining territory, issued more than 
20 years ago. 

The cleaning and dyeing rules, the 
Commission said, “are general in form 
and in many respects are now inaccu- 
rate.” It added that “the business of 
this industry is largely intrastate and 
involves rendition of services rather 
than the sale of commodities.” 
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The Demand: 


The Reason 


STURDY, heavtifully ond simply de- 


signed ... . ANY PART CAN BE RE- 
PLACED IN LESS THAN 15 MINUTES. 
Seperate motors for fans and bas- 
kets. Basket driven with the Cissell 
Gear Reducer, 


Oe 


Even a quick look ac CISSELL LAUNDRY AND DRYCLEANING 

TUMBLERS will reveal sturdy conscruction, fexible. operation and accessible 
parts for maintenance and cleaning. But, better still, a check with users wili 
prove the dependable performance you want in tumblers. CISSELL LAUNDRY 
FUPABI £RS—~GAS-FIRED, 36° x 30, ot “Twin” with & Temperature 
Control or Bell Signal Time Alarm. STEAM-HEAT ED, 42" «x 42°--100 Ib., 
56” x 30", ot “Twin” with Time & Temperature Dry Alarm or Beli Signal 
Time Alarm. CISSELA ODRYCLEANING TUMBLERS—STEAM-HEATED ONLY, . 
42” « 42" —100 Ib., or 36" x 30” with Bell Signal Time Alarm and Thermometer. 

NOTE: 42” = 42 


— 
© 
3 
— 
W. CISSELL MFG. CO., ING., LOUISVILLE, KY. (Conse oot 
Pacific Coast Ofice-—4823 W 
Bivd., Los Angeles—Foreign Distributors write Export Dept -—Cable: “CISSELL” 


your copy 


you 
act at once! 
regularly $7 50 
FOR A LIMITED TIME—BARGAIN PRICE—ONLY $5.00 


for the most complete textbook on 


the maintenance of fur garments 


Repairing—Remodeling—Cleaning 


The NATIONAL CLEANER & DYER 


304 East 45th Street, New York 17, N. Y. 


Please send me THE FUR BOOK at Special Price of Only $5.00 


you can save $2.50 on 


DAVID G. KAPLAN 


Get full profit from your stor- 


age vault... 


. by servicing your 


customers’ stored fur garments. 
THE FUR BOOK tells you how 
—in clear, detailed instruc- 
tions by a practical teacher- 
furrier. 


Send this 


money-saving coupon— 


TODAY 
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<i §PECIAL O 
THR 
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check money order 
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| 
Nome 
Firm | 
Address 
City State 


THE 
WORK OF 


LIPSTICK LOADS 
HAUNT YOU? 


lipstick Write today for 
copy of “The Case othe Lipstick 


NATIONAL CLEANERS CHEMICAL MFG.CO. 


2807-11 West Lake Street + Chicago 12, IIlinoi 
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HANDY 


SPOTTING GUIDE WALL CHART 


Yours for the asking! _ 


Tells how to recognize different types 
of stains ond fo remove tham: Post 
this nave WER Spotting Guide on the 
wall for quick reference. you 
thre, money work. Sand fer 


3/888. (S868 | 
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p 
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Che g NAM Poy 
4 Py ; 
Wee, | 
| 
our FREE ~ now! 
a= 
21 
it 


Because the 


GROSSAIR 
OPEN END TUMBLER 
changes the air 


more frequently 


| 


per minute... tt gives 


This amazingly compact open-end tumbler 


provides the fastest drying time in the industry! 


It has been designed in function and stream- 
lined in form to the highest degree of drying 
and deodorizing efficiency. It incorporates every 

36” GROSSAIR technical advance known to industry . . . plus 
lk yf OPEN-END TUMBLER many exclusive developments which have been 


pioneered by GROSS. 


This piece of equipment, like the GROSSAIR 
36” and 38” Open-End Tumbler, has been 


designed to balance great volumes of heat and 


48” GROSSAIR air for drying and dissipating solvent vapors. . 
OPEN-END TUMBLER rae And it effectively accomplishes this operation 
faster... in less space . . . at less cost. . . than 


any other tumbler of comparable size which is 


available to the industry 


GROSS MACHINERY CO., INC. 


Originators and Manufacturers of the World's Finest Dry Cleaning Equipment 
183 HALBERT ST. Founded 1923 BUFFALO 14, N. Y. 
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HANGERS 
ARE YOUR 


BEST BUY! 


1. Being assembled, these hangers save the 
dry cleaning industry thousands of expensive 
man hours. 


2. The convenience of having printed caped 
hangersallassembled and ready whenneeded, 
brings order and system to your cleaning plant. 


3. Art work is colorful and pleasing to the eye. 
4. Printing is sharp and clear ... easy to read. 


5. White paper is the best obtainable. Adds 
strength to the hangers. 


6. Capes have two complete walls (a front 
wall and a back wail). The advertising mes- 


sage printed on the front wall is not weakened 
by light from the back. 


7. Capes are tailored to the hangers which 
they cover. Cannot shift their position. 


8. Just right for dresses, blouses, coats, 
sweaters, sport shirts, etc. 


9. You and your customers will like them. 
They're new, clean, and crisp. 


10. The printing can carry a strong advertising 
message! 


Assembled Caped Hangers are easy to 
obtain. Call a Cleaners Hanger jobber, or 
write us direct! 


CLEANERS HANGER CO. 


18140 JAMES COUZENS HIGHWAY 
DETROIT 35, MICHIGAN 


Plants: Cleveland Baltimore Gadsden, Ala. 
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. any ARMA product is guaran- 
teed to be the finest made. The extra 


quality in materials and workman- 
ship is your assurance that they 
will serve you best in your business, 
Marking tags, marking machines, 
all are made to help 
you operate your business more effi- 


marking inks 


< ieryly and economically. And they 
do just that! Ask your jobber for 
products made by ARMA, send 


for samples or literature, 


Our pledge to you is satisfac- 
tion in any product made by 


Pittsburgh Tag Company 


1112 Galveston Ave., Pittsburgh 33, Pa. 


For the past two years D. V. 
right ) Fashion 
Cleaners of Alice, Texas, has sub 


Boone owner of 
scribed to a cartoon ad service. The 
service includes 24 large cartoon 
posters, all having a good drycleaning 
message and a laugh These posters 
are put up in the plant store and 
changed each two weeks. The 24 
posters cost $8.50. 

“We have more favorable com- 
ment,” Mr. Boone said, “from these 
posters than from any other adver 
tising. We have tried not putting 
up the posters and every time dozens 
of our customers ask us why they are 
not up.” 

Another benefit Mr. Boone has 
found is that the posters cut appar- 
ent waiting time. While the customer 
looks at the cartoon, reads the gag 


A vear ago Owl Cleaners of North 
Sacramento, California, and its 14 
Cotiewe Cleaners stores in Sacramento 
started a photograph promotion that 
has resulted in a boost in individual 
order size for the plant and stores. 

Here's how it works. Any customer 
who brings in a $5 order is entitled 
to a photo certificate for free pictures 
in four different poses and one 8-by- 
10 finished photo made from the se- 
lected pose. The studio doing the 
work has branches in eight cities of 
the area, and the coupon is good at 
any of these studios. To publicize the 
promotion each Owl branch and the 


Cartoon Posters Please Customers 


Photograph Promotion Builds Order Size 


line and the drycleaning message, her 
garment has been located and is ready 
for her before she is conscious of hav- 
ing waited. 


main plant has an S-by-!0 mounted 
picture of a beautiful girl in the store 
window and a second picture in a 
holder on the counter 

It cost Owl Cleaners $170 for 2,000 
of the certificates for free photogra- 
phy. It’s now on its second order of 
2 000. 

“The picture deal gets the biggest 
play,” owner Beecher Saunders says, 
“at Mother's Day and around gradua- 
tion time. We can definitely notice 
the increase in dollar size of our o1 
ders at those times. Aside from the in- 
crease im order size, we have gained 
enough new accounts to make it prot- 
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itable for us to continue the promo- 
think one important 
that the give 
a top quality picture. Our 
customers are getting that, and many 
of them have brought the pictures in 
for 


tion. I require- 


ment is studio youl 


customer 


our store managers to see. 


Visitors Photographed 


Creech Cleaners, Fort Bragg, N. C.., 
builds customer goodwill not only by 
inviting people to tour its plant; it 
further by featuring 
group pictures of its plant visitors in 
local newspaper advertisements. Copy 


goes one step 


under the picture reads: “A group of 
ladies from the Club tour 
Creech Cleaners plant, at which time 
they the operation of the 
plant and were shown the service- 
ability of fabrics.” Each of the visitors 
is identified by name. 


observed 


Crossword Contest 


Phil Nolan, proprietor of Richelieu 
Cleaners of Quebec, Canada, is spon- 
soring a 10-week crossword puzzle 
local newspaper. The 
first correct answer to the puzzle re- 
ceived each week wins a prize, and if 
a sales slip or voucher from Riche- 
lieu Cleaners is attached the jackpot 
1s doubled. 


contest in a 


| 


- 


7’ YOUR ADVERTISING 


/ 


i EVERY DAY AT LOW COST 


~ 


FREE SAMPLE 


TO BUSINESS FIRMS 


Write us on your firm’s 
letterhead! No obli- 
gation! 


ACTUAL 
SIZE! 


WATERBURY 
COMPANIES, INC. 


WATERBURY, CONN. 


Contest Builds Hand-Knit Business 


4 
4 


ALL HAND-KNITS ore measured before cleaning and blocking. Owner D. M. Korzan packages 
knits in cellophane; slip inside gives measurements, initials of finisher 


Staging a contest for hand-knit 
garments is the way D. M. Korzan, 
of Sanitex Cleaners, Placer- 
ville, California, promoted a new busi- 
Mr. Korzan particularly 
careful not to offer free cleaning and 


owner 


ness. was 


June, 1954 


blocking of knitted items as 
prizes; instead he offered small cash 
$15 first prize, $10 for 
second place and $5 for third. He pur- 
posely didn't feature free cleaning be 


any 


aw ards—a 


cause he hoped that entrants would 


MESSAGE REPEATED 


= 


‘ 


Triple cut! 
Stainless steel! 


Firm-grip 
plastic handle! 


Cuticle shaper! 


As little as 

21¢ each—or less— 
in quantity— 

fully imprinted! 


bring their garments in to be cleaned 
and reblocked at Sanitex before en- 
tering them in the Thirty 
five were cleaned and re 
blocked the 10 pre-contest days. 
The three judges selected were an 
expert knitter, the head of a 
class im loc al hools and the owne! 
ot a loc al women's shop \W hen the 
owners of the hand-knits entered their 
garments, they filled 
blank telling: kind 
whether pattern was original or cop 
the 
number, and when the garment was 
knit. The people who entered the 


contest 


garments 


sewing 


out an entry 


ot yarn used; 


ied; owner's name and phone 


contest also had to sign a statement 
that they did all of the knitting on 
the garment. At the bottom of the en 
try blank was printed “It is not nec 
block 
ing on the hand-knit entered. Blocking 
may be 


essary that the entrants fiandle 
done by a_ professional.” 
Eighty-four garments were entered 
As a result of the contest, Mr. Kor 
zan reports, Sanitex Cleaners has be 
hand 
knits. He says that almost every day 
women come into the plant for infor 


come local headquarters for 


mation on yarn, styles and patterns 

Cleaning of knits has jumped to 
more than double the amount handled 
before the contest, and much of the 
work comes from nearby towns 
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For improved detergency 
in charged soap cleaning 


use DARCO daily 


Soluble impurities in solvent decrease the deter- 


gency of charged soaps. As solvent is re-used, im- 


purities build up. But you don’t have to re-distill 


every time solvent gets dirty. The efficient and 


economical way to keep it in good condition is daily 


treatment with Darco DC activated carbon. 


Darco DC cuts down your distillation costs, by 


letting you go longer between distillations. DARcO 


DC gives you better cleaning, because it takes out 


objectionable impurities in one sweep. It removes 


bleeding dyes that cause greying in charged soap 


systems .. . sweeps out fatty acids and odors, too. 


Darco DC saves soap; less soap is lost than with 
any sweetener. 


Try Darco DC yourself. No matter what kind of 


system you have, you'll find it’s the best decolor- 


izer, sweetener and deodorizer on the market. 


Order Darco DC from your supplier . . . and use it 


every day in the dosage and procedure recom- 


mended for your system. 


Got a solvent purification 
problem? Send for this neu 
Darco booklet “What's 
Your Problem?” 


7 DARCO DEPARTMENT 


Darce Generel Sales Offices 
60 EAST 42ND STREET, NEW YORK 
ATLAS POWDER 


17, NL Y. 
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Qvese of the month 
«SALLY McRWAN MIDDLETO! 


Miss Connectiout, 


June, 1954 
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900 degrees, 950 Ibs. pressure! 


2. INSTALLATION— Armstrong gives you a 


choice of body styles to save installation 


labor and pipe fittings. 


3. MAINTENANCE—Armstrong traps last 


You save labor, parts cost and downtime. Freedom 


from leakage saves fuel. 


Divide total trap cost by the life of the trap to get 
costs ve year—this is where Armstrong traps really 
shine. Call your Armstrong Representative for the 


traps you need now, or write: 


ARMSTRONG MACHINE WORKS 
850 Maple Street «© Three Rivers, Michigan 


inter tube 


TWO 


LEVERAGE 


AND LAST! 


How to Figure the cost 
of STEAM TRAPS _. 


1. PRICE—you ger a lot of trap for your 
money when you buy an Armstrong: big 
capacity in small size; the long-lasting 
mechanism in traps for low and medium 
pressures is identical in design, workman- 
ship and materials, to that in crepe for 


Full Facts In 
FREE Catalog J 


Catalog J, also an 
educational hand- 
book on conden- 
sate drainage, 
gives sizes, prices 
and capacities of 
Armstrong traps. It 
tells how to select 
traps; how to make 
hook-ups; how to 
trouble-shoot. Send 
for a copy today. 


STEAM TRAP CHECK LIST 


ARMSTRONG 
TRAPS 


Hardened chrome steel valve and seat? 


Yes 


All other parts stainless steel? 


Yes 


Long-lasting “frictionless” leverage? 


Yes 


Self-cleaning, non-clogging operation? 


Yes 


STAINLESS 


STEEL bucket 


Choice of body styles? 


Yes 


WROUGHT IRON 


Available with built-in strainers? 


Yes 


Available with internal check valves? 


MOVING PARTS! 
“FRICTIONLESS* 


BUILT TO LAST 


40 years inverted bucket trap experience? 


Guaranteed unconditionally to satisfy? 


BOTTOM INLET— 
fm 
i SIDE OUTLET 
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You don’t have to he. 
a “medicine man” Ae” 
to take out stain 


You can kiss goodbye to that “medicine 
chest” collection of special chemicals and 
spotters ...once you switch to all-purpose 
TarGo. This different, action-loaded spotter 
takes care of every solvent-soluble stain 
that comes along — LIPSTICK, AIRPLANE 
DOPE, OXIDIZED OIL and GREASE, WRIT- 
ING, MARKING and BALL PEN INKS, 
LEATHER, GRASS, TAR, LACQUER, PAINT, 
PITCH, SHOE POLISH, NAIL POLISH, 
CEMENT, TANNIN and other stains...even 
the “hard-set” ones that don’t come out in 
charged-system cleaning. And, because 
concentrated TarGo has a unique penetrat- 
ing power that quickly breaks up stain 
substances, it requires less working-in and 
rubbing...is safer to fragile fabrics. Try 
TarGo — see how it replaces all the other 
spotters on the board ...and helps you do 
a better job of stain removal in half the time. 


See your jobber or Wilson Field Representative 
for FREE TarGo and “TarGo-Mix” Spotting Bottles 


There's no 
substitute for 


‘the best! 


Use TarGo full- 
strength for “hard-set” 
stains that other spot- 
ters will not budge; 
and for lipstick or ball 
pen ink loads 


* Use ‘TarGo-Mix” (1 
part TarGo, 1 part 
solvent) — instead of 
ordinary ‘paint, oil 
and grease removers’ 
— for quicker results 
on average stains 


..and still Order TarGo 


from your jobber 
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A. L. WILSON CHEMICAL CO. 
KEARNY, N. J. 
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When building anew loading plat 
form it the Village 
Cleaners in Chapel Hill 


linea the firm's 


Laundry and 
North Caro 
president and man- 


Better control of customers and 
wders was one reason Mr. and Mrs 
Hugh |. Kerles built their counter in 


units at the King Kerley Cleaners in 
Falls Church. Virginia 


ire hes “across and 24 ir hes in depth 


Measuring 30 


the counters are covered with striated 
plywood, with treated stainless tops 
trimmed with aluminum 

Each of three units has its own in 
hook. A 


fourth unit is held for a spare and to 


voce machine and ordet 


30 


GADGETS and GIMMICKS 


Loading-Platform Guard 


Counter Built in Staggered Units 


ager, T. G. Goad and D, C. Hayes 
determined to avoid the chipping and 
crumbling previously caused when 
the trucks backed into the edge of the 
platform 

Phree-quarter-inch bolts were 
placed at 4-foot intervals in the 
wooden form that held the fresh con- 
crete until it had set. These bolts pro 
truded into the wet cement about 6 
inches, and about 3 inches below its 
surtace 

When the platform had set, an 
angle-bar of quarter inch steel was 
bolted on This has a 6 inch fac e on 
the side bumped by the trucks, and 
a 3-inch flange on the top. The guard 
bends around the corner of the plat 
form with a bead of welding to hold 


the flange firm 


fill the space at the end of the row of 


units. A 6-inch space between units 


permits finished orders to pass 
through 

By staggering these sections, cus 
tomers are compe lled to come to one 
unit or the other, instead of stringing 
Thus the store girls 


track of 


when the mcoming busi 


along a counter 
can keep better 
Like wise 


priorities 


ness gets heavy, parts of an order 


don't slip into another ordes 


advantage to the 


additional 
Kerleys is that the units have proved 
very Hexible during thei: 
changes in the store layout, This was 


series of 


part of their long-term planning for 
over-all plant improvement 


Hooks Speed Workflow 


When garments are marked in at 
Hub Cleaners, Houston, Texas, they 
go on rail hanger hooks. Garments re 
main on these mobile carrier hooks to 
the prespotting department and on to 
the cleaning section. Hers they are 
loaded onto other hooks, weighed 20 
pounds to the hook, and arranged in 
pairs to give a 40-pound washer load. 
After finishing the cleaning cycle, 
garments go onto hooks sorted as to 
trouser loads, coats, and long coats. 
These loaded hook hangers follow on 
around the rail system to the spotting 
department, and from there to the 
trouser and coat finishing units 
garment hanget 
Gifford 
the chance of a 


“By using these 
hooks,” owner A. 


savs, “we eliminate 


above ) 


misplaced garment before it reaches 
the checkout stand: we have cut our 
garment handling in half; and as a 
result we have greatly speeded the 
flow through the plant 

1 he hooks used 1S ot the mm) were 
made at a local metal shop from %%- 
inch-rod stock. The rods, before being 
bent to their extended meat-hook 
shape, were 6 feet in length 

Mr. Gifford has now ordered some 
plastic hose with an inside diameter 


of 4% inch plus. The plastic hose, he 


figures, will be easier on garments 
and will look a great deal better than 
the uncovered rods. 
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pRESSERS — 


| 


With ‘Aero-draulic’’ pressing, your 
pressers have at their finger-tips 

any degree of working pressure for 
individual garments. Yet, they are 
spared the repeated effort that 
brings afternoon fatigue and slows 

down production, That's because the ‘‘Aero- 
draulic'’ uses both air and hydraulics to 
close the head and apply correct pressure 
instantly, exactly (the way master pressers 
did with body weight, hand and leg mo- 
tion). Quick, simple adjustments for ‘‘pat- 
ting,"’ steaming, heavy pressure (see illus- 
tration). Get all the ‘Aero-draulic"’ facts 
from your Hoffman representative today. 


TOPS IN VALUE SINCE 1905 OTK ING 


“The Press that C 


to duplicating the 


Finger-Tip 
Operation 

Ends Forever 

Your Pressers 
Afternoon Fatigue 


SELECTOR VALVE 
HEAD PRESSURE ADJUSTMENT 


PRESSURE 
GAUGE 


HEAVY 
PRESSURE 
LEVER 


FINGER TIP HEAD STEAM 


ity CANADA 


U. S. HOFFMAN MACHINERY CORP. - 105 FOURTH AVENUE, NEW YORK 3.N. Y. 
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CAL'S CHARGE 


WRINKLES 
STATIC PROBLEMS 
N ] ODOR 
HARSHNESS 


YOU CAN USE ACTIVE FILTER AIDS — 


PRESSURE 

N | LINT PROBLEMS 
SOAP STAINS 
OILY FEEL 


YOU GET COMPLETE SOIL 
ly SAVES ON FINISHING costs 
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ENOUGH 


WHEN IT'S 


CALS CHARGE 


3 
>». 


So 


parts of garments, like coat linings— which should have no water—dare “all wet.” 


they come out badly wrinkled. And that means extra cost in finishing. If you try cut- 


ting down extraction time, you get excessive drying time ... and loss of charge. You 


get poor distillation. Your charge “runs down. 


Above all, you get imperfect results. 


You spend money in “do-overs” ... or you lose customers! 


DRY 


OUTCLEANS 3 TO 4% CHARGES 


ENOUGH FOR ANY LOAD... 


INC. 


MARYLAN D 


PRODUCTS CO 


BRENTWOOD, 
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HERE ARE TWO POINTS TO REMEMBER WHEN BUYING A NEUTRALIZER... 


BUCKEYE 


NEUTRA-LENE 


MORE 
EFFECTIVE! 


because it removes 
offensive odors! 


BUCKEYE 


MORE 
ECONOMICAL! 


because it is 
concentrated! 


e For laundry, dry cleaning and rug cleaning! 
e Absolutely harmless to colors and fabrics! 
e Also successful penetrating wetting agent! 


NEUTRA- LENE actually deodorizes and elimi- 


nates the cause of odors in garments! Leading plants 
throughout the country are applying this deodorant- 
neutralizer in the final rinse in laundry or dry cleaning. 
Neutra-Lene has also proven highly efficient for use on the 
spotting board. Use Neutra-Lene to do an expert job of 
neutralizing offensive odors and stubborn stains! 


DEODORIZES LAUNDRY. DRY CLEANING Of 
RUG WORK BY NEUTRALIZING ACTIVI 


WATER PETROLEUM SYNTHENC SOLVENT 


. OUNG SOAP COMP For Further Information 


Write Today... 


SOAP COMPANY 


BOX 995 DAYTON 1, OHIO 


Producers of Quality Products for the Cleaning and Laundry Industry Since 1844 
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THE CISSELE 
VACUUM 
SPOTTING 
BOARD 


For chemical or steam 
spotting, go to the “wer 

side” for amazing results. It's 
extremely fast! Cut wet-clean- 
ing and recleaning t¢ « minimum, elimi- 
nate feathering ... sizing rings . . . dis- 
coloration . .. “blow-off” with dry steam 
.. . drying in tumbler . , . reinspecting. 
Spot and dry large or small areas with ease. 


POWERFUL CONCENTRATED VACUUM on both 
nese of board and swinging sleeve board — 
keeps wetted arees under control. tn “dry” 
spotting, the Cissall concentrated vacuum provides sapld drying — removing solutions such 

es corben tetrochioride and leosned soil witheut o “dry” ring. Wher soivents, soaps, 
bleaches eve ¥, you'll find the white vitrolite tep cnexcelied — its white sur- 
face enables spots te be seen with ease. Stainless Steel pan with fine nickel 
scream on nese of beard and rwinging sleeve board. .. sturdy cast iron 
bave dry, meist or wet steam... compressed air connection 
for het oir. . . height odjustable te suit sperater. Here is 
every feature you wont fer spotting at ifs best. 


Known and Used the World Over 
LAUNDRY OR DRY CLEANING TUMBLERS * SPOTTING BOARDS 
STEAM-ELECTRIC IRONS SPOTTING UNITS 
STEAM-ELECTRIC TAILOR’S IRONS PRE-SPOTTING UNITS 
ELECTRIC IRONS * CUFF BRUSHERS 
IRONING BOARDS ° GARMENT DRYERS 
GARMENT CONDITIONERS «¢ HOSIERY DRYERS 
W. M. CISSELL MFG. CO., INC. - LOUISVILLE 1, KY. SLEEVE FINISHERS © WATER-SPRAY GUNS 
Pacific Coast Office: 4823 W. Jefferson Bivd. - Los Angeles PUFF IRONS e BOILER-RETURN SYSTEMS 
Foreign Distributors write Export Dept.- Cable ‘CISSELL STEAM-FINISHING BOARDS e HOT & COLD WATER PUMPS 


Consult Your Yobber 
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Straw in the Wind 


Some time ago an editorial appeared in this space 
warning drycleaners against complacency in the mat- 
ter of customer competition. Most of us have the feel 
ing that although the launderers and rug cleaners 
have to knock their brains out getting the business 
away from housewives who think that they can do 
the job just as well or better, drycleaners are in no 
danger from this particular corner 

it just ain't so. A billion and a half dollars is a big 
enough market to interest anybody, and the do-it 
yourself craze is firmly rooted. We are advised daily 
through the big advertising media that it is simple to 
huild your own house, fix your own car, take your 
own movies, and now, clean and spot your own 
clothes, rugs and furniture 

Many of you, by now, may have heard about Pro 
Fesh. made by Pro-Fesh Products, Inc., New York 
City. Billed on the label as a drycleaner and spot re 
mover, it carries the slogan, “Dryclean the professional 
was The product is packaged in a pressure spray 
can. You aim the nozzle at the spot push the button, 
wipe the sprayed area with a clean cloth—and the 
spot is gone. So thev say. It is said to be safe on all 
fabrics and suedes, leaves no odor, no spotting rings 
and IS noninflammable 

In its advertising, demonstrations and even its name 
the key emphasis is that Pro-Fesh makes it possible 
for the consumer to do a professional job. “Now you 
do what professional leaners do “Do it your 
self with Pro-Fesh and save real money.” 

Our first experience with Pro-Fesh came up while 
we were taking a short course at NID headquarters 
in Silver Spring. Having spent a day or two at the 
spotting board sweating over those tenacious lipstick 
and bean-soup stains, we waltzed in one morning 
armed with a can of Pro-Fesh. Let the rest of the boys 
struggle with such old-hat agents as acetic ac id, gen 
eral formula, rust remover, amyl acetate, oily type 
paint remover, ete. We had the real professional stuff 
so we planned to knock out all the test spots in a 
couple of minutes and retire to the ping-pong depart 
ment downstairs 

We went through about half a can of Pro-Fesh and 
were still working on the lipstick when the rest of 
the class was ready to move on to the finishing section 

Then. the other day, we read about Pro-Fesh’s plans 
for concentrated promotion and advertising in the 
Washington and Baltimore areas. We called up the 
firm's public relations counsel and they sent a fellow 
over to demonstrate. He poured oil on a tie and 
knocked it out in jig time. Pro-Fesh didn’t do quite so 
well on lipstick or ink. On rug stains it worked pretty 
well, but the stains were very fresh 

The important point of all this is not whether Pro 
Fesh really does a job or not, but that the industry 
had best prepare itself for increasingly heavy con 
sumer competition, It is just as inevitable as the sun 
comme up tomorrow mormnme As products or ma 
chines are made available to the consumers by which 
they can clean their fabrics acceptably, at less cost, 
and with more convenience than the service offered by 
drycleaners, our industry is going to lose out. We can’t 
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and shouldn't hold back progress, and if the progress 
is at our expense, we've no one to blame but ourselves. 
Just as you can fight fire with fire, drycleaners can 
combat competitive progress with progress of their 
own 

It comes down to this. Customers aren't interested in 
what you want to sell. All that matters is what they 
want to buy. The cleaners who insist on selling week- 
to-week service in a two- or three-day market, who 
offer precious little more for $1.25 than the chain 
cleaners sell for 79 cents, whose service is geared to 
their own convenience rather than that of the cus- 
tomers—these are the fellows who are making the 
market attractive to the do-it-yourself competitors. 
Our head start in this market isn’t going to last forever. 


That “Secondhand” Look 


One of the speakers at the Oregon convention in 
Portland made a remark that really hit home, at least 
to us. He was talking about drive-ins and said that call 
offices shouldn't look like secondhand clothing stores. 
The term “secondhand clothing store” conveys an im- 
pression of shabbiness, inactivity, clutter, dirt, and ac- 
curately describes at least eight out of ten drycleaning 
retail outlets. It seems shameful and disgraceful that 
an industry which is supposed to be selling cleanliness 
is so often represented to the public through dingy, 
poorly lit stores. 

Cleanliness isn't expensive, and it doesn’t take much 
dough to make almost any store look at least present- 
able. Anyone can afford a shining floor, clean win- 
dows, attractive lighting fixtures. The many cleaners 
who have invested a few hundred dollars or even a 
few thousand in really dressing up their call offices 
have found a rapid payoff, almost without exception. 

This isn’t to say that a drycleaning store should 
resemble a cocktail lounge. It is a place of business 
and the idea is to accept and return orders with a 
minimum of delay and confusion. 

It's amazing what a little imagination can accom- 
plish in making a store attractive. We know of one 
cleaner who contacted a local art school and offered 
his windows as a sort of practice laboratory for stu- 
dents interested in design. Those windows of his may 
not be breathtaking, but they do stop traffic. His cost 
is a few measly bucks every month or so for props and 
art supplies, which is, we'll bet, more than made up in 
the studeat business he gets. 

A cleaning store we visited recently up on Madison 
Avenue here in New York used the most logical dis- 
play available to a drycleaner. The baker displays 
bakery items, the butcher displays meat, the automo- 
bile dealer displays cars—why shouldn't a drycleaner 
display fine cleaning? This window frames a stunning 
gown made by one of New York's better known dress 
shops with a little neatly lettered sign stating that the 
dress had been cleaned 14 times by Ernest Winzer 
Co. It seemed that every second or third woman pass- 
ing by stopped to read the sign and admire the dress. 
So simple, so effective—and so rarely tried by dry- 
cleaners. 
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BISHOP 


BAG-O-TEER ~ Bags MORE 


INVOICE DESK AND 
BAG STORAGE RACK with no walking... 


SAVES SPACE... lifting! 


SAVES MONEY... | 


Speeds Delivery 


to Customers 
\ 33° FOR EASY 
Cr tl i 
SENSATIONAL 
SELF-ACTUATING 
RAPID-ACTION 
BAGGING ROD 4 
CLAMP... 


PROVED 


FOR POSITIVE HOLD 
AND INSTANT RELEASE 


"The heavier the load, the tighter it grips.” Bagging 
Rud (1) is engaged by “jaws of three-piece clamp 
(5) with gripping power equal to “chuck” used on 
metal-working lathes. A ball bearing (6) in each 
"jaw" contacts slanting inner side of lockiny rim (7) 
under pressure from spring (3) and equallizing washer 


tvery aid to f 


ast, eff 
right at Opera Micient, 


effortless ba 


tor’ i 

(4) to create rigid grasp on bagging rod. Slight Beer : complete unit albert et in one pn 
upward push on release ring (9) attached to tripping * og : 82” Desk, 24” our lifetime-byilt Hei he 
rod (10) operated by foot pedal, separates “jaws” rod extends 41” high. Be 9 
and allows rod to drop. The “Griptite”—contained Occupies fleor high. Base 24” di Seine 
in cap (2) of bagging stand and held in place by space only 39” 37” ameter 
retaining ring (8)—is an exclusive BISHOP feature. PAT. APP. FOR No. 830.2 $89 

© 1951, G.H.8. Co 


LET THE SAVINGS PAY THE COST Onder FROM YOUR SUPPLIER 
G.H. BISHOP CO. 


MANUFACTURERS 


SINCE 1893 


EVANSTON. iLL. 
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OVER-ALL VIEW shows convey 
or track and positioning of 
pick-off lines. Switch at upper 
left starts ond stops conveyor 
Loader stands just in front of 
first carrier, lifts garments from 
slickrail at Only light 
colored over-sized or easily 
crushed garments are bagged 


Subassembly by Conveyor 


Simple mechanical system sorts to store and route lines 


CREAT PROGRESS in garment hand 
ling has been made during the last 
year or two 
clothe 


produ tive 


Paying people to push 
around is an expensive and un 
proposition espe ially 
when conveyors will do the job faster, 
more accurate ly and more coonoml 
cally. Last month's issue described a 
remarkable timesaver for call offices 

lhis month we have a device which 
greatly simplifies subassembly — for 
It was designed by 
and is operating at Marshall Steel Co 
Oakland, California.* The Steel plant, 
one of the showpiaces of the West 


(coast 


stores or routes 


handles both drycleaning and 
family laundry, with about 75 percent 
of its volume in drycleaning. Distribu 
tion is through 21 store outlets, all 
owned by the firm. There are also a 
couple ot route S whic h cover some ot 
the outlying districts of the East Bay 
area 

The only orders assembled im the 
main plant are specials and fast sery 
met All othe 


mbly and marking 


ors are now being manufac 
I by an allied traces fir 


By PHIL GREENE 


as well, is handled by store personnel. 

Even so, subassembling Steel's tre- 
mendous volume for the stores was a 
big job. It required a lot of space, and 
three girls devoted a good part of their 
time to it. As plant volume increased 
and productive area became more and 
Marshall Steel, Jr., 
and his plant engineer decided that 


more congested 


the time had come to do something 
about the subassembly problem. By 
May 1953 they had the principle 
worked out. The conveyor was operat- 
ing three months later. 

The whole system consists basically 
of four parts. The first is a framework 
of angle iron, suspended from the ceil- 
ing, which supports a 50-foot pair of 
channel-iron tracks and the driving 
mechanism 

Che driving mechanism is a parallel 
pair of two endless bicycle-type chains; 
their circuits run along above the 
tracks 
electric motor, back along the length 


up to a fractional-horsepower 


of the conveyor, and down to the 
tracks again 


Connecting the chains at 2-foot in- 


tervals is a series of carriers. The car- 
riers are bolted to the chains and ride 
along the tracks on little two-wheeled 
trolleys. Each carrier is 24 inches long 
and has 24 slots, numbered consecu- 
tively from right to left. 

Projecting upward along the length 
of the tracks and just below them are 
the ends of 19 “pick-off” lines. Each 
store has its own line, with the ex- 
ception of two that share the same 
line. The lines are placed at right an- 
gles to the conveyor and are spaced 
28 inches apart. Each line is num- 
bered. 

Leadin# in from the right, the first 
line is just long enough to reach the 
No. 1 slot of the carriers. The second 
line is about an inch longer so that it 
just reaches the No. 2 slot, and so on 
until we have the nineteenth line (ac- 
tually numbered 20 because of the 
previously mentioned doubling up of 
two stores on the same line) reaching 
the nineteenth (also numbered 20) 
slot on the carriers. The 21-25 slots 
will be used when a planned extension 
of the row of pick-off lines is made. 


NATIONAL CLEANER & DYER 


4 
tured and distribu 


Thus the hanger neck of a garment 
hung in any particular slot will con- 
tact the end of the corresponding 
pick-off line, be lifted out of the slot 
and onto the line, and will coast by 
gravity down the line and out of the 
way of the next garment 

The girl loading the contraption 
stands at the loading end of the track. 
4 carrier comes down from above and 
passes her every three seconds. A fast 
girl can often hang two garments on 
the same carrier before the next ar- 
rives. Steel's operators are hanging 
1,300-1,400 pieces per hour. 

The system requires, of course, that 
garment tags be prominently stamped 


with the outlet number. Tags are so 
placed on the garments that the girl 
can read them at a glance. She pushes 
10 or 50 garments along a speedrail 
running parallel to the conveyor so 
that both the garments waiting to be 
hung and the passing carriers are side 
by side, right in front of her. When 
she has hung this batch of garments, 
she pushes up another batch. It re- 
quires only part time of one girl to 
subassemble the plant's entire volume. 

\ slight variation in the usual pack- 
neckties is 


aging of sweaters and 


made necessary. Steel's sweaters are 
doubled over shirt boards and then 


wrapped in film. The film is cut long 


enough so that an end of the package 
may be doubled over the bar of a 
hanger and heat sealed in plac ct. Pack 
aged in this fashion, sweaters may be 
hung from hangers without distortion 
little danger of the 
hanger tilting. A tilted hanger might 
be knocked off the conveyor by the 
wrong pick off line. 


and with very 


lies also doubled cardboard, 
are slipped into pre-made cellophane 
bags The cardboard has a hole in one 
corner. The hook of the 
poked through the cellophane and the 


hanger 1S 


hole so that the pac kaue IS hung from 
the neck, rather than the bar, of the 
hanger. 


Left: OFF THEY GO. Young lady demonstrates loading technique. A carrier passes every three seconds. She can load 1,400 pieces per hour with 


ease. Right: PICK-OFF LINE in action 


Garment on hanger, stopped by line, slides down incline 


DRIVE MECHANISM pushes chains at about 40 feet per minute 
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Marshall Steel, Jr., savs that his 
conveyor has accomplished everything 
he hoped it would. Not only has it 
speeded subassembly enormously, but 
it requires so much less space than his 
former arrangement that he was able 
to increase his productive capacity by 
a whopping 30 percent. He didn't 
keep closely detailed expense records 
of the conveyor’s costs, but he knows 
that its time and space savings have 
justified almost any cost 

The simplicity of the device makes 
for a high degree of flexibility. It can 
be used to segregate anything that 
will hang straight from a hanger hook 
Linen supply plants have started to 
use it for uniforms, using the pick-off 
lines for particular sizes or styles 
rather than store outlets. And the con 
veyor can be either right- or left 
handed, depending on the 
able. 


Steel's conveyor may not be the 


area avail 


final answer to a drycleaner’s subas 
sembly problem, but it will certainly 


do very nicely until a better one 


comes along 
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MANUAL FOR 
TRAINING 
WOOL FINISHERS 


Instructions to Trainers— 
Slacks 


ave workplace ciean. 
kplace cl 


Just during the day's work things 
iccumulate, so let's get in the habit 
of cleaning up each evening or first 
thing in the morning. There should be 
tables beneath the 


presses, Cxce pt perhaps al whiskbroom 


nothing on the 


or velvet brush and a shoulder pad 
The covers on the presses as well 
is the padding should be changed 
frequently; once a week is recom 
mended, Even if you are using one of 
the new type of pad, it is recom 
mended that it be given an airing, and 
that the cover still be changed and 
kept clean 
2. Have all necessary equipment on 
hand and in good condition. 


This includes the brushes and the 
shoulder pad rie ntioned above Be 
sure that the brushes are in good con 
dition and that they are not all worn 
out and soiled. Be sure that there are 
no moisture leaks in the head of the 


press or in any of the valves 


3. Know your equipment. 


We may take a press machine very 
much for granted, but did you ever 
think how thev look to a stranger who 
comes into the finishing room for the 
first time? How are you going to ex 
plain the press machine? 

Here is one method we have often 
used and found very successful. First 
show the beginner a steam iron. Most 
peopl have seen them in their homes 
Explain that it is like a 
teakettle; we must heat the water first 


these days 
in order to get steam. So we must al 


ways turn the electricity on first and 
let the iron get hot before we open 
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By LAURA HERRMANN PORTERFIELD 


Finishing Slacks 
And Skirts 


the steam valve for the steam to enter 
the iron. Even then we may get some 
water through the iron, so we blow 
it off first 

Show the student how the pedals 
operate for both the buck steam and 
the top steam from the head. If it is 
an air-driven press, let her practice 
the touch to lower the head 


4. Have garments ready. 


If the entire lot of wools is brought 
to you at one time and you must se 
lect the type of garments to be done 
on the various pieces of equipment, 
do it before the new employee arrives. 
Be sure, also, that you can give her a 
reason for sorting the garments as you 
have. She may have to do this sorting 
some time when you are not around. 

If you have a single-operator unit 
consisting of the mushroom and regu- 
lation press, you should have the tops 
of the slacks feeding from a table at 
the open end of the mushroom so that 
the operator can slide them right onto 
the buck without having to move. The 
side opening should be facing up. 


5. Follow show-tell method of in- 


structing. 


This method may be new to you, 
but it is just what it says. You will find 
after you have practiced this system 
for a while that it is the easiest and 
surest method of teaching 


Step 1. Prepare the worker 


Put her at ease. 

State the job and find out what 
she already knows about it. 

Get her interested in learning the 
job 

Place her in the correct position. 
(Do not let her stand facing you 
while you work on the machines. 
See that she is standing as close to 


you as possible, so she will be in ap 
proximately the correct position. ) 

Tell the student what to expect 
from the demonstration and what 
to look for. 


Step 2. Present the operation. 


Tell, show, and illustrate one im 
portant step at a time. 

Go through entire operation at 
normal speed. 

Stress each key point 

Instruct clearly, completely and 
patiently, but no more than she can 
master, 


Step 3. Try out performance. 
Have the trainee do the job— 
correct errors. 
Have her explain each key point 
to you as she does the job again. 
Make sure she understands. 
Continue until you know she 
knows. 


Step 4. Follow up 


Put the trainee on her own. Tell 
her to whom she goes for help. 

Check frequently. Encourage her 
asking questions. 

Check less and less frequently 
and gradually leave her on her own. 


Be sure that you know your impor- 
tant steps and also the key points 
You must know these so that the op- 
erator will be able to follow the writ- 
ten instructions which you should give 
her. 


6. Helpful Tips. 


In many plants the slacks are 
finished right in the pants department, 
but in many others the ladies’ wools 
are kept entirely separate. In either 
case, the operator must be instructed 
a little differently on ladies’ slacks 
than on trousers. (We might also refer 


NATIONAL CLEANER & DYER 


= 


ANOTHER REVOLUTIONARY SANITONE FIRST 


Try ovr amazing 
Cotton Cleaning 
Service featuring 
a “special” fin- 
ish to keep them 
tissue-crisp, like- 
new all day 


em 764 
a 
painteo In 


Cuts Out 
ummer Slump- 


Increases Year-round 
Profits for SANITONE .. 
Dry Cleaners 


= Women like the ‘Cotton Clinic’? and new Sanitone 
Style-Set finish...especially for Cottons 


No development in the industry has equaled 
the impact of the “Cotton Clinic” on the 
public as well as on Sanitone Dry Cleaners! 
Such sales successes as reported by Sanitone 
Licensees everywhere are possible only 
because Sanitone cleans cottons clean. 
Sanitone, the original charged system, 
patented in /932, is the best way to keep 
cotton dresses out of the wet cleaning depart- 
ment. That fact, coupled with the like-new 


finish imparted by Sanitone SS (Style-Set), 
plus the sales impact of a nationally adver- 
tised brand name—SANITONE—gives you 
something to sell, not available to your 
competitor. Think it over and you'll see in 
Sanitone’s Cotton Clinic, another reason why 
more and more dry cleaners are switching to 
Sanitone, the Complete Program that works 
on every phase of their business to keep them 
always ahead of competition. Write today! 


of This is the button tag available to all Sanitone licensees to promote ‘Cotton Clinic.” 


seavice 


SANITON 


DRY CLEANING 
SERVICE 


Division of Emery Industries Cincinnati 2, Ohio 


June, 1954 
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FIGURE 1 


ou to NID Bulletin 


M-32 on Production Training 


Management 


Iwo of the most important points 
to work on in this operation are the 
mount of steam to use and the mo 
tion of fanning the head of the ma 
chine This last means that the pres 
sure control on the machine head must 
be set just right, and the pupil should 
be shown how to adjust the pressure 
Let her go through the fanning opera 
tion several times without a garment 
on the buck so that she can feel at 
ease. Stress the use of slight pressure 
rather than the 


chine, to avoid shine 


locking of the ma 


Instructions to Trainees: 
Slacks 


Job Breakdown: 

I. Topping slacks on mushroom 
IMPORTANT STEPS and KEY POINTS 
1. Place back left hip of slacks on mush- 
room press. (See Fig. 1.) 


1. Have zipper open at sick 
b. Placket edge should be 
en with front edge of buck 

Straighten out pocket, if any 


almost 


2. Steam 
i. Steam from buck and straighten 
ut garment 
b. Lower head and apply slight 
pressure 
Vacuum 
i. As head is released ipply vacuum 
to dry thoroughly 
4. Move to next lay—right back hip 
i. Move garment by sliding part 
way off buck: release hands at waist 
band and move over t econd half of 


back. Slide right hip up onto buck 


5. Same as steps 2 and 3 


6. Next lay—right front hip. (See Fig. 


garment part way off 
before 


a. Again slice 
buck of machine moving to 
next lay 

b. After slight steaming from buck 
place pleat, if there is one 

c. After steaming, also be sure side 
pocket is smooth and edge meets 
properly 


(See Fig. 3.) 


Same as steps 2 and 3. 


= 


Next lay—left front hip. 


a. Again slide garment part way off 
buck of machine before moving to next 
lay 

b. After slight steaming from buck 
place pleat if there is one 

c. After steaming, also be sure sick 
pocket is smooth and edges meets 
properly 


9. Move slacks over to wide end. (See 
Fig. 4.) 


FIGURE 2 


a. Grasp slack bottoms with right 
hand and waistband with left hand; 
place le vs on buck 

b. Let go of cuffs with right hand; 
move left hand from waistband to 
grasp top slack leg with left hand and 
throw back top leg over top of slacks 
off buck 


Job Breakdown: 

Il. Finishing slacks on small end of 
buck of regulation press 
IMPORTANT STEPS and KEY POINTS 
1. Place slacks top on small end of buck. 


a. Have zipper open at side. 

b. Placket edge should almost be 
even with front edge of buck 

c. Straighten out pocket. 


2-8. Follow same procedure as outlined 
above in the use of the mushroom. 


9. Move slacks from small end to large 
(Continued on page 44) 


end of buck. 


FIGURE 3 
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Collar 


in one speedy, automatic operation! 
Unique Hoffman ‘*Collarmaster’’ 


Takes the Guessing Out of Collar Pressing 
The remarkable Hoffman ‘“Collarmaster” 
turns out sharply-creased, snug-fitting col- 
lars—every time. Does it all automatically 
—with the utmost precision—in one sim- 
ple, speedy operation 


“Precision pressing” with the “Collarmas- 
ter’ means you get increased production 
with far lower pressing cost per collar. 
Perfectly fitting collars mean customer 
satisfaction that gives you an edge on 
competition. 


At left, beginning of automatic cycle shows how 
“Collarmaster” head shapes and presses collar 
over a buck which is a contour replica of a man’s 
neck and shoulders. At right, end of cycle finds 
collar perfectly pressed, with proper “stand,” and 
with lapel and shoulder area undistorted. 


“Aero-draulic’ cycle permits tandem operation of 
two “Collarmasters.” Time cycle and pressure can 
be regulated to suit each garment fabric. 


PRESSES PERFECTLY EVERY TIME. Uniform pressure over entire 


collar area eliminates bagging and wrinkles. No need for clean-out 
“PRECISION PRESSING” or touch-up. 
for your Collars * OPERATES AUTCMATICALLY. Electric controls govern automatic 
r cycle that shapes the collar and sets “stand” in one operation. 
Gives All Garments * REDUCES OPERATOR FATIGUE. Effortless “Aero-draulic” action. No 
that “Extra-Quality”’ Look! twisting or bending to see back of collar. Presser sets lapel width — 
checks “stand” in rear-view mirror. 


TOPS IN VALUE SINCE 1905 YO IN 


U.S. HOFFMAN MACHINERY CORP. 105 FOURTH AVENUE, NEW YORK 


June, 1954 
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Continued from page 42 


(rasping slack bottoms with right 
ind waistband with left hand 
ve lack lews to wide end of buck 


Continue as in using mushroom press 


Job Breakdown: 
Ill. Legging slacks 


Place leg so seams are down center 


the buck 


t. Crotch at the end of buck, 
with inside of leg showing upward 


large 


b. Check that seam is on seam from 
the crotch to the cuff 


Steam 


i. Relax material and shrink in kne« 
with fingers 
b. Apply 
head 


hore steam ind) lower 


ot press in fanning motion 


Vacuum 


i. Raise head of press and apply 
val 


bh. Grasp crease at front of left leg 


i. Next lay—left leg, front crease 


a. Have tront 
front edge of 
buck 


b. Crease 


parallel with 
buck and on center of 


should go up to second 
button of the fly or the corre sponding 
position on sick plac ket slac ks 


c, Continue as in Steps 2 and 3 


Next lay—left leg, back crease. 


on center of buck, as 
without wrinkling 


al Lay cream 
high as possible, 
crotch 

b. Continue 


in Steps 2 and 3 


to steam and crease as 


. Place right leg on buck. 
a. With left leg on buck 


with right leg and reverse 


cover it 
them 


7. Continue to finish right trouser leg, 
same as left one. 


i. Be sure to steam and shrink in 


knees 
b. Be careful to apply 


sure, to prevent shine, 


light pres- 
but enough to 
put in firm crease 

c. Drying thoroughly helps as much 


iS pressure to hold crease 


S. Return left leg to buck. 


a. Have both cuffs of legs even 


9. Place on hanger. 


a. Do in recommended manner. It 
is very easy to slide hanger under both 
legs while trousers are lying on buck 
and lift hanger, trousers all at once. 


Instructions to Trainers— 
Skirts 
Skirts 


classes for 


into two 
finishing — straight-line, 
usually with less than four darts at 
the waist to hipline, or the full skirt. 
The straight skirt can be finished all at 
one time on the buck. The full skirt 
should first have the waistband and 
usually the upper hipline finished on 
the small end of the buck. Then the 
bottom of the skirt is finished with the 
smaller or upper part kept off the ma 


may be divided 


chine. 
Show the operator why 
skirts cannot be finished in their full 


certain 


length all in one lay, but must have 
the hips done first to give a smooth 
finish. She should soon be able to tell 
at a glance which skirts can be 
finished without doing the hip and 
waistband first. 

To make it easier for the operator 
to check types of skirts, and also to 
save extra finishing, have the skirts 
hung on hangers or some other hang- 
ing device rather than piled on top 
of each other. Hanging skirts will pre- 
vent any extra wrinkles which the 
operator would have to remove in 
finishing. 

The first thing to impress on the 
operator is the side zipper closing on 
all skirts. If it is a narrow-waisted 
skirt, the zipper can be left open un- 
til the last lay is made and then closed 
to insure a smooth lay on the placket. 

The detailed instructions and job 
breakdowns in Chapters VI and VIII 
of the Manual for Training Silk Fin- 
ishers apply equally to wool finishing. 
Included in those chapters are full 
details on handling of soft materials, 
finishing techniques, and description 


and care of equipment. 7 4 


Simplified Specifications 


Producers of 85 percent magnesia and diatomaceous silica 


insulation have adopted new simplified thicknesses for 


pipe insulation which will aid specification writing and per 
mit the use of all 


construction, The 


laver 
new thickness tables were produced by 


sizes anc thicknesses in double 
technical committee of The Magnesia 


Mar 


the members of the 


Insulation Manufacturers Association, according to 


shall F 


This standardization procedure does away with the old 


Allen, association manager 


so-called “standard” and “double standard” thickness termi 


nology which had been in use for many vears but which 


has lost its significance under modern economic conditions 
Furthermore, different manufacturers produced 85 percent 


magnesia in varying thicknesses in the past. Under the new 
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system all magnesia ard diatomacecus silica pipe insula- 
tions will conform to the new table 

The nominal thickness will start with 1 inch and step up 
by %-inch Actual thicknesses will 
slightly from the nominal thicknesses to ease double layer 


increments deviate 
construction. Specification writers may specify in nominal 
inches with the assurance that actual thicknesses will con- 
form to the table regardless of the source of the material. 
Critical engineering calculations should employ the actual 
thicknesses, Mr. Allen recommended. 

A complete conversion table covering all 
thicknesses for all pipe sizes is available from The Magnesia 


N. W., 


insulation 


Insulation Manufacturers Association, 
Washington, D. C. 
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CONDUCTIVITY 


CONTROL 
PROCESS 


ome 


The only 

practical 
application 
of automatic | 
moisture 

control in 
commercial 


USE 


Patents pending for process and apparatus 


Street's Two-Bath Method with electronic Conductivity 
Control has revolutionized the drycleaning industry 


HERE IS WHY: 


@ Before starting the cleaning operation the washer-filter system is 
charged with 4% 886 and 0.3% of solubilized water. Neither the 886 


nor the water comes out in the filter. 


@ The micelle formation of this solution reduces the vapor pressure of 


the water so that the fabrics immersed therein absorb no more water 
than if hung in atmosphere with 70 to 75°) relative humidity. This 


precludes all possibility of excessive wrinkling or shrinkage. 


@ The electronic Connucriv:ry Conrrot Unir automatically replaces 
the water which has been absorbed by the fabrics so that the original 
0.3°0 water is still present in the filtered 4° solution at the end of each 
load. It is this 0.3% of filterable water, continuously flushing through 


the fabrics, which produces unprecedented water-soluble soil removal. 


The water content of cleaned fabrics is constant... 
The water content of the 4% solution is constant... 


R. RR. STREBT & co. twee. $61 W. MONROE ST. CHICAGO 6 U. 


— — 
oe 
Copyright 1954 A 166 


FOR BEST RESULTS, CONSISTENT WELL SITURTION WANTED: MARRIED MAN. 
SUSTAINED ADVERTISING PLAN MUST i /é VEARS EXPERIENCE, 32 YEARS OLD, 

BE FOLLOWED BEST RESULTS ~ |JUSTU.S RIGHT KIND... PRESS 30 WER 
A$ COMPET/ TION BECOMES ST/FFER. | PRESSE HAT BLOCKING *4.0 WEEK 


COTTON BECOMING MOST PoPuLAle SUMMER 
CAN WASHED IN HOME, VOMENS | 
FACTION To DRESS CLEANING PRICES 


AGO.. 


NEW SYNTHETIC F/BERS FOR CIVILIAN GARMENTS | /NCENTIVE-PAY- PLAN SEEN AS KEY TO HIGHER 
APTER WAR ARE MATTER OF GRAVE CONCEIEN TO | WAGES MORE EFFICIENT PRODUCTION BY WORKERS 
CLEANERS USED ONLY 70 WOOL & VEGETABLE FIBERS\ IF CLEANING PLANTS TO WEATHER NEXT OF PRESSION. 


Gooby Goopy? 
YOURE ON ANOTHER 


COMMITTEE 
THERE SHOULD BE AN 
OPEN SEASON ON THOSE 
PROFESSIONAL DO-GOODERS’ 
WHO SPEND ALL OF THEIR 
PARE TIME DREAMING 
UP USELESS PROJECTS TO 
KEEP BUSY PEOPLE EVEN 
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Street’s Conductivity Control 
maintains a fixed water balance 
in the 4% solution which is 
not affected by the fabrics. 


Regardless of relative humidity prior to cleaning — 

and regardless of relative humidity during dry cleaning— 
the water content of the fabrics in the washer, 

plus the filtered water remaining in the 4% 886 solution, 
is maintained at a substantially constant total. 


g WV Ine. 
Mlofia and Dyer b, 
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Birmingham 5, Ababama 


April i» 1954 


Werren 
Company 


street 
weet Monroe 
6, Illinois 


you and your 
Nine 


cetivity 


Deer Mr. Ww 


ous 
Many thenks for tne tremend 


fine steff 
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@ thousen 
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correct 3 proble 


tor thirty-three yeers.- 


contend \rty-fourtn yeer- 


especie 
we neve 
you know, 


aie mein 
dest persons 1 regerde, I re 


with kin 
Bincerely yours, 


Plyler, Jr. 


peen 
ve qnetelled 


EXTRACTOR-RINSE 


Conductivity 
Units pay big 


south’s largest 


. 


cleaning plant 


Contrary to all previous methods, 

the filtered soap solution is charged 

with filterable water before any fabrics are 
entered. Street's electronic controls 
replace the water removed in subsequent 
cleaning. The filtered water remains 

at a substantially constant level 
AUTOMATICALLY. 


561 W. Monroe St. 
Chicago 6, U.S.A. 


Copyright 1954 886B-156 
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Case history of a plant that achieved 


EFFECTIVE PRODUCTION CONTROL 


by installing a practical lot system 


FEW PLANTOWNERS WILL DIS 
PUTE the fact that effective produc 
tion control is absolutely necessary 
in every drycleaning plant. This is 
particularly true in every service in 
dustry 


must be 


where the customer's needs 

satisfied in a short period 
ot tinne 

This article will discuss the basic 
requirements of adequate lot-system 
control, point out some of the weak 
nesses of some systems, and suggest 
which 


production control prin iples 


have worked successfully 


Purposes of a Lot System 


There are four primary purposes 


of a lot system 


1. To see to it that the first gar- 
ments to come into the plant are the 
first to be processed and delivered. 
This ties in directly with the estab 
lished delivery schedule 

2. To provide a production unit of 
such size that the work may be proc- 
essed in easily digestible batches. This 
iS necessary to preve nt ove rloading 
or underloading in any particular de 


partment 


3. To provide a production unit of 
such size that management can effec- 
tively plan how much to process in a 
given day. Depending on sales vol 
ume and delivery schedule, a plant 
may varv its production from two to 


four lots per day 


1. To provide for unusual customer 
requests, This is, of course, a practical 
necessity \ 


customers will request special service 


certam percentage ot 


either in shorter or longer time than 


usual 


Some plantowners will say that all 
of this sounds like a lot of work and 
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By ROBERT E. COWIE 


is really not necessary in small plant 
operations These drycleaners either 
have no adequate system of control— 
except that a marking tag on a gar 
ment is control in that it identifies the 
garment—or they use what is com 
monly known as the “day lot.” A day 
lot usually consists of using the same 
color marking tag for everything com 
ing into the plant on a parte ular day 
The colors are changed each day of 
the week and repeated each succeed 
ng week 

This system, as commonly operat 
ed, does not meet the basic require- 
ments of an 


adequate production 


control system. Although there are 


many smart drycleaners operating 
successfully with a day-lot system, 
there are many more cleaners who are 
seriously handic apped by it. am 
convinced that the well-managed day 
lot operations would be even more 
efficient with the type of control de 
SO ribed be low 

Let's contrast the two systems by 
letting a hypothetical drycleaner tell 
his own story. This story is not based 
on a particular plant, but the writer 
has heard it often enough to know 
that it accurately sums up the expe 
riences of many cleaners who have 
installed 


sound production control 


One Plantowner's Story 


My plant is like many others in the 


We do about $1,800 a week 
on the average. Of course this goes 
down to $1,400 in January and we hit 
almost $2,500 around Easter 


I'm planning to install an incentive 


country 


system in a couple of months but 
wanted to get some production infor 
mation first. In doing so | discovered 
some startling facts. The most amaz 
ing was the confusion that existed in 
the plant I have good, 


willing people working for me but 


Fortunately 


what a frustrating job they had! In 
addition, | had to work an extra hour 
every day trying to get everything 
straightened out. 

everything 
marked in fairly well and the dry 
cleaning wasn’t so bad, either. Come 
to think of it, I did have to pay the 
drycleaner some overtime to rerun a 
couple of items he didn’t receive until 
nearly quitting time. Also, he always 
seemed to have a basket of belts that 
needed scrubbing. In fact, we always 


We managed to get 


seemed to have more belts than 
dresses. I've often wondered how 
many customers we lost that way. 
However, the real confusion 
seemed to start in the spotting depart- 
ment. I'll know how many 
times those dresses with the tough 
spots stayed on the spotter’s rack un 
til late afternoon. Then the spotter 
would have to work overtime to get 
them out—me, too—and I also had to 
keep a finisher and a check-out girl 


never 


late so we could get the garments 
on the delivery rack. Did I say deliv 
ery rack? I used to be the plant’s best 
delivery boy. 

Of course, the assembly area was 
the biggest problem of all. I have one 
less girl working there now and the 
floor space required for assembling 
is only one half of what it used to be. 
In fact, this made it possible to add 
that additional finishing unit I need- 
ed when they built those new apart 
ments down the street. And I didn’t 
need to build an addition to the build- 
ing, either. 

But I was telling you about the as 
sembly mixup. Near the end of each 
day we started to worry seriously 
about getting evervthing checked out. 
By this time we had three or four 
slickrails of incomplete orders. The 
search began in earnest. Many times 
the first dress on the line could not 
be checked out because the belt was 
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CONDUCTIVITY 
CONTROL 


Mellin's 


CLEANERS - DYERS - TAILORS 


PLANT: wittow sT 
JAMESBURG. 
4a 10329 


OFFICE. 37 THROCKMORTON SF. 
FREEROLC ~ J 


December 8, 1953 


Mr. Joseph Keegel 
99 Clendenny Avenue 
Jersey City, N. J. 


Deer Joe: 


I'm convinced.......It's difficult for a men to put his 
wholehearted stamp of approval on a product, or sn idea, or a 
method, unless he is eure of himself, and the things I've seen 
in the lest few weeks have removed any doubt. 


The conductivity control you installed in my plant has 
enabled us to produce a quality of work heretofore unobtainable, 
and which is so superior to the “old” method, as to be beyond 
comparison. 


Needless to sey, we sre satisfied. But our sstisfaction 
doesn't stem completely from the fine dry cleaning, the absence 
of swails, the quality “feel” of the processed mater! als, or 
even the ease with which these wrinkle free materials can be 
finished. The compliments we have received, and our customer 
satisfaction is a source of grest pride to us, and rightly so, 
but it goes even deeper then that. 


It's our employees. The difference in the sttitude of our 
employees is immediately noticeable. They know they are hendling 
‘the best that can be produced,’ and their resction is the 
producing of work they can ‘point to with pride. It's a grest 
feeling, Joe, to work with people who feel that way. 


So thanks again, for thet great step forward. It has al- 
ready been se wonderful helping hand for me, and I can see what 
8 great thing it will be for the entire industry. This would 
never have been possible without the Extrsector-rinse. 


Sincere 


SAM MAT aw IN 


36 
LW. Monroe St. Chicago 6, U.S.A. 


Sam Matlin says: 


“The conductivity 
control you 
installed in my plant 
has enabled us to 
Produce a quality 

of work oe 

unobtainable’ 


Mr. Matlin likes it 
His Customers like it 
His employees like 


Read the whole story 
_in his Jetter 
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Hold 
Rail 


Each side has slots for 50 orders 


Fig. A. Split-rail assembly 


missing. Then the assembly girl would 
find it in the cleaning room. Some 
times we had the belt but the dress 
was still hanging on the back of the 
potter s rack. If it had to be wet 
cleaned, I had to call the customer 
ind start « xplaining 

Sometimes a girl had to walk over 
100 feet and spend 10 minutes just 
trying to find the missing part of a 
single order. Often we had one of the 
silk finishers pitch in and help run 
down orders. Of course, that inter 
rupted her work and further compli 
cated the problem This really both 
ered me because I was paying her 30 
cents an hour more than the assembly 
girls. My own time didn't cost me 
anything—or did it? Now I have time 
to plan produc tion and, come to think 
of it, maybe I wouldn't have had that 
ulcer! 

In thinking it all over, that old sys- 
tem resulted in higher labor costs, 
poor use of floor space and poorer 


service to customers 


Establishing the Lot System 


But let me tell you about the lot 
system I finally installed. Frankly, I 
didn't get my answer right away, and 
I made some false starts. Perhaps the 
best thing I did was get some real 
facts about my production setup. | 
also realized that if I was going to im 
prove the assembly labor and floor 
space problem I would have to have 
the various pieces of a customer's on 
der arrive in assembly at approxi 
mately the same time. It further be 
came ¢ le ul that l would have to divide 
the day's work into groups or units 
and keep these units moving through 
the plant in a certain sequence 

Ever since visiting some progres 
sive plants, I had wanted to use the 
split rail type of assembly. As you see 
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on sketch A, it requires only 110 
square feet of floor space to provide 
hanging room for 100 orders. My old 
assembly area took over 200 square 
feet of space and the girls seemed to 
walk miles every day. They all com 
plained of their feet hurting. 

One of the plants I visited used a 
50-bundle let system. This looked 
good to me but before I seriously con 
sidered it I asked the advice of a 
consultant with drycleaning experi- 
ence. He said that in many plants the 
50-bundle lot system was the best, 
but he pointed out that any lot sys 
tem is somewhat tailored to the needs 
of a specific plant. In addition, he 
suggested I seek more production- 
count information and relate it to 
sales He suggested I do this 


l. Establish “‘average’’ weekly 
sales, which is annual sales divided 
by 52. I already knew this to be 
$1,800 

2. Apply the poundage-pieces for- 
mula 


Base price $1.20 


bose price 


Income, Ib $.60 
Weebly sales $1,800 3,000 
Income Ib $.60 
Wools 75% 3,000 2,250 pounds 
Silks 15% 3,000 # 450 pounds 
Household 10% 3,000 300 pounds 
2,250 pounds . 

Wools - 1,280 pieces 

1.75 pounds/ piece 

450 pounds 

Silks 600 pieces 

75 pound/ piece 

300 d 

Household = 300 pieces 


1.00 pound’ piece 


Total of silk and wool pieces 1,880 pieces 


3. Examine invoices to discover the 
average number of pieces per invoice. 


After analyzing 1,000 invoices I 
found that my plant processes 2.5 
pieces per invoice. The consultant 


pointed out that drycleaning plants, 
on the average, process between 2.4 
and 2.7 pieces per invoice 

I divided my average weekly preces 
of silk and wool (1,880 pieces by 2.5) 
and found that I processed 750 bun- 
dles per week or 150 bundles per 
day. Household was additional work. 

Then I remembered something the 
consultant had stressed very strongly. 
He said, “No plant should process less 
than two nor more than eight lots per 
day.” He explained this statement by 
showing how less than two lots per 
day would be too large a production 
unit and therefore provide too little 
control, and more than eight lots per 
day (this would happen only in a 
rather large plant) would be too 
many units to control. Over eight lots 
per day would require too much su- 
pervision and the system would then 
begin to lose its advantages. 

So I decided to establish three gar- 
ment lots per day, one household lot 
per day, and one “special” lot per day 
to handle unusual requests 


The big problem now was to de 


1 
1 
001 


001 


y 


Fig. B. Tags come 50 strips to packet, num 
bered 00! to 050 and so on up to 999 
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Street's Conductivity Control 
maintains a fixed water balance 
in the 4% solution which is 
not affected by the fabrics. 


Regardless of relative humidity prior to cleaning— 

and regardless of relative humidity during dry cleaning— 
the water content of the fabrics in the washer, 

plus the filtered water remaining in the 4% 886 solution, 
iS maintained at a substantially constant total 


“Cleaners of Distinction 


Service Cleaners o y 
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Pié ce 


and service our 


sincerely» 


s.F.Frank 


EXTRACTOR-RINSE 


After using 4% 886 

with Extractor-Rinse and 
Conductivity Control in his 
36 x 54 and 44 x 54 washers, 
Mr. S. F. Frank states: 


silk pass-ups 
are now approximately 
80-85%. We have 


completely eliminated 
our wet cleaning... * 


Contrary to all previous methods, 

the filtered soap solution is charged 

with filterable water before any fabrics are 
entered. Street's electronic controls 
replace the water removed in subsequent 
cleaning. The filtered water remains 

at a substantially constant level 
AUTOMATICALLY. 


561 W. Monroe St. 
Chicago 6, U.S.A. 
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cide how to identify lots to keep them 
in order This had to be planned so 
that the operators could learn which 
lots to process next. I finally decided 
to use a different colored marking 
taw for each lot. In addition, I wanted 
tags on which the numbers were 
boldly printed so that they would be 
easier to read 

After looking through some cata 
logs ind talking to suppliers 1 dis 
covered that a simple inexpensive 
pre numbered strip tag was best suited 
to the type of lot system I planned to 
install. You've seen these tags. They 
come in packets of 50. strips and 
there are five tags plus a control tag, 
on each trip The fact that there is 
i limited number of tags of the same 
number is very important. When or 
ders are checked out all tags must be 
iccounted for, so we have few or no 


lost pieces now 


How the Lot System Works 


I use six colors of tags—blue, pink, 
green, orange tan and yellow—for 
all regular garments. These colors 
ure always used in the same sequence 
wo the employees keep lots in order 
led tags are used for specials and 
white tags for household work. Each 
day I run a lot of spec ials, a lot of 
household work ind between two 
ind five lots of garments 

The number of garment lots re 
quired varies with the season but not 
necessarily with the days of the week. 
Since I have a usual four-day service 
and can process one lot in about two 
days, | can purposely fall behind on 
the heavy days of the week and catch 
up on the light days. Thus I tend to 
run three or four lots in a day and 
this steadies production 

Each day I make out two simple 
production cards on which I record 
the color and number of sequence of 
lots marked itt I keep one for general 
supervisory use and give one to the 
inspector who is responsible for keep 
ing lots in order. She posts the card 
near the assembler, who also must be 
informed. Maybe all of this will be 
clearer if | show you what happens 


iat imple week 


SAMPLE WEEK 


DAY cOLoR NUMBER SERIES 


A Red (specials) 
001 040 

Blue 
001 050 

Pink 
001 050 

Green 
001 050 

White (household) 
001 020 


DAY COLOR NUMBER SERIES 


B Red (specials) 
041 075 

Orange 
051 100 

Tan 1 
051 100 

Yellow 1 1 
051 100 

White (household) ] 1 
021 045 

Cc Red (specials) 1 1 
076 095 

Blue 
101 150 

Pink 1 
101 150 

Green 1 
101 150 

White (household) 1 1 
045 067 

D Red (specials) 1 1 
096 120 

Orange 1 
151 200 

Tan 
151 151 

Yellow 
151 151 

White (household) 1 1 
068 090 

E Red (specials) 1 
121 150 

Blue 1 1 
201 250 

Pink 1 1 
201 250 

Green 1 
201 250 

White (household) 1 1 
091 110 


Notice that specials and household 
run in number sequence. All specials 
and household must clear the plant 
completely each day so there is no 
chance of numbers for succeeding 
days getting mixed up. It may sound 
unusual to insist upon cleaning up 
the household each day since most 
plants let it go for a week or so. Then 
it piles up and what a mess there is 
getting it out. I take the opposite 
view: The housewife can do without 
her dress more than she can with 
out the slipcover that hides the ugly 
sofa. She might have company unex 
pectedly. Anyhow, we have much less 
contusion than some plants I have 


secn 


The regular garment lots are al- 
ways processed in the same color se- 
quence regardless of the number of 
lots processed each day. Each em- 
ployee has a little card showing this 
color sequence at his work station. 

One absolute rule is that the gar- 
ments in one lot must be completed 
before the next lot is begun. Natu- 
rally, some garments get out of lot be- 
cause of wetcleaning, rerunning and 
respotting, but we put a large colored 
tag about 2 by 4 inches in size on 
every garment taken out of its lot. 

Our second rule is that all of these 
out-of-lot garments must be handled 
immediately until they return to their 
regular lot. This keeps things in order. 

The way we keep piece-count con- 
trol is important. After the marker 
has written up an invoice she removes 
the exact number of tags required for 
an order from the strip of tags. She 
then staples all remaining tags on the 
invoice copy going to assembly. Thus 
when the assembler is checking out 
she must account for five tags to be 
sure the order is complete. For exam- 
ple, a customer bundle of one dress 
with belt and one pair of slacks 
would take three tags (one on the 
belt). At assembly the girl checking 
out the order sees the two tags on 
the invoice and accounts for the other 
three on the garment pieces. 

If a large bundle of eight pieces 
arrives we use all five tags of one num- 
ber and three of the following num- 
ber. The control tag for the first num- 
ber and the remaining tags of the 
second number are attached to the 
invoice and control is complete. 

Well, that’s my story. I actually en- 
joy managing my plant now, have 
more free time and fewer worries. We 
rarely disappoint a customer, and be- 
sides I am paying much less overtime 
than before. And remember, I now 
have one less employee in the assem- 
bly department and that’s money in 
my pocket. 


This hypothetical plantowner has 
rather well described the type of lot 
system now used by many plantown- 
ers. He has obtained the basic objec- 
tive of a good lot system: First gar- 
ments in are first out; work is processed 
in digestible batches; he has produc- 
tion units of such size that reai sched- 
uling can be done; he has provided 
for unusual customer requests. 

The fact that he happened to se- 
lect prenumbered strip tags is not in- 
tended to imply that this type of tag 
is the only one that would serve his 
purpose. Machine-marked tags, cou- 
pon-type tags supplied as a section of 
the invoice, and several variations are 
available and will do the job effi- 
ciently. # # 
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EXTRA CTOR-AinsE 


CONDUCTIVIT 
CONTROL 


MAIN OFFICE 4n0 PLANT 
CLEANERS & LAUNDRY 


DENVER. COLORADO 


Mr. Len Orlin says: 


tured out 
such beautiful 
work that we 

increased poundage 
almost 20% with 

no increase 


in personnel,” 


December 31, 1953 


R.R.Street end Co. 
561 W. Monroe Street 
Chicago, Illinois Att: C.B.Kasson 


Dear 
u on two things; your two bath process, 
esentetive in this 


This is to commend yo 
and your choice of repr 


to install the 
esults were 


We were the second plant in the Denver area 


extractor rinse and conductivity control. Ourr 
dage of g00O pounds, 


just short of phenomenal. On a weekly poun 
we elimineted one spotter, and turned out such beautiful work "Or 
7 that we incressed poundage almost 20% with no increase in per- ; results we 
a, | sonnel. Due to the better feel and the decrease in wrinkles, re 
| even our pressers ana finishers were able to handle this in- 

creased volume, We like the system So well, thet we heve just just short 


dination so that we may take full 


ordered 3 washer-extractor 
adventege of the 4%, S.S.5. 


NO 
tself would,abe worth 
sentative, 


phenomenal.” 


the system i 
by your local repre 


This is all important---tut, 
a darn without the help given us 
Bob Neddo. 


saw to the dnstallation, but has been in- 


valuable in making st work properly. He was here 36 early 38 
5:00 A.M. ana worked 3s late as midnight, and ne has followed up 
with personal calls to make sure we have no trouble. When the 
conductivity control went out, he gave up his aay off to help us 


get it fixed. The point I am trying to make is that not only 18 
he well versed in what he is handling, put will inconvenience him- 
self rather than let one of his customers be inconvenienced. 


Bob not only properly 


4 ou are helping to 
ake this industry 
one of which | 
’ e can be proud,” 


like you end Bob. 


the Street Company and men 
¢ which we can ve 


so, my thenks to 
make this industry one ° 


You ere helping to 
proud. 


Very truzy) y° 


show this to anyone. We ere prouc 


P.S. Feel absolutely free to J 
users since 1946 without ever 


of the fact that we have been Street 
heving any problems. 


Ww. Monroe &t., Chicage 6, USA. 


Coprrigh« 1934 
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EYE-CATCHING SIGNS are used by United Cleaners on building and pickup trucks to gain 


attention. Curb is 


mately 85 percent of the business is cash-and-carry 


graded to make it easier for drive-in customers on busy U.S. 1. 


Approxi- 


There’s No Plant 
Like Home 


Provided it's in a good location 


and can offer quality cleaning 


By HENRY MOZDZER 


A MANS HOME 
but it doesn't often turn out to be his 
But that’s what hap 
pened when Alfred Spaner decided 


may be his castle 


cleaning plant 


to go into business. He couldn't 
think of a better location than the 
family residence located on Fairfield 


Avenue in Bridgeport, Connecticut 
The building seemed particularly 
well situated since it fronted on one 
of the citv’s major thoroughfares and 
light in 


lay between an important 


54 


residential dis 
was 


dustrial and a 
trict. In short, it 
vehicular as well as pedestrian traffic 
and could draw on both the area and 


neighborhood trade 


accessible to 


Nothing in the past nine years has 
caused Mr. Spaner to regret his de- 
cision. The business was established 
and has prospered since that time— 
right at home 

Today, the entire first floor of the 
building is given over to receiving, 


cleaning and finishing, while the cel- 
lar holds the wetcleaning department, 
boiler and supplies. The Spaner fam 
ily has since moved to nearby Mil- 
ford but the upper floors are still 
rented out as living quarters. 

Moving a business into a home isn't 
quite as simple as it sounds. For one 
thing, there’s the problem of getting 
the bulky machinery into the house. 
And secondly, heavy machinery must 
have a good solid footing. 

The first problem was overcome by 
cutting out part of the front of the 
house. Once the machinery was in, 
the gap was covered over with two 
room-high windows (visible to right 
of entrance in accompanying picture) 


which now provide a view of the 
cleaning room. 
Reinforcing the floor offered a 


more difficult problem since the 
base had to be strong enough to sup- 
port the weight and solid enough to 
hold vibration down to a minimum. 
United's steel 
beams set upright bracing the floor 
from below. The legs of the beams 
were set in deep holes in the base- 
ment floor and anchored with con 
crete foundations. 


Location Isn't All 


Location doesn’t mean much unless 
the service and quality are up to par 
United Cleaners is very proud of its 
claim to be the first in the area to 
offer 3-hour service to its patrons. 
And they have since gone a step bet- 
ter to give what they call “l-hour 
emergency service.” Actually, there 
are four time classifications at United 
which work out this way pricewise, 
using $1.10 as the base price for a 
suit: 


solution was to use 


l-hour emergency service. $2.00 


3-hour service .......... 1.35 
24-hour service ...... 1.20 
3-day regular service 1.10 


Garments are distinguished as to 
the type of service by color-coded 
string which is tied to belt loops in 
trousers and dresses or looped through 
buttonholes in coats. Thus, a pink 
string would indicate emergency serv 
ice and a green string 3-hour service. 
White is for 24 hours and any gar- 
ment identified 
with a combination green-and-white 
string. All repair work is in this way 
easily seen and removed to the repair 
department before it goes to the fin- 
ishing department. 

Aside from speeding up its service, 


needing repairs is 
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SYNTHETIC-38 


Street's Conductivity Control 


maintains a fixed water balance 
in the 4% solution which is 
not affected by the fabrics. 


Regardless of relative humidity prior to cleaning— 


and regardless of relative humidity during dry cleaning— ee After having our 
the water content of the fabrics in the washer, : 


| | automatic conductivity 
plus the filtered water remaining in the 4% 886 solution, a 
is maintained at a substantially constant total. é control installed and 
in operation for some 
8 months now, I can 
DIRINA 


Individually Supervise it is truly the 


one and only ‘complete’ 


Nicholas Dirina states: 


PLANT 716 South Second 


HAMILTON, OHIO 
osc 
December 3 
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LIVING ROOM is 


cupy remaining space 


just visible in 


United Cleaners also strives to 


wive 
better and better quality to custom 
Most the 


idopted the charged sys 


garments recently 


plant has 


tem of drycleaning on a strong 4 per 


cent chara 
United claims to be the only plant 
in the state 


to have a conversion sys 


The 
the 


ind conduetivity control 


conversion system has changed 


FRONT ROOM 
inch 
don't 


1S LOADED to 
30-pound 


much 


the gqunowales 
tumbler synthetic 


the 


unit 


leave room for two 


56 


background; it 
Silk unit is located in kitchen 


and 36-inch 
spotting boards 


contains 


washer from 


bath 


Is ol 


hine 


prope 
Since 


moisture 


Mr 


cleaning performance 


spotting has been cut in half. As 


two utility presses 


inst illing the 


a single-bath to a 
Conductivity 


content 


and a 


set of puff 


two 


control 


used to check and assure 
of the 


strong « harge 


load 


Spaner is highly pleased with the 
and claims his 


wetcleaning, he savs, “It’s down to the 


pont where 


A 36 


reclaimer 


with equipment. 
solvent 
and hompers 


we 


doing about 


CALL COUNTER 


use of 


two 


is set 
every available 


under 


irons. Marking desk and storage spoce oc 


He teels that it’s 
important to keep the 


pairs of pants a clay 
highly 


clean 


solvent 


United Cleaners operates two pick 
up trucks and makes no extra charge 
for We 
hearing this 
plant in the near future, since it re 
cently opened a call office in a fast 
growing suburban development, # # 


pickup-and-delivery service. 


should be more trom 


stairway 
inch of 


in entrance hall 
space 


to make best 
Wetcleaning was formerly 


handled in cellar but charged system has all but eliminated it 
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ARISTOCRATS OF THE DYE NO PROFES 
OPERATING BRANCH STORES 
1634 WESTHEIMER PHONE HADLEY 6134 
Houston, Texas 


Jane 27, 1954 


Messrss« R. R. Street & Co., 
61 Ww. Monroe Ste, 
hicago, Ill. 
Attention: Mr- Ernie Heidersbach 


Gentlemen: 


When I talked with you in Cleveland last Februery, we 
went over the mechanism of the compartment tank with air and elece 
trical controls which the Hoffman Company showed for extractor 
rinse and I was completely sold, but due to the fact that we were 
using a 48" extractor, we did not get delivery until mid July. 


As you know, we went all out with an extra large size 
underground rinse tank, plus conductivity control, also forced 
dreft cooling tower, using Ross Heat Arresters, and the results of 
the extractor rinse haévebeen amazing. 


Our summers here with high humidity have been our problen, 
particularly in July and August. Because of wet cleaning, we have 
always had @ loss of customers, cleims @nd ill will, &nd all these 
have been eliminated. Our pass-ups are running —3hor each load and 
the small amount of spotting that is done, has eliminated one spotter. 
The cleaning is bright and clear and our sales have jumped 20% since 
using the extractor rinse with conductivity control and 886. 


The finishing cost today is prectically the same as it was 
prior to the increase of 20% because of no hard set wrinkles and the 
texture of garments after cleaninge 


Your engineers and chemists have taken the dry cleaning 
industry from @ low level to a high one; from the old wheel and scrub 
table and spotting board. 


Mr. Carter Walters, your field engineer, stayed with us 
dilligently during the time the above operation was being put into our 
plant, end again we sey thanks to you for what you have dors for 
KEWPIE CLEANERS. I know that any of the cleaners who heve followed your 
recommendations must feel the same as I do. 


With best regards to you, I am, . 
y truly, 


OW 


N MILLS 
KEWPIE CLEANERS & DYERS 


‘Our Pass-y ps 


are running 93%. 


Our sales 


4 have jumped 20% 
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Pilling of Trousers 


What is causing the progressive 
felting of this pair of wool shantung 
Although the garment has 
never been wetcleaned, each time it is 
processed the condition grows worse.— 


S. C., Honolulu, T. H. 


trousers? 


The problem involved in the case 
of these trousers is a pilling of the 


wool yarns used to make up the pat 
tern of the garment. This yarn is of a 
twist that the rest of the 
fabric and the 


cottrast 


too low 

gh-twist yarn 

degree of the twist re 
ilts in j ittern 

f twist in part of the 

i weakness in resist- 

Therefore, as the 


inne to ibrasion 


garment has been subjected to the 
mechanical action of the cleaning op- 
eration, the pilling of these low twist 


uns | caused what might be 
thoudht of as felting 

The fact that only one yarn, the 
one creating the pattern, has been af 
fected and the rest of the garment is 
unatlected in itself would absolve the 
cleaning operation from blame, in this 
case, because the cleaning operation 
proc ess and 


the entire fabri 


has been an 
is subjected to the 
same processing 

Repeated cleaning has gradually 
brought about this condition, with a 
little pilling occurring each time. The 
Sallie dl ill doubt occur on 


the coat t 1s repeatedly cleaned 


Fading of Upholstery 


A couch we drycleaned recently is 
about a shade lighter on its outer parts 


than the fabric that is not exposed to 
air and sunlight at all times. Can this 
be due to the cleaning process, as the 
customer maintains? C. D., Ohio 


conducted on a sample of 
the phol ! material show that it 
is comp | chiefly of 
Tests on the dyestuff in 


is fast to standard dry 


cotton and 
rayon Varnhs 
dicate that it 
cleanir solvents, water and am 

Che greatest failings of cotton and 
rayon fabrics seem to be a tendency 
of their dyestuflf to crock off and a 
lack of resistance to sunfading. In the 
case of this couch, it seems likely that 
loss of color would be the result of 
crocking off of dve, which might be 
1}, 


caused rasion during the use of 


the couch as well as that which would 
be necessary in brushing the fabric. 
Also, we should imagine that sunfad- 
ing has played a great part in the loss 
of color. This can be determined by 
comparing the areas that have been 
exposed to sunlight with those that 
have not 

We don't believe that your clean- 
ing procedure caused the color loss. 
If it had, the damage would not ter- 
minate abruptly, as it does, at the 
areas that have not been exposed to 
the effects of light. From this, it is in- 
dicated that sunfading has been the 
primary source of the damage. 


Glazed Acetate Jacket 


The owner of this blue ‘acket claims 
that we scorched the front of the gar- 
ment. Since it was hand-pressed with a 
steam iron, we feel that worn material 
might be the cause of the damage.— 
L.. C. D., New York 


fests conducted on a sample of 
this fabric taken from an unexposed 
seam show that it is made of acetate 
yarns and has been treated with a 
synthetic resin to add body to the 
garment 

rhe condition of the front of the 
jacket is due to finishing, but can 
hardly be called scorch. It is shine 
caused by the iron and possibly some 
glazing. This shine may be due in part 
to the resin applied to the fabric. It 
may also be that the acetate fibers 
have been slightly glazed. 

Steam electric irons used for fin- 
plant are 
controlled so that 
temperatures can be main- 
In order to offset the possi- 


ishing in a drycleaning 
thermostatically 
correct 
tained 
bility of glazing, the settings are held 
at the lowest possible point for rayon 
fiber 

Steaming the garment and using a 
light water spray may overcome the 
shine 


Stains on Trousers 


We believe the stains on these 
trousers are caused by tannin. Could 
you verify this? —P. M. C., Puerto Rico 


Upon examining these stains under 
ultraviolet light, we find that they 
have the characteristic fluorescence of 
a tannin or caramelized-sugar stain. 


These two stains closely resemble each 
other and, so far as stain removal pro- 
cedures are concerned, are almost 
identical. Once the stains have taken 
on their yellow to brown stain, they 
are usually impossible to remove. 

This type of stain is particularly 
troublesome, since so often it does not 
show up until it has been exposed to 
the heat required in cleaning pro- 
cedures. And yet, until it develops its 
characteristic color, the stain is in- 
visible. This naturally makes the cus- 
tomer feel that the drycleaner in some 
manner caused the stains that have 
appeared, This, however, is not the 
case, 

The most common 
these stains are fruit juices, soft 
drinks, coffee, tea, ete. Unfortunately, 
removal in this case is impossible. 


sources for 


Stains From Vitamins 


How can I remove yellow stains 
caused by liquid vitamins from a nylon 
dress? I've tried about everything, in- 
cluding a light control stripper.—A. C., 
New York 


These stains are rather unusual, 
but we have encountered the same 
problem in trying to remove them. It 
seems that the best thing to try is a 
wet and dry side paint remover used 
on the wet side. The stains appear to 
be composed of both dry side com- 
ponents (oils) as well as wet ones. 
Thus, working them more or less both 
at the same time would probably give 
the greatest measure of success. 

Perhaps you have already used 
this method. If this is the case, there 
is good reason to believe that the 
stains remaining are actually oxidized 
oils. This is indicated by the charac- 
teristic cross design of such stains. As 
you may know, such oxidized oil stains 
are generally impossible to remove. 

Your statement that you used a 
“light” stripper to no avail leads us 
to believe that the garment is white. 
If this is the case, you may have bet- 
ter results by using an oxidizing 
bleach such as a 1 percent solution of 
chlorine. Frequently, when a reduc- 
ing bleach such as a “stripper” is inef 
fective, an oxidizing bleach is suc 
cessful. If the stains are on a cclored 
garment, our opinion is that your 
chances of removing them without 
damage to the color would be very 
slight. 
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Street's Conductivity Control 
maintains a fixed water balance 
in the 4% solution which is 
not affected by the fabrics. 


Re 

fn of relative humidity prior to cleaning 
regardless of relative h . 

umidity d 

y during dr 

= water content of the fabrics in the ie ag 
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water remaining in the 4% 886 soluti 
intained at a substantially constant total " 4 
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EXTRACTOR-RINSE 


Mr. R. J. Vanderlin, 

after enjoying the savings 
resulting from 4% 886 

with the Extractor-Rinse and 


_ Conductivity Control, states: 


* .. higher and more 
: consistent quality 
from load to load 
ever before.” 


Contrary to all previous methods 

the filtered soap solution is shoud 

with filterable water before any fabric 
entered. Street's electronic controls 
replace the water removed in subse 
cleaning. The filtered water omnis ‘mn 
at a substantially constant 7 
AUTOMATICALLY. 


561 W. Monroe St 


Chicago 6, U.S.A. 
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SHIRT LAUNDERING FOR THE DRYCLEANER, PART IX 


NO LAUNDRY MARKS 


SPARKLING, CLEAN 


WRINMLE ~ FREE FINISH 


STARCHED TO 


SPECIFICATION 


MISSING CR BROKEN 
BUTTONS REPLACED 
& TEARS MENDED 


PLEATS CAREFULLY 


FINISHED 


NWO CREASE IN 
FRENCH CUFFS 


UPRIGHT, MOLDED COLLARS; 


TURNED NECESSARY 


COLLAR POINTS 
PROPERLY SHAPED 


WO CREASES 
POCHET AREA 


WO ROUGH 
DRY AREAS 
ALONG 5EAM, 
SLEEVES AND 
GUSSETS 


BUTTON HOLE STRIP 


SMOOTH AND 


WHAT MAKES A GOOD SHIRT? Opinions vary, but here are some of the features professional shirt launderers point to with pride. Seldom are 


all these features found in any one shirt 


Merchandising and Packaging 


Two keys to shirt laundering success 


SELLING SHIRT SERVICE to the 
a process mo le SS important 
than the actual washing and finishing 
operations. No drycleaner adding a 
hirt laundering sideline can afford to 
sit back and just wait for the custom 
ers to storm in. He has to get out and 
sell 

The shirt can be laundered in the 
softest water using the most scientifi 
cally controlled formula and be ex 
pertly finished on the finest equip 
ment available. But all this will go 
for naught if the public doesn't know 
ibout it 
people know all about the brand-new 


The next step then is to let 


shirt laundry service 

The best means of letting the pub- 
lic know about a new feature is to tell 
them about it, show it to them or let 


them read about it. The more ways 


By HENRY MOZDZER 


the cleaner can think of to get his 
message before the public the greater 
the ensuing rewards. It need not be 
an expensive campaign but if he has 
a flair for showmanship, so much the 
better. 


Where To Start 


Like charity, the successful pro- 
gram of education will begin at home. 
All too often the drycleaner assumes 
that his staff is well aware of every- 
thing that goes on in the plant. By 
taking their knowledge for granted he 
overlooks an excellent opportunity of 
making them his best “salesmen.” An 
enlightened employee will spread his 
message far and wide by the very best 
type of advertising going—word-of 
mouth advertising. 

The employee of a plant should be 


made acquainted with every aspect of 
the new sideline—from process to 
price—so that he may talk about it 
intelligently to his friends and ac- 
quaintances. Not only does such a pro- 
gram build morale; it also builds busi- 
ness. 

The best prospects for shirt service 
are the people who are already using 
the plant’s drycleaning department. 
The approach used will depend on 
their mode of marketing—whether 
cash-and-carry or pickup-and-delivery. 
This means the cleaner will have to 
sell them in the store or on the route 
and possibly both. 


Selling in the Store 


Selling at the store or call office is 
perhaps the easiest and most readily 
controlled area for promoting the new 
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Dyna-matic Washers 


By replacing your obsolete machinery with streamlined and ef- 
ficient Hammond Automatic equipment, you can not only meet 
the Spring rush, but turn out customer work that keeps them com- 
ing back again and again. With Hammond automatic washers, 
extractors and tumblers you can turn out highest quality work in 
a much shorter period of time. Built for years of sturdy. efficient 
service. your Hammond automatic equipment will mean soaring 
profits this Spring and every Spring. Write today or contact your 
nearest Hammond dealer. 


HAMMOND 
36x30 open end Tumblers 


HAMMOND 


Wizard Extractors 
Available in sizes 
17” — 20” — 24" — 26” 


[] Please send all available information on 
Hammond automatic equipment. 


[) Have your representative call with prices and de- 
tails. 


Name - 
Firm 
Address 
City___ State 


LAUNORY~CLEANING MACHINERY CO. Hammond IL Machinery Company 
Hammond Building Waco, Texas 


HAMMOND BUILDING WACO. TEYAS 
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afternoon dress 


by 
Hannah Troy. 


| 
ele aning 


by Dow-PER 


kine garments come through 


cleaning cycles beautifully! 


Cleaners and customers feel a new confidence— 
knowing that even the most expensive garments 
go through the plant safely, come out to the 

rack looking wonderful. Dow-PER® makes it 
possible! The fine dress illustrated was cleaned 
last month in a modern plant—at the proprietor’s 
standard unit cost. This cleaner reported that 

his cleaning cycle, using Dow-PER stabilized 

perc hloroethylene solvent, removed all soluble 
soil. . . leaving no streaks or cloudy areas. 


Dow-PER did the job effectively and economically 


Your Dow distributor can cite many operators 
who pride themselves on comparable results. 

All Dow distributors know the dry cleaning 
industry .. . and each one has been carefully 
selected to offer you the fullest cooperation, 
Your distributor's long experience, backed by the 
recognized authority of Dow’s Technical Service 
Department, helps solve plant problems. He can 
supply the famous Dow “Manual” series, and 
other informative literature. And best of all: 

he can offer immediate delivery on Dow-PER. 


THE DOW CHEMICAL COMPANY, Midland, Michigan. 


you can depend on 


DOW SOLVENTS DOW 
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PACKAGING IDEAS that en- 
hance the product and encour 
age repeat sales include: (1) 
distinctive boxing; (2) collar 
support; (3) shirt board; (4) 
shirt band; (5) button tag. 
As extra touch box may be 
lined with tissue paper. Shirt 
envelopes and cellophane 
wrapping are both popular and 
may be used effectively 


shirt laundry. The drycleaner will 
have his own ideas on how this can 
best be handled. The suggestions be- 
low serve merely as reminders. 

First of all, counter girls can be in- 
structed to ask for shirts after the dry- 
cleaning order is turned in. If the 
cleaner is fortunate enough to have 
several stores he may wish to spot- 
check these efforts in the manner of 
one New Haven plant. This firm sends 
around a “mystery shopper” who 
awards a dollar bill to each counter 
girl who specifically reminds the pa- 
tron about the shirt service. 

Or the cleaner might accomplish 
the same end by installing an auto- 
matie recording device which repeats 
the shirt message as the customer trips 
a release on opening the front door. 
(This constant repetition can become 
very wearing on the employee and 
therefore its use should be restricted 
to certain hours during the day— 
never over a prolonged period. ) 

Leaving no stone unturned, the 
enterprising cleaner will also figure 
out a way to get the word “shirts” 
somewhere into the switchboard oper- 
ator’s salutational greeting. 

Prominent use of wall and window 
posters or banners also helps to in 
form. And so do counter displays. Any 
display can be made more eye-catch- 
ing if it is illuminated and even this 
can be more effective if blinker lights 
are employed. 

It seems unnecessary to say that 
some mention of the new service 


June, 1954 


should be made on store-front signs, 
order blanks, letterheads, ete. 

Space permitting, the cleaner would 
be wise to investigate the possibility 
of placing a shirt unit in the front 
window or somewhere near the front 
of the store. In that way the customer 
cannot help but see that shirts are 
done on the premises. Activity at 
tracts attention and this form of per- 
ception seems to make a more lasting 
impression on the memory. There are 
numerous cases where the shifting of 
finishing equipment from the back 
room to the front of the store resulted 
in some astonishing volume gains. 


Selling on Routes 


Getting the routeman to go after 
shirts can very easily be accomplished 
by running a shirt contest from time 
to time, particularly in the early part 
of the campaign. Most cleaners find 
that this method provides the best 
results if the contest lasts no longer 
than three or four weeks. Oversize 
campaign buttons, worn on the route- 
man’s lapel aid in keeping the shirt 
service before the public eye between 
times. 

Then, of course, the drycleaner can 
make good use of the valuable adver 
tising space on whatever selling aids 
the routemen may be provided with. 
Route truck posters are an invaluable 
aid in carrying the word throughout 
the community. And it doesn’t hurt 
to plug the service on such items as 


doorknob (or “call-back”) hangers 


bundle inserts, hanger shields and dry 
cleaning bags 

A firm in Cleveland lets one service 
boost the other. It makes a practice 
of hanging sport shirts in drycleaning 
bags which are imprinted with this 
“Here is your sport shirt, 
beautifully finished” and add “Send 


message 
your drycleaning with your shirts, 
they go together.” 


Expanding the Market 


Route and store merchandising is 
by and large directed at people who 
are already using the ( leaner’s services 
in one way or another. To enlarge his 
market other tactics may be employed. 
Most progressive cleaners are using 
one or more of the following media 
and the problem of including the shirt 
message is no problem at all. Looking 
at it one way, the new service is actu 
ally a money saver where advertising 


is concerned. Why? Because the 


cleaner has the opportunity of making 


another selling point in the 
amount of time formerly 
used with no increase in cost. 


same 
Space or 


Newspaper advertising commands 
attention and normally this medium 
can be used most advantageously in 
the small or medium-sized town. I 
the ads are run regularly in the same 
section of the paper they cannot help 
but gain attention. The cleaner in a 
large city, however, is faced with high 
rates if he attempts to get his mes 
sage into one of the large dailies and 
the expense may not warrant frequent 
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insertions. Given the choice, he stands 
i better chance advertising in a small 


veekly 


paper that cover the ireu he serves 


suburban on neighborhood 
rather than trying to cover the entire 
cit pasmodically in the big daily 
organ 

ind TV spot commercials 
reasonable if placed 
vith small local stations 
turing into this field 


too ire fairly 
Betore ven 
however the 
dryvcleaner can and should ascertain 
i) the number of listeners or viewers 
whether the 


territor he 


station 


per dollar b 
reaches the wants to 
cover ‘ the popularity of the sta 
tion considered d) the general ap 
peal of adjacent and competing pro 
vram ind ‘ the merchandising 
help offered by the station 

Leaflets and broadsides offer still 
another medium for getting a message 
icross to the neighborhood trade. This 
method, however, is only as good as 
the distributing agency 

Direct-mail campaigns provide a 
dependable means of reaching the 
incl cali ¢ isily 
be handled by the cleaner’s office staff 
Whether the 
mother thing. The response 
better in this effort if 


ome sort of certificate or useful 


pro pective 


prospect will read the 
THISSIVE 


is noticeably 


item 18 ene lose d 
In 1949 the 


advertising 


American Institute of 
Laundering departme nt 
conducted a survey to determine how 
laundries spent their advertising dol 
lar. The results showed that some 13 
percent of those answering said they 
had used blotters. That may not be an 
impressive figure in itself but it is 


noteworthy when almost two-thirds of 


the plants using this device reported 


vood re sults 


The figure compares most favorably 


in relation to the 40 percent claiming 
good results from newspaper adver 


tising, and 32 


percent claiming good 
results with radio advertising 

One fire insurance firm went a step 
better with a blotter mailing and re 
ceived an unprecedented amount of 
returns. It figured out a way to im 
pregnate the blotter with the odor of 
charred wood. The odor angle may 
not be any good for promoting shirt 
laundering, but what if vou had the 
blotter cut in the shape of a folded 
shirt? 

Still other techniques may be used 
to broaden your market; we'll skip 
over them rather briefly. Car cards on 
either the outside or inside of public 
conveyances such as buses, trolleys 
and subways have been found ether 
tive Then there 


tising which employs slides flashed on 


movie house adver 


the screen between features bill 
boards to attract the motoring public 


telephone directory advertising, the 


ater-program advertising and every 
thing from mat h book to sundw ich 
board advertising 

Another angle is to approu h hotel 
and motel managers with the idea of 
selling quick service to their custom 
ers. Motels are big business these days 
with more than 30,000 of them going 


And if these 


you might 


in all over the country 
sources are not available 
even consider doing shirts for other 
cleaners who do not have the facilities 
for handling shirts 


What's Your Appeal? 


In deve loping any promotion cath 
paign it is smart policy to know what 
the competition is doing and go them 
one step better. If there is something 
distinctive about the drycleaner’s shirt 


service which makes it stand out from 


all others, his chances for success are 
greatly increased. You can get a pretty 
good idea of the type of service the 
customers want by studying their 
habits and getting to know them. 
Broadly speaking, there are three 
appeals that influence the customer's 
habits. They are price, 


quality and convenience, 


marketing 


The correct appeal will depend on 
such variables as customer income, 
occupation, mode of transportation 
and whether it’s the wife or husband 


who deals with the drycleaner. 


On Price 


Price does not have to be low to be 
re asonable and no one appreciates this 
more than the customers. If they feel 
they are getting more, they expect to 
pay more and not quibble about it. 

The drycleaner who does not have 
some opinion on price cutting is rare 
indeed. Suffice it to say that those who 
are not geared to handle shirt laun- 
dering Ol a TASS produc tion basis are 
treading on dangerous ground if they 
make cut-rate prices the basic appeal 
of their business 

There are ways of stressing the 
economy angle without stressing the 
actual price. Few cleaners have taken 
pains to show that they can do shirts 
quicker, better, faster and at less cost 
than the housewife can. Few, for ex 
umple, have pointed out the tremen 
dous amount ol water used 
ous suds and rinse baths, nor have 
they played up the special supplies 
used to assure soft water and proper 
cleansing nor the soft padded equip 
ment that protects the buttons from 
breakage and gives a wrinklefree fin 
ish. A few have taken the trouble to 
compare their costs (despite all these 


heavy expenditures) with the amount 


PROMOTION MATERIALS in 
clude no-starch ties, shirt 
bonds, inserts, shirt boards, 
blotters, etc. 
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Press continues to deliver—year after 
-_year—fine, fast finishing. Pantex own 


press is built so 
simply yet so rugged and trouble-free. _ 
‘Fewer parts and complete freedom — 
from cams, di aphragms, tension 


most trouble-free air- | 


press and compare them all. 
You'll quickly see Pantex equipment in- 
vites comparison and why you, #00, 
Literature 


A MA FACTURING CORPORATION + PAWTUCKET, 


isewife to do shirts her 

isider the time a woman 

on a shirt and how much 

tw ld cost if she were being paid 
the urly wage in her com- 


On Quality 


Qualit ne of those all-embrac 
ing term that doesn't really mean 
inything unle ou can show people 
what vou are talking about. The smart 
drycleanes vill tell the 


what he 


public just 
means by his usage of the 
term qt 

This is isy enough in the plant 
where he can show a rough-dry spot 
ind call attention to their absence in 
i properly finished shirt. He can point 
out a starch blister and tell why this 
doesn't | 


plant 


ippen on shirts done at his 
particularly impressed 
when one plantowner in Detroit made 
i point showing us how the plies 
of a cuff on a no-starch shirt were 
eparated with a diagonal tuck to 
make « in the customer would not 
have impression they were 
starched 
Naturall the 
this with each and every customer 
but there 
ways to put over this care 


drycleaner can't do 
who comes into the plant 
are other 
ful-attention a pect if he gives some 
thought to it. Perhaps he can stress 
the fact that men can get just the 
right amount of starch they want and 
in the right places because “We have 
eight starch classifications to meet the 
customers every requirement.” Or 
perhaps he can stress the fact that 
his shirts do not have ugly laundry 
marks in them because invisible inks 
or detachable tags are used for identi 
fication 

The latest wrinkle in advertising is 
the technol A current 


AIL, campaign explains that the pro 


wit al approac h 


fessionally finished shirt is more com 
fortable in the 
pressed on 
mold the 


collar because it is 


contour whic h 


collar to fit the neck 


pr esses 


On Convenience 


Convenience means many things to 
people The 

convenient for 
Thiet dl i\ 
for the cash-and-carry to 
the neighborhood trade 
and-delivery to the suburbanite 


mans three-hour shirt 


traveling 
service is convement 
commuter 


and pickup 


Show the busv housewife how she 
can gain an extra day a week by let 
ting vou do the family shirts and she'll 
appreci the convenience angle 
There ite 


tential customers who need only a few 


i surprising number of po 


good reasons why the professional 
shirt laundry can do a better job to 


become steady customers. And never 


66 


kid yourself that the ladies like to do 
shirts 

Fell the male customer that you'll 
turn one of his worn, frayed collars 
free with every five shirts he brings 
in and he'll love the convenience 
angle. Show him that professionally 
folded shirts are easier to pack away 
in a suitcase and again he'll be appre- 
ciate the convenience 

Missing buttons have always been 
a nuisance; if the drycleaner listens 
to any comedian long enough he'll 
find that out. Certainly a good deal of 
attention should be devoted to this 
phase of shirt handling since it is so 
readily noticed by the wearer. One 
surefire method of accomplishing this 
end and stimulating sales at the same 
time is to apply the missing-button 
campaign 

An Omaha plant started advertising 
that it would launder two shirts free 
for every shirt returned with a button 
missing or a French cuff folded im- 
After laundering 300,000 
shirts it was found that the plant had 
to make good this offer on only 31 
shirts 


properly 


The number of shirts was gradually 
increased until the plant offered to 
launder nine shirts and clean a suit 
of clothes free. Not only did this raise 
a few eyebrows but during the course 
of the campaign shirt volume was in 


creased by 25 percent 


Packaging 


A carelessly packaged shirt is a re- 


flection on the general care an item 
receives while it is in the hands of the 
cleaner. To retain the best impression 
of his organization and its professional 
ability, the drycleaner should also give 
careful consideration to the final pack- 
aging of the finished product. Whether 
he decides on shirt boards, packs, 
cellophane wrapping or 
cardboard boxes these elements of 
what makes a good package should be 
kept in mind 


envelopes 


A good package— 


1. Protects the product. 
2. Makes the 
carry. 


product easier to 
3. Identifies the contents. 
4. Encourages repeat sales 
5 Helps the sale of other services. 
6. Reduces the amount of returned 
work 
7. Is distinctive in itself. 
8. Is made of material of reason- 


able cost 


The preceding are basic in pack 
aging any item. The cleaner must stay 
his final selection until he can decide 
on such matters as 


How the shirt is to be finished. If 


the Collars are ironed flat then there 


would be no point in going in for col- 
lar stays 


How the shirt is to be folded. If 
creases are to be kept at a minimum 
shirt packs may be favored instead of 
shirt boards. 


How the shirt is to be stored. If the 
finished shirts are simply stacked one 
on top of the other in the racks or on 
the route truck perhaps a box or some 
type of bag with cardboard sides 
would receive preference to minimize 
crushing. 


How the shirt is to be identified. 
This will be determined, too, by the 
way the package is stored. It would 
certainly be inconvenient to affix the 
invoice to the top of the package if 
the orders are plac ed one on top of 
another 


All of these decisions will affect the 
size, color and material selected for 
packaging. 

Nothing dictates that plain brown 
wrapping paper is the only thing that 
can be used. A color combination can 
serve to “trade-mark” a shirt order 
done by a particular cleaner, give it 
a quality look and make the whole job 
pleasing and attractive. 

Printing can be used liberally 
throughout the entire packaging, both 
for the purpose of impressing the cus- 
tomer with the quality features of the 
work and for calling attention to the 
other services which are offered. 

The cleaner can follow the example 
of an Alabama plant that had large 
letters printed individually on its shirt 
boards. When the customer spelled 
out the firm’s name he became en- 
titled to have five of his shirts laun- 
dered free. 

Another firm in Rochester prints a 
series of drawings on its shirt boards 
that the small fry can color on rainy 
days. 

Or the cleaner might like to follow 
the example of a Memphis plant that 
had this message printed on its shirt 
bands: “Have you kissed your wife 
this morning?” 

These messages (or drawings) re- 
quire changing from time to time and 
can prove very profitable to those who 
make the most of the opportunity. A 
great deal of valuable space is pro- 
vided by shirt envelopes, button tags, 
hanger flags, package inserts, etc., 
which can be used to keep up friendly 
chats with the customer at little cost. 

The most important thing to re- 
member so far as packaging is con- 
cerned is that the customer is first and 
foremost interested in getting a shirt 
that meets his specifications. He won't 
be happy with anything else. # # 
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Lack of Capital? 


It is possible to LEASE a Detrex Coronet 


and Synth-O-Saver. See coupon below. 


DETREX CORPORATION 
Dept FF-500a 
Box 501, Detroit 32, Michigan 


Send me all the facts on how I can build bigger 
business and more profit with the Detrex Process. 


Send me all the facts on the new lease arrange- 
ment for the Detrex Coronet. 


NAME 
COMPANY 
ADDRESS 


cIrTy ZONE STATE 
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and 


making them ring: 


There are many important reasons why the Detrex Process is different 


from all others. One of the most important differences is the proven <9 


ability to make your cash register ring more often—and with greater 
profit per sale. 4 


To begin with, the famous Detrex Process divides the load—one machine 
for thorough cleaning and the other for thorough solvent recovery. 
As a result, this doubles the number of loads per hour, and fast service 
at lower costs is completely practical—without disrupting work flow 
or loss of quality. And it is well to remember that fast service is the 
industry's biggest new-business builder. 


Then there’s Detrex Two-Bath quality that virtually eliminates re-runs 

and wet cleaning even on light-colored garments. Hand spotting is 
reduced to a minimum. This saves time and dollars for you—in other ™~ 
words—more profit. \ 


Combine fast service plus color-bright, luxury-soft Detrex cleaning 
quality, and you have the exact answer for a bigger volume of higher- 
profit business. Equally as important is the fact that no other equip- 
ment can match Detrex for durable, long-life, trouble-free construction. 


Remember—you are in business to make a profit—and Detrex equip- 
ment assures you of more profit every time your cash register rings. ; 0 \ 


Mail the coupon at the left for details... to DETREX CORPORATION, / G 
Box 501, Detroit 32, Michigan, Dept. FF-500a. ” Y, f 


. = 


DETREX CORON ET—to builda bigger DETREX SYNTH-O-SAVER—the miser- 
business future with low initial invest- like running mate of all Detrex cleaning 
ment. Standard or Two-Bath Cycle. machines. Puts extra profit in your pocket 


asitkeeps your solvent cost at rock-bottom. 


DETREX AMBASSADOR—if BIC vol- DETREX MONARCH—the work horse of 
ume is your requirement, the Ambas- the industry with over 100 Ibs. hourly 
sador tops them all with over 200 Ibs. capacity. Standard or Two-Bath Cycle. 
hourly capacity with Two-Bath Cycle. 


See DETREX Profits in Action—NEXT PAGE 
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took over two years to complete, it was 

finally decided that the Detrex synthetic 

package plant offered the most complete 
American Laundry, 917-925 South Cali- answer to their needs. 
fornia Avenue, Chicago, Illinois, was founded 


in 1920 by Samuel Levin and his son-in-law, 
A. M. Schaffner. Through aggressive and far- 
sighted management, this modest enter- 
prise expanded to become one of the largest 
and most reliable laundry operations in 


metropolitan Chicago. 


As of today, American Laundry is operated 
by the third generation—Harold and Burt 
Schafner, sons of A. M. Schafner. In 1952, 
the Schafner brothers recognized the desir- 
ability for a package drycleaning plant to 
business. As the 


augment their laundry 


result of intensive study and research that 


In February of 1954, they installed the big, 
new Detrex Ambassador, which has the 
largest hourly capacity in the industry. This 
proved a wise decision, because within three 
weeks’ time, they were required to handle a 
volume in excess of $2,500.00 per week— 


which this big, new machine handles easily. 


Needless to say, the Schafner brothers are 
indeed pleased with the success of their entry 
into the drycleaning field as an adjunct to 
their established laundry business. In fact, 
they are now making plans to add a second 


Detrex Ambassador within the year. 


¥ = 

YOUR LOCAL DISTRIBUTOR 

Your local Detrex Distributor is a well established busi- Dept. FF -500a 

ness man in your locality. He is trained to know and . ‘ . . 

explain the Detrex Process. He is intimately acquainted Box S01, Detroit 32, Michigan 

with drycleaning and the drycleaning business. He has = 


available complete facilities and qualified personnel to 
give you prompt, efficient service. 


Rely on him for all your drycleaning equipment needs. 
Your guarantee that he will serve you well lies in his 
desire to maintain the highest business reputation in 
your locality. He not only is doing business there today 
but for many years to come. 
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Plant Follows 


Albuquerque cleaner locates and equips 


LOCATION is on main traffic 
ways to new housing additions 
huge Army and Aijr Force 
Black-topped 
area across front and at both 
sides for ample parking space 
Plant operates one route 


bases. drive-in 


to serve fast-growing out-of-town center 


IN A REAL HE-MAN BOOM, the 
town of Albuquerque, New Mexico, 
is growing right out of its boots. Small 
wonder that an enterprising cleaner 
has followed the crowd and set up a 
plant right on the edge of new hous- 
ing additions—to say nothing of 
being in the immediate vicinity of 
two huge Army and Air Force bases. 

Fashion Cleaners has been set up 
by J. A. Cosper in an area that only 
five years ago was just sand, and a 
long way from town. A new shopping 
center just across the street and a 
housing area of a jillion new homes 
has changed all that. 

Starting the sixth week of opera- 
tion in a plant that is spanking new 
from front counter to boiler room, 
Fashion has hit a volume of $750 a 
week and is growing by leaps and 
bounds. The sixth Monday since 
opening showed a $200 day. 

Mr. Cosper operates the plant with 
his daughter as counter girl and 
seven other employees. Among other 
novelties is the use of a woman spot- 
ter (she took a spotting course) on 
the theory that only a woman could 
spot to the satisfaction of another 
woman. 

The 32-by-78-foot building is con- 
structed of a lightweight block made 
of pumice stone, and has a roof of the 
same material as a barrier against the 
sun. Set well back from the street on 
a corner lot, it has ample drive-in 
facilities, all black-topped, across the 
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By LOU BELLEW 


front and along both sides of the 
plant. 

In a 12-by-16-foot back corner of 
the plant a three-girl shirt unit, along 
with a 40-pound washer and a small 
extractor, provides for complete 
bachelor service. At the rear of the 
plant are a 30 hp. boiler and a heat 
reclaimer. A local water-softener serv- 
ice is used. 

A 14-foot section of the rear of the 
building is divided into two 14-by 
16-foot rooms, one for the cleaning 


room and the other for the boiler and 
return system. One wall of the boiler 
room is lined with all the plant's 
power switches at a convenient height 
for easy access. 

Over the all-glass store front is a 
jaunty little canopy. Brickwork be 
low the windows adds an attractive 
touch of color to the all-white build 
ing. The call office itself is a real 
standout. The reception area is cov- 
ered with heavy carpeting that con 
trasts with the leatherette counter 


PLANT NAME is spelled out in brass upholstery tacks on leather counter front. ‘Billie’ Cosper, 
daughter of owner (right), wears Western outfit for local celebration 
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Left: CLEANING ROOM at rear of plant is in 14-by-16-foot room, has twin manually operated 40-pound washers, tumblers, spotting board and 
other equipment. Wiring conduit goes through holes in wall to switch boxes in boiler room. All garments are hung in cleaning room, travel to 


finishers by slickrail through fire door at rear 


Right 


THREE-GIRL SHRIT UNIT, with open-end washer, 40-pound copacity, and tumbler occupy 


12-by 16-foot corner of plant. Work pants and bochelor- bundle work ore also finished on these presses 


fronts, decorated with big brass 
headed upholsterer’s tacks to spell 
out “Fashion Cleaners Thanks You.’ 

Behind the counter is a 6-foot-high 
partition of knotty-pine boards which 
marking-in area. This 
partition follows the “Z” shape of the 


counter 


screens the 


4 plentiful array of fluores 
cent lights makes up for the complete 
lack of windows along either side of 
the building, a charactertistic of most 
small plants in the Southwest 

Since he built with a weekly vol 


ume of $1,000 in mind, Mr. Cosper 
is glad indeed that he has an option 
on additional space along one side of 
the present building. In a plant featur- 
ing fast service, the finished work gets 
little opportunity to pile up, but al 
ready his 125 feet of ready racks are 
crowded 

According to Mr. Cosper, high- 
quality work and a lot of free repair 
service have been the big factors in 
the quick growth of his volume. He 
feels his slightly higher prices make 


little difference to his customers in 
view of the extra services he is able 
to perform. 

The shirt unit resulted from his 
effort to provide a convenience for 
his regular customers, and he is con- 
tent to break even on the bachelor 
service to keep their cleaning busi- 
ness. The shirt unit as a result is used 
to process wash pants, socks, under- 
wear, handkerchiefs, etc., that a man 
may bring in, right along with the 


family drycleaning. # # 


It WOULD TAKE a real oldtime: 
to remember the old fashioned hand 
iron heater that Ed Olsen of Olsen 
Equipment Company, Salt Lake City 
Utah, recently acquired 

Ed is reported to have picked it up 
somewhere in Wyoming—maybe be 
cause the owner missed a few pay 
ments on this late-model piece of 
equipment, The heater is a heavy 
cast-iron job standing about knee 
high with two lids on top. Around 
the belly of the stove are little re 
cesses into which the back ends of the 
hand irons are placed and held up 
against the stove so the bottoms of 
the irons will heat. There are seven 
of these hand irons, and all can be 
heated at once 

Each iron is marked with the num 
ber “8” although the irons weigh only 
7% pounds apiece. This might be 
due to rusting away or actual wear 
from use. On top of the stove is “No. 
4,” and under one of the lids is the 
inscription “Kas No, 8.” 
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There's been quite a bit of guess- 
ing about the stove going on over at 
Olsen Equipment, and if you've got 


any ideas about the origin of this lit- 
tle number, we'd like to hear them. 
—L.B. # # 
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REVERSING 
CLEANING TUMBLERS 


A 


36 x 30 Model 
Reverse tumble action as — Illustrated 
featured by Western puts 
an end to tangled, unmanage- 
able, torn clothes... it's truly 
the advanced design tumbler 
... 0 troublesome gears or 
couplings... investigate now MANUFACTURED BY 
and you too will agree ‘‘In 
tumbler drying today — 
Western Reverse Action is 
the way’’. 


3 models available: Laundry—Dry Cleaning or 
Gas Fired —also non- reversing models. 


Consult Your Jobber Today or 
Write Manufacturer for Details 


420 
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how much of YOUR MONEY 


OLSON TUBULAR FILTERS ARE SELF CLEANING... 
Completely Automatic...No Long Shutdowns. 


Do you know how much it costs you every week to shut down, dismantle 
your filters and clean them? Figure it out, in actual dollars and cents, 
and you'll see why the OLSON tubular filter is the greatest advancement 
in recent filtration history. There's NO long shutdown (3 to 5 minutes is 
all it takes!) NOTHING to dismantle, NO bags to change! NO screens 
to scrape. In fact it’s so easy it's a pleasure! 


> 


Find out today why drycleaners all over the country are switching to 
the OLSON Tubular filter. Write for FREE folder and complete information. 
No obligation. 


Free Folder gives full details and specifica- 
tions. Shows HOW this remarkable filter 
works, WHY it surpasses every other filtration 
method. Send coupon for your FREE COPY, 
Today. 


Olson Filtration Engineers, Inc. 
1624 N. Kilbourn 
Chicago 39, Ill, 


Please send me your FREE FOLDER on the New OLSON 
filter. | understand there is no obligation. 


Plant Name 


Address 
City State 
By 


~ 
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OLSON FILTRATION ENGINEERS, INC. 
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WASHEX 


COMBINES WASHING and EXTRACTING 
in ONE ECONOMICAL OPERATION 


The costly, messy transferring of clothes from washer to 
extractor is one trip that is not necessary! Not if your plant 
is equipped with a proven labor-saving WASHEX. This 
advanced engineered Combination Washer-Extractor does 
the entire job for you — automatically, in one machine — 
without duplication of effort, without spillage, without han- 
dling solvent-soaked garments. Open the door, load gar- 
ments into the cylinder — and press a button. It's as simple 
as that. WASHEX' “Cyclonic Whirl Action"’ brings the clothes 
out faster, fluffier, cleaner — and at a drastically lower 
cost, too! 


ideal for 2 bath system beca 
Here is one investment that more than pays for 


merit your serious consideration. Mail coupon Dept. N-6 


today for full facts! Wushex Machinery Corporation 

192 Banker Street 

Brooklyn 22, New York 

Please send me your FREE FOLDERS on WASHEX 

Combination-Washer Extractors, size ‘'100"' 
| 
"300" 


COMBINATION WASHER-EXTRACTOR 


| understand there is no obligation. 


Plant Name_ 

Address_ 

State_ City 
By__ 
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OLD-TIMERS and quests at third annual luncheon meeting 


Allieds at Colorado Springs 


MIXED DOSES of 


ple and busine SS 


springtime the 
Rockies 
were the ingredients of the Silver 


and Cleaners Allied Trades Associa 


Convention of the Laundry 
tion and the Laundry and Dry Clean 
ers Machinery Manutacturers Asso 
ciation, April 27-30, at the Broadmoor 
Hotel Colorado Springs ( olor ido \ 
total of 287 registered 
laclies 


including 94 


By PHIL GREENE 


The most important of the business 
transactions was the consolidation of 
the two groups. Now its just the 
LCATA, with that old tongue twister, 
the LDCMMA 
rest 

The lone outside speaker was Jack 
Lacy of the Lacy Sales Institute, 
Newton Center, Massachusetts. Mr. 
Lacey's remarks and film on sales train- 


having been laid to 


ing were well received 


Some 40 oldtimers gathered for 
their third annual luncheon meeting. 
The convention was marred by the 
sudden passing of Gilbert G. Sanborn, 
Tingue, Brown & Company, on April 
0). 

All committee chairmen reported on 
their respective activities. Emphasis 
was placed on the need for individual 
company action on state and sectional 
matters, the seriousness of “ripper” 
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SEE YOUR NU-PRO JOBBER... 
FIELD MEN WILL DEMONSTRATE... 
OR WRITE US DIRECT FOR TRIAL ORDER 
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legislation now in force at state and 
local levels, and on future exhibit 


plans at national conventions. A su 


vey revealed that 82 percent of the 


exhibiting firms would prefer one 
large exhibit or fewer exhibits each 
year. The present large and small ex 
hibit plan will be dropped at the end 
of 1955. Committees are now study 
ing proposals for subsequent exhibits 

New officers of the combined asso 
ciation are G. W. Boyd, Sanitone Di 
vision, Emery Industries, Cincinnati, 
president; Morris Landau, Cummings 
Landau Laundry Machinery Co., Inc 
Brooklyn, N. Y., seeretary; and Nils S 
Dahl, John T. Stanley Co., Inc., New 
York, continuing as treasurer 

The distributor 


supply manufac 


manutacturer 
groups are represented on the board 


turer and ma hinery 
of directors by six members each. 

For the distributors: Hugh G. Hen- 
Hugh G 
Houston; J. R. Morris, Virginia-Caro 
lina Laundry Supply Corp., Rich 
mond; Marcel Hirsch, Patek & Co., 
San Francisco; Carl S. Hulen, Wm. 
Lynn Chemical Co., Inc., Indianapo 
lis; F. H. Ross, Jr., F. H. Ross & Co., 
Inc., Charlotte, N. C.; A. D. Fry, The 
Fry Bros. Co., 

For the supply manufacturers: 
CG. Boyd, Sanitone Division, 
Emery Industries, Cincinnati; W. D. 
Ellis, Southern Mills, Ine., Atlanta; 
Nils S. Dahl, John T. Stanley Co., 
Irv New York; John R 


derson, Henderson Co., 


Cincinnati. 


Young, 


Davies-Young Soap Co., Dayton; 
W. B. Appleby, Wyandotte Chemicals 
Corp., Wyandotte, Mich.; A. M. Hen 
ning, Resillo Company, Chicago. 

For the machinery manufacturers: 
Joseph Friedman, U. S. Hoffman Ma- 
New York; B. O. Got- 
try, Butler Manufacturing Company, 
Kansas City, Mo.; J. E. Ryan, Jensen 
Manufacturing Co., Palmyra, N. J 
John K. Clement, Bock Laundry Ma 
Toledo; Wayne Wilson, 
American Laundry Machinery Co., 
Cincinnati; Morris Landau, Cum- 
mings-Landau Laundry Machinery 
Co., Inc., Brooklyn, N. Y. 

Next year’s convention will be held 
at the Grand Hotel, Mackinac Island, 
Michigan, June 23-26. # 4 


chinery Corp., 


chine Co., 
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MANITOWOC 


/ 54860 « 9.8. MANITOWOC j 


e Unit 


RECOVERY TUMBLER 
_ SOLD SEPARATELY 
$1375 (F.0.B. Manitowoc) 


You'll hit the profits target with ‘both barrels” when you 
install a Manitowoc “900”. Manitowoc’s dual drum de- 
sign enables you to wash 35 Ibs. while you tumble 35 Ibs. 
You clean with a constant supply of clean, fresh solvent 
because solvent is continuously distilled and filtered. You 
get built-in storage tank and a dual level ventilating 
system. These features and advantages, plus low initial 
investment, high hourly capacity and low operating cost 
are the reasons why operators all over the country are 
installing the Manitowoc “900”. See Manitowoc before 
you buy. 


Mani rowocr 


Big 36” x 30” re- 

be used with any 


of your present 
system. 
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Employing a Minor 


When a drycleaner employs a minor 
in violation of the laws of his state and 
that employee is injured while at work, 
is the cleaner under greater liability than 
he would be if the employment had been 
legal? 


State laws difter 


thi pomt ind whoe ver 1s 


considerably on 
in charge 
plant should — be 
to the law of his state. In 
the penalty is not merely a 
violation of the statute The 


compensation law may call for double 


ot per onnel in a 


posted i 
cause 


line for 


the amount of 
ould have 


mployme nt 


compensation that 
been awarded had the 
been legal, or it may 
leave the minor free to bring suit. The 
damage ‘ awarded in such a case may 


greatly exceed the amount of com 


pensation that could have been col 
lected had the 


thon act applic d 


workmen's compensa 

rhe effect of special statutory pro 
vision is illustrated in a case decided 
by one ol the 
Appeals where it wa 


Texas Courts of Civil 
decided that a 
minor injured while illegally employed 
and drye leaning 
entitled to 
provided for by the 


it i Texas laundry 


plant was merely such 


iM urd is Was 
workmens compensation law and 
( Haskins 


for damages 
202 S.W. 2d 691 


could not sue 
v. Chern 


Federal Labor Law 
Affects Cleaner 


The fact that a cleaner’s business in- 
come is derived wholly within a state 
does not prevent Uncle Sam from bring 
ing him under the National Labor Rela 
tions Act. If the business involves out 
of-state purchase of a considerable part 
of supplies used, is that enough to sub- 
ject the cleaner to the Federal labor laws? 


Yes, according to a recent decision 
of the U. S. Court of Appeals, Ninth 
Cireuit, in the case of National Labor 
Relations Board vy. Stoller, 207 Fed 
2d 305 

Harvey Stoller operated a cleaning 
and laundering business in \W ashing 
ton. OF $24,000 
bought annually about half came from 
outside the He contracted with 
a labor union—which had not quali 


worth of supplies 


State 


fied to represent his employees as re 
quired by Federal law—not to hire 
any employees not belonging to that 
union. He discharged four employees 


who refused to join the union and 
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by A. L. H. STREET 


Invitation to the Reader 


In this department of Tue 
Nationa Crieanern & Dyer, Mr. 
Street, an attorney and author of a 
book on law for drycleaners and 
laundryowners, reviews current 
court decisions affecting dryclean- 
ers and dyers 

Readers are invited to submit 
for the author's discussion legal 
problems of general interest to 
the industry. You must rely on 
your own attorney for specific ad- 
vice as to your rights and liabili- 
ties in a given case. But Mr. Street 
can help you and your attorney by 
citing what the courts have gen- 
erally decided in similar cases. 


was charged with unfair labor prac- 
National Labor Rela- 
The Board sustained the 


tices before the 
tions Board 
charges and the Court of Appeals is 
sued a judgment enforcing an order 
that Stoller labor 
practices 

First, it was decided that Stoller’s 
extensive purchases of soap, solvents 


cease his illegal 


and paper from outside the state in 


volved enough interstate commerce 
to bring him under the Federal labor 
law 

Second, the Court of Appeals reaf 
firmed the proposition that where the 
NLRB has power to act it can exer 
within reasonable 


bounds as to whether it will pass upon 


cise discretion 


a complaint of unfair labor practices. 

The court was influenced in up- 
holding the Board in this case by the 
fact that the Board took jurisdiction 
of the case because Stoller was doing 
business on a Federal atomic energy 
reservation 

The court also stressed the fact that 
the Board has adopted a policy of 
entertaining complaints in the laundry 
and cleaning industries, which do in- 
terstate business. 

Appended to the opinion is a note 
citing decisions of the Board and the 
federal courts in cases involving those 
industries: Arcade-Sunshine Co., 12 
NLRB, 73 App. D.C. 128, 118 Fed. 
2d 49. White Swan Co., 19 NLRB 
1079, 118 Fed. 2d 1002. Quality & 
Service Laundry, 39 NLRB 970, 131 
Fed. 2d 182. Star Dyers & Cleaners, 
53 NLRB 514. H. B. Harwell, 55 
NLRB 845. Liberty Laundry Co., 62 


NLRB 1235. Sam Boorstein, 64 NLRB 
645. Horton's Laundry, 72 NLRB 
1129 73 NLRB 
SOS. 


Arrow Linen Service 


Promissory Notes 


Unless a promissory note is paid when 
due, does the original acceptance of that 
note amount to payment of a debt, there- 
by wiping out lien rights existing for en- 
forcement of the old debt? 


Not according to a decision ren- 
dered some years ago by the New 
Jersey Supreme Court. (Union Clean- 
ers & Dyers v. Zeidman, 172 Atl. 546.) 

The cleaning company had secured 
judgment against the defendant and 
a judgment lien on personal property 
belonging to him. The company ac- 
cepted three notes, payable in succes- 
sive months, but returned them when 
due and had the property seized un- 
der the judgment to be sold. 

The Supreme Court upheld the 
company’s right to do this, on the 
ground that taking the notes did not 
discharge the original indebtedness, 
but merely extended the time for pay- 
ment. When the notes were dishon- 
ored, the company was placed again 
in the position it held when the notes 
were given. 


Liability to Broker 


A cleaner gave a broker verbal per- 
mission to seek a purchaser for his busi- 
ness, agreeing to pay a commission for 
selling at a net price of $6,000 either 
in “cash or terms.” The broker produced 
a prospect willing to pay $5,000 and the 
cleaner accepted, asking, however, that 
signing of the papers be delayed. He 
agreed to pay the broker $500, but two 
days later sold the business to another 
person on the same terms. Was the 
cleaner liable to the broker for $500? 


Yes, decided the Municipal Court 
of Appeals for the District of Colum- 
bia. (Shaffer v. Berger, 81 Atl. 2d 
469.) 

The court said that, under the laws 
of the District of Columbia, written 
listing of the property and production 
of a buyer willing to pay $6,000 were 
not essential to the broker's right to a 
commission. This was especially true 
since the cleaner sold to the third 
party on essentially the same terms 
as were offered by the prospect pro- 
duced by the broker after the cleaner 
had approved these terms. 
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« HAND DRY CLEANERS 


Prone 


tying string 


LINCOLN GARMENT DELIVERY BAGS 


Keep your name and services always in your 

customer's mind with Lincoln Garment Delivery Bags. 
They're attention-getting, colorful, striking . . . 

available in a wide range of individually styled selections 
designed to do a constant selling job for you 

after the cleaned garment leaves your plant. 

See your favorite jobber . . . or write 


direct for complete details. 


Lincoln Bag Company, Inc. 


Pura-Lux Products Company 


4207 WEST SCHUBERT AVENUE 
CHICAGO 39, ILLINOIS 
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Reardon Fools 


Skeptics 


Shows operation of two-floor 


plant can be very ‘profitable 


by WILLIAM R. PALMER 


WE REPORTED in December 1951 
ona pl int and store operating wholly 
in a | low total 


a very high management 


with a very 
payroll ind 
return. Late 
took over the store above his base 
ment. Skeptics chorused, “Now he'll 
find out! No more 
operation! Bigger 
control! Hi 
numbered! 

Giving John ] 
a year to shake down in his new set 
Reliable Dry 
Harrisburg, Pennsylvania, we dropped 


in 1952 the plantowner 


low rent! Two-story 
volume, harder to 


davs ot prosperity are 


Reardon a little over 


up at the Cleaners in 


in to see for ourselves 


John 


50 pe reent 


volume is up, as predicted 
But contrary to predic 
tion his percentages of total payroll 


and management return are almost 


the same as betore! 
Ihe rest of this report attempts to 


show vou whi 


Several “one-hour” cleaners have 
moved into the area in the past cou 
They haven't hurt John 
felt he couldn’t afford to 
Up until his expansion 
two-day with six 


available at 25 


ple ot years 
iuny but he 

ignore them 
he service, 


hour service cents 


extra 

Mr. Reardon didn’t want to at- 
tempt to match his competitors’ 60 
customers 


minute service, for his 


REARDON STARTED “MANAGING 


$100,000 


$90,000 


$80,000 


ENLARGED 
QUARTERS 
STARTED 
3-HOUR 
SERVICE 


$60,000 


\ 


$50,000 


RAISE 


$ 40,000 


when he installed slickrails—a small 


item in itself but the first of many time-and-motion savers to come 


might suspect such speed meant a 
So he settled on 
as satisfying the 


sacrifice in quality 
“three-hour service” 
needs of people who wanted some 
thing back “this “this 
afternoon,” while long 
enough span of time to justify care 
ful workmanship 


morning” or 
leaving a 


Of course, if a customer is really in 


NEW STORE is 12 feet wide, half the width 
of the plant in the basement. Stairs down are 
entrance to original plant 


a jam, a garment is often rushed 
through in less than an hour. 

While advertising his new three 
hour service, Mr. Reardon finds most 
of the urgent cleaning still falls in 
Reliable Dry 
Cleaners actually has three speeds to 
its service: three-hour, represented by 
a red tag; special (anything up to two 
days), marked with an orange tag, 
and regular, indicated by day tags of 
colors varying according to the day 
of the week, Mr. Reardon finds that 
when promised  gar- 
ments at a specific time (not neces 
sarily in three hours), they generally 
pick them up on time. This is in con 


the one-day category 


customers are 


trast to manv cleaners’ experience of 
having customers demand fast service 
and call for the work two weeks later. 
flexibility of service 
appears to have leveled out the vol 
ume in a given week. Reliable Dry 
Cleaners now takes in just as much 
work on the last three days of the 
week as it does on Monday, Tuesday 
and Wednesday. By the time the bulk 
of the regular work from the early 
days has begun to thin out, the hurry- 
up work for the weekend begins to 


This extreme 


come in 

The controls expediting these three 
services are the secret of John Rear- 
don’s operating on two floors just as 
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Quality controlled to Stoutfer’s trade mark 


less than 1/100 of a See 3 is a symbol of many 
: years of supplying in 


rcent. 
dustrial chemicals. 


A fine dry cleaning 
solvent particularly 
suited for the 


finest clothes. —— Stabilized for all 
dry cleaning 
processes 


Sparkling, fresh 
cleaning solvent 
from a brand new 
plant. 
Supplied in every 
consuming center 
coast to coast. 


Stauffer Chemical Company 


380 Madison Avenue, New York 17, New York * 221 North LaSalle Street, Chicago 1, Illinois 
824 Wilshire Boulevard, Los Angeles 14, California e 326 South Main Street, Akron 8, Ohio 


636 California Street, San Francisco 8, California @ P.O. Box 7222, Houston 8, Texas 
Apopka, Florida @ North Portland, Oregon e Weslaco, Texas 
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OPEN TRAP DOOR in marking counter is one of pair over chutes to 
bosement—one for rush work, other regulars 


efficiently as on one, All specials, both 
the three-hour and the one-day, are 
scheduled by half-hours. The hou 
promised, in addition to the day, is 
marked on the inmvoice and on the 
marking tag. If promised on the half 
hour the figure ends in “2”, That is, 
11:30 appears as “112” in the lower 
right corner of the tag. In the case of 
1:30, the only number subject to con 
fusion, it is written “4” 

As shown in the pictures the spe 
cials and three-hour work go to 
the basement by a separate chute 
from the 


their own hamper 


regulars dropping mto 


These two types 
of spec ials account for 40 percent of 
the total volume 

This small specials hamper has a 
phate glass window at one end. Thus 
the drycleaner, each time he prepares 
inother load for one of the cleaning 
units. can glance over to see if there 
ire more quick-service orders to be 
included. It saves him a round trip 
of 25 to 30 steps to peer over the top 
of the hamper 

To make this window the end of 


\ sheet of 


whi h IS 


the hamper was cut out 
3/16-inch plate glass quite 
rugged) was drilled with holes on 
144-inch wound all four 
edges. It was then “stitched” to the 
hamper with a good grade of copper 
wire through the holes The vlass Is 
large enough to fit between the body 


centers 


canvas and the reinforcing strips on 
the corners. Thus the wire passes 
through canvas on both sides of the 
glass and there are no edges exposed 


When the loads are hung as they 


pocket box over 
think separates invoices. Doy-tag supplies in divided trough at left 


starts a new load 


Ww 


1872 2 1 


TIME DUE OUT is written in lower right cor 
ner of day tag. letter is day due out (Wed 
nesdoy). First number is invoice number 
(1872), and 2 


is number of pieces 


come from the cleaning units (no 
hampers are used after cleaning) the 
These 
are spotted immediately, then taken 
to the finishers, bypassing all regular 
work on the feed lines. Here they are 


spec ials are hung separately 


sorted on a special rack according to 
time due out Chere are dividers on 
the rack for every hour of the busi- 
ness day. Thus the finishers are work 
ing always on the garments due out 
earliest 

Finished work is carried to the 
store floor by elevator. Even here the 
specials are kept apart from the regu 
lars. The elevator is marked “or” on 
one side for orange, meaning specials 
three-hour work also goes here), 
and “ree” for regular on the other 
side. The girl unloading the elevator 
puts the regulars on the rail leading 
to the checker’s station. She reloads 
the elevator with finished work for 
the driver’s rack and with press-only’s 
Then she picks off the specials, dis 
patches the elevator back down to 
the basement, and carries the specials 
to the front of the checker’s feed rail 
Immediately she 


starts to process 


PLATE-GLASS WINDOW in “rush” basket saves the drycleaner the time 
and trouble of walking to see if there are more specials each time he 


them, or sees that someone else does 
SO. 

To ensure immediate action when 
the elevator reaches the store level, 
a chime sounds. It keeps on sounding 
until the elevator is unloaded, re- 
loaded, and sent down again. The 
chime is pleasantly musical—but per- 
sistent. Thus, if a girl is interrupted 
to assist at the counter in front, the 
persistence of the chime calls her 
back to the elevator as soon as pos- 
sible. 

The only time the chime is cut off 
is when the phone is in use. The 
chime is in the checker’s station just 
above the phone. There is also a 
switch handy to flick it off and on 
again. 

A “Rube Goldberg” that effectively 
keeps specials moving consists of two 
sets of matched lights. One is at the 
checker’s stand; the other is in the 
basement, in full view of all the pro- 
duction employees. Mr Reardon 
learned, back when he installed his 
first slickrails, that anything done to 
eliminate hunting, walking, calling 
back and forth, stalling or indecision 
saves a drycleaner more money than 
any other type of management. 
Thanks to his matched lights whole 
days actually pass without an em 
ployee either going downstairs or 
coming upstairs to hunt out a strag 

At the back of the checker’s table 
is a double row of metal pockets hold 
ing invoices according to the hour 
their orders are due out. Invoices due 
“on the hour” are in the front row, 
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Hour 
MRARTINIZING: 


Ready in an hour? 

Now-—that's service! 


Today you need a Martin Cleaning Unit to meet the 
demand for quick service plus quality! Compact, 
space-saving and fully automatic, the Martin perchlor- 
ethylene unit thoroughly cleans, extracts and deodorizes 
fast. You can promise—and give—1l-hour service. 


Cleaning Units—for 50 to 120 lbs. per Hour. 


Time-saving features of Martin Perchlor- 
ethylene Units include deep-drop action in 
open-pocket reversing cylinder to speed up 
cleaning, drying and reclaiming. Open-end 
loading and unloading save operator's time. 
With no cylinder partitions, you have no 
divided loads to weigh—with reversing 
cylinder, no tangled clothes to seperate. 
The money-making Martin Units require 
no special foundation or bolting. 


It will surely pay you to write for infor- 
mation, or to call your “Martinizing” 
Dealer. Go after that quick-profit business 
in your community! U. L. Approved 


EQUIPMENT COMPANY 


Division of 
The American Laundry Machinery Company 
Cincinnati 12, Ohie 


June, 1954 
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holds those clue 


ot pockets 1s a 
ht and vitch, with the 
numbered oO respond with 

out on the pockets 

the basement the row of 

vith white shades is like 

numbered, The last numbered 

for five o'clock. After that is 

i ingle blue bulb, then finally in 
other vhite light with m 
This last light 
Suppose the checker has invoices 
in the slots for 10:00, 10:30 and 
11:00. She ha the 10 light on 
Then the last 10 o'clock invoice is 
pinned to it 


numbe I 


ignifies the half-hours 


order ind she turns on 
the half-hour light leaving the 10 
light still on). Now be 
finishes know that all the 
tull has cleared 

When — the 10:30 orders have 
cleared, the checker switches off both 
lights and switches on the “11”. This 
throughout the day until all 
the timed work is out. Then she turns 


ith cleaner and 


10 o'clock 


continues 


on the blue light, meaning no more 
pecials are due out. As for the work 
ers below, the keep one eye on the 
light and the other on dividers on 
their specials racks. The minute a gat 
ment woe into a divider that’s near 
ing the deadline it gets prompt action 

The plant is usually well ahead 
Phere 
suddenly show 
11:09, long after 


cleared, it can 


on its three-hour work 

it the lights 
nething due for 
the eleven were 
There's a one 


through keep 


mean only one thing 
how Til h iob comme 


our eve out for it! 


Jesides 


bringing orders out on 


time, the controls cut losses The only 


itern misplaced in 1953 was one black 
shirt! 
A “Custom De 


used as a safety valve 


Luxe Service” is 
It is not pro- 
moted in any way. There is an extra 
and it is identified by 
i blue tag imprinted in Old English 
letters. These blue tags are reserved 


25-cent charge 


for the chronic fussbudgets, as well as 
for the kind of people who just aren't 
living if they don’t pay more than 
their neighbors 

These 


satisfaction out of seeing the blue 


worthies get some of their 


tags hanging from the cross strut of 
the hanger. All tags are removed from 
garments and pinned to these struts 
Mr. Reardon prefers this location be 
cause he feels a wrinkled tag on the 
neck of a hanger does nothing for the 
ippearance of a_ well-finished gar 


ment 


Invoices Made Easy 


Reliable uses a “check-off” type ol 


invoice with serial numbers pre 
printed Customers name, number of 
pieces and prices are all that is writ 
ten in (unless there are special colors 
Standard 


colors, the day of the week and time 


or special instructions 
of day are all preprinted on the in 
voce All th 
circle the information that applic s 

One major change Mr 


counter girl does is en 


teardon is 
making right now on his invoice is to 
move abbreviations for days and for 
hours, as well as a line contaming 
co d = These 


“call, del paid chg 
have all been at the top of their re 


spective squares with the result that 
hasty check marks sometimes over- 
lap two squares. He now is having 
the characters moved to the center of 
each square, where they can be en 
circled. 

Every different 
colored pencil, so that errors can be 
traced to their source without diffi 
culty. 


checker uses a 


A separate receipt is handed cus 
tomers, on which the invoice number 
is noted by the store girl. Reliable’s 
customers have been well trained to 
remember their receipts. If someone 
forgets a receipt and insists on getting 
an order, the attendant will move him 
over to a spot from which he can look 
30-foot rack ot 
orders. She asks if he wants to wait 


down the bagged 
the couple of hours it would take her 
to hunt down the rack. A very good 
mirror happens to be on the wall at 
the other end of the rack, and to any 
but the closest scrutiny the call rack 
looks a mile long! 

Buttons and ornaments are re- 
moved only if 
Reardon feels a three poe ket mac hine 


unserviceable. Mr 


plus netting when necessary, is ample 
protection against breakage. The cus- 
tomer receives these accessories in an 
envelope which states, in effect, that 
most people prefer to sew their own 
buttons, ete., but that Reliable will 
be glad to do it for them, charging 
only for the time involved. The plant 
does very little sewing. 

Mr. Reardon insists on hiring at- 
tractive girls for the counter, as well 


as for marking, checking, assembly 


and bagging, since all counter girls 


Left, SLOTS AND LIGHTS for each hour, rear slots for half hours. End light at right indicates half hours. Light next to end tells if all specials are 
cleared and regular work is in process. Right: NUMBERED LIGHTS in basement correspond to checker's lights. Drycleaner and finishers know exactly 
how they stand at ony time of day. Blue bulb shows when specials are complete. Note accoustical tile on ceiling, used throughout plant 
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FLUORESCENT 
BRIGHT-WHITE 
DYE ADDED 


* 


Extra Whiteness - kwick BLEACH 
contains fluorescent blue-white dyestuff. Gives 
goods that "whiter-than-white” look. 


* Safety - KWICK BLEACH can be used on 


all fabrics safely. Does not contribute to 
shrinking or felting of wool. 


Easy to Use — kwick BLEACH can be 


used in hard or soft water at room temperatures. 


Economical — kwick BLEACH saves 
both time and labor. Cuts wool bleaching time 
from 120 minutes to 8 minutes. 


KWICK BLEACH combines fast, safe, all- 
fabric bleaching action with the new fluores- 
cent type blue-white dye. Bleaches all fabrics 
safely in from 5 to 8 minutes. The added use 
of fluorescent blue-white dye gives bleached 
work the ‘‘whiter-than-white”’ appearance 
comparable with blued laundry work. 


KWICK BLEACH is used after goods have 
been thoroughly washed with either neutral 
soap or synthetic detergent. Complete rins- 
ing is essential but neutralizing with acid is 
not advisable. 


KWICK BLEACH fills a long-felt need in the 
dry cleaning trade. 


ORDER FROM YOUR DISTRIBUTOR 


HEMICAL 


“AND DYESTUFF COMPAN 


. 
roo end degre 
EATON cwemicac® 
Established | 
WHY EXPERIMENT—USE EATON PRODUCTS inthe year re 
8 8 
EATON C 
June, 1954 87 sc 


SPECIALS WAITING to be finished are sorted by the hours they re due out 


share these duties. He regards as nor These instructions are never per 
mal the turnover caused by their high mitted to become outdated, 

rate of marriage and motherhood or smudged. They are shown to a 
Cherefore his entire plant is delibera new girl when she is first instructed 
tely geared to operating with neu in each task. After several 
tore pe rsonnel 


obs« ure 


reviews 
she’s on her own, but she has these 

There are printed instructions for instructions to fall back 
every task the counter girls have to doubt. She 
perform. Even the elevator has a card 


: ON THE ELEVATOR also the work is kept 
on when in separate. “OR is for orange (specials), 
never has to guess, rarely “REG” for regular 

needs to interrupt one of the other 

po ted telling: how to run it; when girls, is never at a 


loss for what to 
to run it; where to leave it when 


do. New girls reach efficient produc A necessity for good housekeeping in 
through (downstairs); which clothes tion in a very few days a small plant (or any plant), it is 
to remove first and what to do with For the same reason, Mr. Reardon vital for a plant geared to operate 
them, and finally, what to send back makes a fetish of “a place for every with new girls. 


down in the elevator thing, and everything in its place.” Supplies are distributed all over 


PLACE FOR EVERYTHING! Two file drawers were removed for sealing WITHIN INCHES of where they are needed are the invoice stapler, cuff 
tape dispenser, Scotch tape, twine. Note ‘‘fitted’’ metal wastebasket at stapler and order binders. A table ‘within reach" 


isn't close enough 
right, slot of plywood for paper bags next to hamper at Reliable! 
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OPEN-END TUMBLERS 


e All over America, more than 80,000 Huebsch 
Tumblers are doing a real job for launderers 
and dry cleaners. You see them everywhere in single 


units... or in batteries of as many as 100! 


Why the big demand for Huebsch Tumblers? 
Because Huebsch Tumblers cost /ess and are 


less expensive to maintain. You don’t 


get unnecessary gadgets, expensive 4 


chrome plating or dirt-catching 
envelopes. You pay only for 
performance—and Huebsch gives 

you /ots of it! Faster drying at 

lower cost—and that’s what you want! 
Sizes for every need—in both steam and 


gas-heated models. 


From the inventor and world’s largest manufacturer 


of open-end tumblers... also makers of: 


Huebsch Open-End Washers @ Handkerchief lroners and Fluffers Pants Shapers @ hutomatic Valves @ Feather Renovators 
Double Sleevers @ Collar Shapers and lroners @ Garment Baggers @ Cabinet and Garment Dryers @ Washomelers @ Spring-type Filters 


HUEBSCH MANUFACTURING COMPANY, 3775 N. Holton St., MILWAUKEE 1, WIS. 


Division of THE AMERICAN LAUNDRY MACHINERY CO 


June, 1954 
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Background on Reliable Dry Cleaners 


as reported in NatTionaL CLEANER & Dyer, 
December 1951 


Located in the heart of downtown Harrisburg, Penn- 
A bad parking situation, Surrounded by 
competitors within a block in every direction. 


sylvania 


Combined store and plant, in 1951, was in a base- 
ment containing 1,200 square feet. New store now 
just above the basement is about 600 square feet. 


Reliable Dry Cleaners has absolutely no sidelines. 
Even free repairs are confined to seams and buttons 
that may have been loosened in cleaning. Repair work 
is referred to a nearby tailor. 


Prices were raised September 1950: from 95 cents to 
$1.25 for suits, plain dresses; from $1.25 to $1.50 for 
topcoats, ladies’ coats and suits; from 50 cents to 75 
cents for trousers, skirts, sweaters, blouses. This was 
the only price change in the plant's history. NRA 
prices were never cut when the Blue Eagle died. 


Advertising, divided between newspapers and radio 
equally, costs 5 percent of sales. A syndicated per- 
sonalized column is run regularly each week (with 
Otherwise advertising is heaviest 
just before volume is expected to be heaviest. 


good response). 


Reliable never has had “sales, price specials or give- 
has never solicited business by telephone or 
It does no wholesale work, Only dis- 
count is 10 percent to apparel stores for cleaning 
shopworn stock. 


uways 


door-to-door. 


Ihe driver has no regular stops, picks up work re- 
quested by phone only, works four hours daily. Truck 
does not go beyond city limits. Route and store prices 
are the same. Route does 25 percent of volume, on a 
three-day service. In bad weather route volume in- 
creases by just about the amount that the counter 
volume drops! 


Total payroll is slightly over 33 percent of sales. 
There were seven employees in 1951, are now eight 
and a half: three girls upstairs; two silk finishers (lot 
of handwork); one wool finisher; one cleaner-spotter- 
wetcleaner; one learner (helps cleaner mornings, wool 
finisher afternoons). In the spring another man down- 
stairs and two more girls upstairs will carry through 
the peak volume. 


All employees are on hourly rates, with a small bonus 
at year’s end, and an additional week's pay after five 
years’ employment. They get free hospitalization. The 
plant closes the first week in August (store remaining 
open) for a paid vacation, Coffee and cookies are pro- 
vided at 10:00 a.m, and 3:00 p.m. Employees are en- 
titled to one free cleaning weekly plus charge of 33 
percent on additional personal garments cleaned. 


Reliable Dry Cleaners has no inspector. Employees 
are responsible for their own work. Mr. Reardon han- 
dles complaints personally, takes them up with em- 
ployee involved. There are very few complaints! 


counter 
ibove the 


| nder 


stances 


lo ate 
M ibe * At 


plant: in file drawers under the 


under the marking table the 
false ceiling extending over 
counters; on shelves and in cabi 
strung over the call racks; in a 
cabinet by the 


the basement; in a 


elevator; in closets 

comfortable 
Reliable Dry 

20-ton 


front of 


storeroom, in 
boiler room 
such dispersed circum 
too many plants depend on 
oldest emplovee Ss memory to 
supplies | dunno ask 


Reliable 


every 


the thermometer flirted with 
shade for several weeks, the staff 
didn’t want to leave the plant, lunch- 
time or evening. Even at the presses 
it never went above 90-95 degrees, 


and the rest of the plant was quite 


Cleaners still has the 
air-conditioning unit in the 
the basement. 
were removed from the back corners 
and a 5-ton cooling unit was set right 


100 in 


usually provides 


the marking counter is homemade 
contains five 
sheet of 
would show 


wooden dises and 
aluminum 
that the corners of 


But the fans 


edge of the aluminum was 


under to give a safe blunt 


Reardon gang gives a little more fin- 
ished job, while not skilled cabinet 
work by any means, than home talent 


For instance, the day-tag holder on 


Close inspection 


dises are rounded, the edges of the 
discs have been beveled, and the raw 
turned 
edge 


supply 
allotted a place 


number, in some 


has been specific 


Every place has a 
cases a metal number tacked on. In a 


ecard file is 


howing 


1 card for every supply 
should be 
bother 
Mabel, whether she wants to hunt up 


used where it 


Thus the new girl needn't 
some more staples on to store away the 


scotch tape that just came in 


Staff Kept Happy 


Among production employees there 
turnover, because it’s a 


work. Last 


1s less nice 


place to summer when 


90 


in the middle of the finishing equip- 


ment, Upstairs in the store a 2-ton 
unit has proved adequate 

Mr. Reardon 
units paid off last summer, when his 
staff worked full weeks right through 
the hot spell. Other plants in the city 


shut down for as much as half a day 


says the two newer 


at a time 

Much of the installation and main- 
tenance work in the plant and store 
is done by the employees when vol 
ume is off. These projects are pianned 
Tools and materials are 


when the The 


in advance 


ready time comes. 


Throughout the plant you'll see things 
designed for comfort convemence, 
safety, efficiency, if not for show. 
On the other hand, the customers’ 
section of the store is as modern and 
striking, in good glass, 
chrome and plastic can make it. An 
electronic eve rings another chime at 
the checker’s stand 
opens. There is a telephone in front 
of the counter, with a placard “for 
No number 


taste as 


when the door 


customer’s convenience.” 
is marked on it, so toll calls can’t be 
made on it. Otherwise there is no re 
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Works in any charged system—I,. 2. 3. or 1%— 
dilute. regular. or super-charged ! 


CHARGED-SYSTEM 


Works with the equipment you now have— 
no gadgets to buy. none to get out of order! 


If vou would like to drastically reduce or even 
completely eliminate costly wet cleaning and 
much spotting under your present charged system 
set-up — Power-Pak is right for you! This newest 
development from Pennsalt can help you turn 
out far better work, with less trouble, and with a 
bare minimum of wet cleaning. 


The key to this new product’s ability is its 
exclusive Hydratroll action —in effect, its power 
to make moisture behave, to make it work for 
you, not against vou. 


You ean use the right amount of moisture for 
each load—even adjusting for humidity condi- 
tions of the atmosphere or of the solvent if you 
wish. You just add a selected amount of a 

stock solution containing Pennsalt’ Energex 
and moisture. 


Then, moisture plus solvent plus Power-Pak go 
to work to get garments as clean as you've 
ever seen them come from the washer! Colors 
gleam, whites sparkle. Cotton parts in suits look 
like they'd been washed in soap and water. 
Yet, silks don’t take on that dull washed- 
out appearance, 


Power-Pak rinses fast, offers trouble-free distilla- 
tion and filtering, can be used in dilute or super- 
charged systems. Best of all, Power-Pak will work 
with the equipment you now have, Nothing extra 
to buy! No faney gadgets to get out of order. 


Free Technical Service 

There is no charge for installing Power-Pak. 
kxperienced Pennsalt’ technicians, trained to 
analyze your special needs and problems, will 
help set up your plant to get the very most out 
of this advanced detergent. A free, easy-to-use 
test kit is provided with all installations. 


We honestly 


charged-system detergent ever offered to the dry- 


believe Power-Pak is the finest 


cleaning industry. Once you use it, we know you 
will think so, too. Contact your Pennsalt dis- 
tributor today for further information, Laundry 
& Dry Cleaning Dept., Pennsylvania Salt Mfg. 
Co., 590 Widener Bldg., Phila. 7, Pa. 
POWER-PAK is « trade mark of PSM Co, 


Pennsalt 


Chemicals 
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striction in . ; Reliable Dry driver makes out that day. There had 
Cleaner we has no chairs or ash been a serious problem at call-in 
tray stands. John Reardon believes a time of whether a customer could 
wad sitting in a store drive busi still get a pickup that day. The girl 
o a more efficient store. Hi at the phone had to ask all other girls 
customers dont have to wait—their if the driver had called in yet 
orders are always ready on time Now, when the driver calls in from 
Time and Work Savers the Hill, a red board or “stopper” 
goes on the peg holding all pickup 
There are many little gadgets and slip filled out up to that time. This 
practices that save steps and time. In means he wont be able to make any 
one case, the driver calls into the more pickups on the Hill. When he 
plant twice a day, once while on the calls from uptown, a white stopper 
Hill igain while uptown rhe goes on the peg, and no more pickups 
time of the call-in ries half an how can be scheduled for that day. Now 


of more cle pe nding on how the whe th the customers phone at call in 


PROMISE 
Profits by the wheelbarrow-load! 


will multiply — 


by cutting } 
° 


Bright 
Colors! 
Lot (unit) 400 COLOR-NUMBER COMBINATIONS 


numbers $350 Box (colors) * $330 Box (white) 


1 to 40 in co. color 


6 Tags to the hae - 1,000 Strips to the Box, a. 


ALS0- TOKEN TAGS 
Let TOKEN TAGS do 


Consult your anil, Lo: 
PRE-MARKED STRIP TAG CO. 


time these stoppers tell the story. 

Another timesaver is the “yehudi” 
light installed in the drying cabinet. 
This lights when the door opens, goes 
out when it closes. The drycleaner 
can pick out dry garments without 
removing for inspection every gar- 
ment in the cabinet. 

There are wastebaskets at every 
work station in the plant, as well as 
at the kitchen and the lockers. 

To avoid rolling drums of wet- 
cleaning soap down the stairs and 
through the plant, an empty drum 
was installed as a reservoir under the 
front basement window. When a 
new drum is delivered it is left on 
the sidewalk, while the contents drain 
by hose to the reservoir. The top of 
the reservoir is tapped for compressed 
air. From the bottom of it a 3/16- 
inch copper line follows the wall back 
to the wetcleaning department. The 
valve in the compressed-air line is at 
the wetcleaning table 

By each of the two synthetic clean- 
ing units are wooden boxes for filter 
powder. Each holds very little ove 
100 pounds of powder. When a box is 
empty, it is time to clean the filter 
to which the box belongs. There is no 
need to keep records on the filters to 
determine clean-out times 

Because of the close fit of much of 
his equipment, Mr. Reardon not only 
used graph paper with little tem- 
plates cut to scale in planning his lay- 
out; he went one step further, by 
cutting full-size templates out of 
wrapping paper. These he laid on 
the floor and juggled until he was 
fully satisfied there was room for 
everything without sacrificing aisle 
space. 


“Thinking” Pays Off 

He never learned how to run a 
plant, John Reardon likes to say, until 
he put his slickrails in. That doesn’t 
mean he feels slickrails guarantee a 
profit. It was his first move in devis 
ing ways and means of saving steps 
and waste motions. How he _ suc- 
ceeded is shown by the fact that at 
one time he employed twice as many 
people to turn out one-third as much 
volume as he now handles. 

The marking-counter _ illustration 
has the word “think” showing promi 
nently. We see that little one-word 
slogan everywhere in all kinds of 
businesses. Sometimes it doesn’t seem 
to be very effective. John thinks busi 
nessmen are too often running so fast 
they don’t give themselves time to 
think. That’s why the slickrails are 
so important to him, representing the 
first time he stopped trying to cram 
24 hours of physical labor into 18 
hours, and did some thinking. 


Look at him now! # # 


NATIONAL CLEANER & DYER 


RE-MA RKED 
\* | 
<> \\ / \ 
| \\ | 
| 
— 
92 


One operator handles a mixed 
run of suit coats, dresses, short 
jackets and overcoats on this 
single machine. 


No delay in changing forms. All 


controls are accessible after the 
garment is placed on the form. 


Adjusta-Form restores shape, 
removes wrinkles, gives a soft, new 
appearance and finishes rolled 
sleeves. New or old employees 
quickly become skilled operators. 
Finishing is simplified, while at the 
same time greater production and 
quality is attained. 


Meet those rising costs in the 
dry cleaning industry with 


. = more production and more 
See your jobber for a con profits. It’s the Adjusta-Form 


vincing demonstration. for production. 


ENGINEERED AND MANUFACTURED BY 


WICHITA PRECISION TOOL CO, INC. 


June, 1954 93 
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Conference for Associates: The Na 
tional Inet te { Drvcleaning gradu 
ited 24 from the third educa 
mem 
ber held April 26 to 30. The Insti 


t nstriuctors discussed i 


oon for associate 


drvcleaners proble ms 


ancl the 


ik part in practical in 
truction drycleaning, spotting, 
wetcleani finishing 

Phe u educational conference 
for associate members is scheduled for 
December 5 10, 1954 

ractuate 
left to 
A. Davi toss & ( ompany 
Arthur National Cleaners 
(hemi Manufacturing 
Israel G nberg 


in the photo above 


right. were: front row, Ralph 


Company 
Excelsior Machinery 
Compan lules Bluestone and R. M 
Clare, American Cleaners Equipment 


Compan Miack B. Puekett, F. H 


Management Course Graduates: The 
twenty-eighth class to complete the 
management course at the National 
Institute of Drvcleaning was gradu 
ated April 23. The 13 members repre 
sented 10 states as well as Alaska 
and 

( ompletit the 
were, left to right, front row 
I. MeGowan, Tamuning, Guam 
Ray Kuratomi, New York; ¢ G 
instructor in business adminis 
tration: Don Wait, Sioux Falls, S. D.; 
Chester Sands, Owatonna, Minn. Sec 
Letterle 


four-week course 


lrancis 


Pierce 


ond row I ] Pittsburgh 
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Oliver J. Bolduc, 
Aniline and Chemical 


Ross & Company 
Jr Keystone 

Co Robert B 
Appliance Corporation, Second row 

R. O. Clerk; Irving Rich and Milton 
Strauss Machinery 
pany; Charles Cormany, Columbia 
Southern Corporation; Lewis E. Shef- 
fenacker, Gross Machinery Company; 
Ceorge A. Hornett 
turing Company 
and Edward ( 

clustries 


Norment, Columbia 


Excelsior Com 


Jensen Manufac- 
Robert C. Avery 
Martin, Emery In 

James Warren, 
F. H. Ross & Company; William J. 
Hickey, Wallerstein Company; Arthur 
Jones, J. Levin Sons; Stanley D 
Minster, Belenky Woolen Company; 
John J. Kachurak, Jensen Manufac- 
turing Company; William B. Caplan, 
Excelsior Machinery Company; Wil 
liam E. Henry and Donald W. Ryan, 
Emery Industries 


Third row 


Phil A. Myers, Ashland, Ohio; Dean 
G. Cable, Griswold, lowa’, L. N. Polk, 
Memphis, Tenn.; Nelson F. Moll, 
Toledo, Ohio. Back row: James B. 
Dalgliesh, supervisor of management 
lecturer on 


Russell E. 


course instruction and 


supervisory techniques; 
Nelson, Weymouth, Mass.; Don 
Shouse, Anchorage, Alaska; T. L. 
Britton, San Leandro, Calif.; Lelanc 
W. Horner, Loup City, Neb.; Wil- 
liam L. Browne, instructor in effective 
presentation. Don Peters, who con- 
ducted the course in production man- 
agement, is not shown in the picture. 


Correspondence School: The Na 
tional Institute of Drycleaning has 
announced the establishment of a 
school. A_ detailed 
course in spotting will lead off the 
series of home study courses that will 
cover all drycleaning processes. It 
will be available by July 1. 
The spotting course will 
fiber properties; fabric construction 
and design, tools and equipment in 
spotting department; spotting tech 
niques on fabrics requiring special 
attention; 


correspondence 


cover 


formulas 
used on the spotting board: bleaches: 
identification of stains; removal of 
spots and stains, and special prob- 
lems. 

Students will practical 
training. They will work on swatches 
of fabrics and will return them to 
NID for their instructor's criticism. 
The course will also include discus- 
sions on garments damaged in the 
plant or in the owner's possession, 
how to identify the cause of damage 
and, if possible, how to correct it. 


chemicals and 


receive 


# # 


NID Publications: Two new leaflets, 
Nos. 40 and 41, have been added to 
the Facts About Fabrics series pre- 
pared by Dr. Dorothy Siegert Lyle 
of NID’s consumer education division. 
“Stamp of Approval” is the title of 
No. 40, which deals with embossed 
designs, and No. 41 is titled “Do You 
Take Chances With Your Pigment 
Prints?” 

Technical bulletin T-342 deals with 
orlon-dynel pile coats. This pile fab 
ric, which looks like a sheared beaver 
or fine mouton, is subject to tufting 
and matting, especially at points of 
wear. Extensive NID tests have pro- 
duced no satisfactory way of restoring 
the original furlike appearance of the 
fabric, and drycleaners are cautioned 
against steaming and brushing it. 

Employee records are stressed as an 
important part of personnel manage- 
ment in two supervisory techniques 
bulletins prepared by James B. Dal- 
gliesh of the Institute’s industry rela- 
tions department. Bulletin S-18 takes 
up the application form as a perma- 
nent record of personnel information 
and suggests what data it is important 
to obtain on this form 

Bulletin S-19 describes how a rat 
ing-scale form can be used to promote 
morale and productivity as well as to 
check on employee progress. 
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Ask your jobber for 


New 


for low dnd clean solvent 


All filter powders Gite not alike. 
Filt-R-Fast is better because it’s 


1. KILN-FLUKED WITH SODA ASH for 
surface slickness, sp@mdy flow-rate at any soap concentration. 


2. CYCLOMMIELEAN ED for uniform particle-size 
with a minimum Giimines” which means less filter plugging, 
lower prestre, longer useful life. 


3. SNOW-WHITE AND SPONGY which 
medns cleon. low soap loss . . . with batch or 


a Next time, tell yourijabber’s salesman you want to try eco- 
FTLTR-FAST. nomical FILT-R-F Aim, the super-speed filter powder guar- 
anteed by the bof MAGNESOL*. 
A DIATOMACEOUS FILTER POWDER 
DRY CLEANING GRADE —e 
“ se NEED Too 
WESTVACO CHEMICAL DIVISE “es soap mokets 
Mognesol odsorbeithe Potty Acid brought in by the clothes in 
7 charge of Use a little with every load. 
Magnesol and muck from any system. Give 
your plont 4 thorough purging every once in a while... . to 
trouble before it starts. 
*MAGNESOL is Wade mork of Food Machinery and 
Chen Brand of magnesium silicate odsorptive powder 
“trode Mork + 
WESTVAEO CHEMICABDIVISION 
SALES AGENT FORE ty 
CHLOR-ALK 
FOOD AND CHEMI PORATION 
OPRICES§- 161, FAST 42nd STREET, Yor. 17 
CHARLOTTE. + CHICAGO CINCINNAT! O10 chs NEWARK, CA PA PITTSOURGH Pa ST LOUIS MO + VANCOUVER 
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RATE CAPACITY 
54-72 Ibs. per hour 


THE MODERN PETROLEUM UNIT: includes 36-pound dry Me,, 
weight combination washer-extrac ” 30" sry 50 

ght combination washer-extractor, 36” x 30” tumbler, (GP Stil 
eight plate 1250 GPH filter (with back-wash), storage - letionai oy 
tank, piping and pump. Investigate the Mercury—ask any of 0d cons) 
its 4000 Successful Owners in U.S, A. 


lL 5. Economical to operate 
2 Designed for $1000.00 & Produces highest 
* weekly volume ° quality cleaning 
Experienced help not 


3. Uses 140° F. or 7. 800 R.P.M. extraction, 9. needed to operate 


Stoddard solvent saves solvent 
10. No other tanks, or 


4. Precision-built for 8. Requires small piping, required 


long life 


ALSO AVAILABLE DRY CLEAN WITH DRY HANDS =A 
48-LB. SIZE 
RATE CAPACITY 
72-96 Ibs. per hour 


1817 BENSON AVE. EVANSTON, ILLINOIS TELEPHONE DAvis 8-0710 j 
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A COMPLETE DRYCLEANING PLANT = 
W-EXTRACI § 
MBINATION 
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Kentuckians Sponsor School; Wilbur 
Fields, managing director of Cleaners 
Institute of Louisville, Ky., has an- 
nounced plans for a drycleaning and 
spotting school to be held on June 18, 
19 and 20 in cooperation with the 
Kentucky State Laundry and Cleaners 
Association. 

Drycleaners and their employees 
from Kentucky and southern Indiana 
will receive practical training in spot- 
removal techniques and the latest 
methods of drycleaning from a team 
of instructors from the National In 
stitute of Drycleaning. At latest  re- 
port a limited number of openings 
were available. 


Canadian Allied Trades Group: The 
first meeting of the newly organized 
Canadian Cleaners and Launderers 
Allied Trades Association was held in 
Toronto, Ont., on April 3. Twelve 
companies selling machinery and sup- 
plies sent representatives. D’Arey 
McConvey, Dalex Co. Ltd., was 
elected president. The vice-president 
is Jack Shutt of Pioneer Chemicals 
Ltd., and Howard Oster, manager of 
the Toronto office of Eaton Chemical 
and Dyestuff Company, is honorary 
secretary-treasurer. Joining the officers 
on the board of directors are Russell 
Grant, Delta Chemical Company, 
Brantford, Ont., and Giles McKague 
of MeKague Chemical Co. Ltd. Three 
more directors are to be named. 


Chattanoogans Buy 
The Chattanooga (Tenn. 


Bumper Tags: 
Dry Clean- 
ers Association has purchased 100 
bumper tags carrying the slogan “Your 
Cleaner Is Your Clothes’ Best Friend” 
from Maryland Dry Cleaners Guild, 
Inc. The plates will be used as part 
of an over-all publicity and public re- 
lations program 
Chattanooga Association. 


sponsor ed by the 


# 


Caravan: lowa State 
Cleaners Association is sponsoring a 
“Cleaners Caravan” from June 19 
through June 27. The caravan will 
visit Davenport, Cedar Rapids, Ot- 
Waterloo, Mason City, Fort 
Spencer, Sioux City and Des 
Larry and Laura Porterfield 


and silk finish- 


Cleaner’s 


tumwa, 
Dodge, 
Moines. 


will demonstrate wool 
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ing and Clarence Pierce will discuss of Yuma is the group's retiring presi 
the charged system. dent. 


#4 The following officers have been 
elected by the Central Nebraska 
Cleaners Association: Russ Smith, 
York, president; Keith Nichols, Fuller- 
ton, vice-president; Earl L. MecPeck, 
Harvard, secretary-treasurer. The 
group also elected the following di 
Buster, Red Cloud; Les 


Local Elections: Its first birthday was 
recently celebrated by Northeast Colo- 
rado Dry Cleaners Association. Mem- 
bers elected Clark Lewien, Yuma, 
president, and Mrs. Elizabeth Oswald, 
Sterling, William Whittier 


secretary. rectors: G, 


TRY IT — TODAY! 
SAVE TIME, SAVE MONEY! 


Sold by most 
good jobbers everywhere 
Write for free sample 
and information 


COPYRIGHT 1964 


PABST BREWING COMPANY 


Industrial Products Division 


221 N. Lo Salle St., Chicago, Ill 
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Grabill, Hastings; Lloyd Townsend, 
Grand Island; Bob Meyers, Blue Hill; 
M. Kneifel, Seward; Eddie Schreiner, 
Kearney; Keith Nichols, Fullerton; 
Spot Gerlock, Broken Bow; Robert E. 
Cason, McCook; Robert Harse, Hast- 
ings 

Election of officers, finances, legis 
lation and business promotion were 
discussed at the annual New York 
State Neighborhood Cleaners Asso- 
ciations meeting on March 28 in Al 
bany. Samuel Silverman, Schenectady, 
was chose nN president and Louis Gel 
man of 
Henry Tamburo, Auburn, and Frank 
Soltys, Ithaca, are secretary and treas 


Brooklyn is vice-president 


urer, respectively 


Local Meetings: The Pittsburgh sec 
tional meeting of the Pennsylvania 
Association of Cleaners and Dyers was 
held recently at the William Penn 
Hotel. Johne Parsley, research fellow 
of the Philadelphia Textile Institute 
gave an illustrated lecture on new 
fibers, fabrics and finishing. Silk finish 
ing was discussed by Sherwood Rinn, 
Excelsior Machinery Co., and sales by 
P. C. McCutcheon, sales manager of 
Dow Chemical Co 

A talk on “Increasing Sales Vol 
ume” by Mr. McCutcheon was a high 
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ALMORE 


DYE HOUSE 


4412 WENTWORTH AVE., CHICAGO 9, ILL, 


Leon Teichner, President 


Continvously in Business since 1919 


The Dyeing Name 
ef Undying Fame 


light of the March 31 meeting of the 
Nassau County (N. Y.) Neighborhood 
Cleaners Association, which was held 
in Hempstead, Long Island. 

W. Clay Hardin, chief analyst of 
National Institute of Drycleaning’s 
textile analysis laboratory, addressed 
an overflow crowd at the April 7 
meeting of Maryland Drycleaners 
Guild, Inc., Baltimore 

The Lakeshore Division Meeting of 
the Dry Cleaners Institute (Ontario) 
was held in Oshawa on April 5. Jack 
Snitzer showed a set of slides and 
spoke on “Gadgets and Gimmicks.” 

A successful meeting of the Bay of 
Quinte Division, Drycleaners Institute 
(Ontario), was held recently in Belle- 
ville. J. J. Dillon of the parent associa- 
tion was the featured speaker. It was 
announced that the division has ar- 
ranged for newspaper space to print 
a statement of responsibilities of the 
drycleaner, which will be signed by 
all the member firms 


Utah Management Conference: Utah 
State Cleaners Association is sponsor- 
ing a management conference to be 
conducted by the National Institute 
of Drycleaning in Salt Lake City on 
August 7 and 8 

The conference meetings will take 


place in the air-conditioned Little 
Theater of Hotel Utah. A limited num- 
ber of enrollments will be accepted; 
the fee is $35. Inquiries about the 
conference should be directed to 
Helen Owen of Myers Cleaners & 
Dyers, 114 E. Third St., S., Salt Lake 
City, Utah. 


Institutional Advertising: The Retail 
Dry Cleaners Association of Haverhill, 
continuing its series of 
monthly institutional advertisements 
in a local newspaper. The dangers of 
drycleaning felt garments were stressed 
in a recent ad in the series, which at- 
tempts to build better understanding 
between the drycleaner and his cus- 
tomer. 


Mass.., is 


Public Service: On April 5 the South 
Texas Cleaners and Dyers Association 
entertained the boys of Boysville at a 
chicken dinner. About 60 boys, the 
director of the home and his assistant 
were present. Seated at each table 
with the boys was a member of the 
association. Both the hosts and boys 
enjoyed the evening of fellowship as 
the Texans entertained this group for 
the third year. 
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Here’s the Fastest 


Reclaimer on the Market 


In response to your demand for a Super Fast Solvo-Miser to keep 
pace with today’s high speed cleaning machines and those soon to come 
on the market, we are announcing a new series of Solvo-Misers to supple- 
ment our regular line. 

These new Solvo-Misers save up to 50% on your reclaiming time, 
compared with standard Solvo-Misers whose reputation for speed and 
efficiency are well-known. 

Yes, this new Solvo-Miser is fast . . . and it also has these other 
exclusive features: The condenser coil is easily cleaned — no need 
to remove it. High solvent outlet — permitting gravity flow back. Lint 
trap, previously unrivaled in speed, now even faster and more convenient 
to clean and change. Plextone™ finish, exclusively designed, harmonizes 
with any color combination. Automatic, electric time cycle system. 
Entire base and condensing box of stainless steel. 

Now, you can have a standard Solvo-Miser or a Super Fast Solvo- 
Miser to meet any charged system requirement. Wire, phone, or write today. 
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YOUR MUCK! 
worth MONEY! 


It's a fact—there is approximately $20 
worth of solvent in every filter clean-out. 


VIC WILL NOW SAVE THIS FOR YOU! 


Users report up to 3 increased mileage 
per drum of solvent, with Vic's NEW MODEL 
65 MUCK SOLVENT RECLAIMER. 


That's how this unit will pay for itself in less 
than 1 year, in solvent savings alone! 


The Vic Muck Solvent Reclaimer is now 
available for all synthetic units. 


Don't wait! Write at once for further in- 
formation and prices. 


Sales & Service in all Principal Cities 


CLEANING MACHINE COMPANY 


EXPERIENCED SINCE 1912 MINNEAPOLIS 3, MINN. 


vic ECONO VIC AUTO PER vic ROCKET VIC ROCKET JR. vic SOL vic VIC SPEC PER VIC CENTURY 
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if FIRST In Your 
Town REE-DRAPE Will 
Get And Hold More Customers for You 


A New Riverside DRY SIZING and FINISHING MATERIAL 
Which Gives Garments a New Body, Feel and Finish | 


to Please Your Customers -REE-DRAPE 


Can Be Applied By: 
REE-DRAPE is liquid. Mixes easily with petroleum or synthetic ; 


cleaning solvent. 


REE-DRAPE moved in dry cleaning so does not build up 


with repeated application. 


REE-DRAPE i; to notural ond synthetic fabrics. 

REE-DRAPE is odorless, neutral and not sticky. 

REE-DRAPE i: ond harmless to skin. 

REE-DRAPE YOUR cost 

- is not affected by perspiration. * , 

REE-DRAPE increases spot resistance, reducing future spotting. As Low As ‘A¢ for o 
Silk or Rayon Dress 

REE-DRAPE reduces finishing cost through easier pressing. Less Than 1¢ for 

REE-DRAP E ond Riverside Dry Cleaning Detergents are : a Man's Suit | 


made to Work Together. 
REE-DRAPE will delight your customers for > 
washable dresses, slacks, sport shirts, play suits... ! 
Yes, even men’s suits keep their shape longer and ‘ >! : ai a These 
look better, and REE-DRAPE works on cotton, . ; BUTTON TAGS 
silk, linen, woolen and synthetic fabrics. \ a 


5 GALLON $395 | Are Available 
CAN, Per Gal. ... \ 


Hang them on gar- 
ments to tell your 
customers you made 


\ them look like new. 
RIVERSIDE MEG. co. Price $4.25 per 
4919-27 CONNECTICUT ST. | 
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PLACE OF HONOR for G. Rolfe Scofield, Victor D. Dalgoutte, Edwin Pearce, Vai E. Dayton, Hyman E. Mintz and G. E. Knowlton, Jr. 


New York Widens Membership 


“SALES: THE KEY to our future” 
was the theme of the forty-fourth an 
nual convention of the New York State 
Laundryowners Association which 
took place at the Sheraton Hotel in 
Rochester, New York, May 6-8 
Serving as the 
William E. Mercer, sales and adver 
tising manager of the American Insti 
tute of Laundering, led off the open 
ing session with a talk entitled “If It 
Helps Sales, Let's Do It.” He de 


scribed a current AIL “reselling” cam 


keynote speaker 


paign which employs the technologi 
cal approach to woo back former 


laundry users. An example of this ap 


proach is the following advertising 


headline: “We Lron Without Friction 
The business at the general session 
included the election of officers and 
the association took the necessary offi 
cial action with the approving vote of 
the membership to change its name 
to the New York Launderers & Clean 
ers Association, Inc. This step opens 
the door to membership in the asso 
ciation to drycleaners as well as linen 
suppliers, diaper service operators, 
industrial and institutional launderers 
Between radio and TV interviews, 
Dr. Dorothy S. Lyle, public relations 
National Institute of Dry 
cleaning, managed to bring the mem 


bers up to date on the latest in “1954 


director 


By HENRY MOZDZER 


Fabrics and Fashions.” She gave spe- 
cial emphasis to problem items which 
will soon make their appearance in 
laundry and cleaning plants. 

Lee ¢ 
the Walter Haertel Company, gave a 


Barker, sales manager for 


detailed account of the various types 
of storage facilities, stressing the ad- 
vantages and disadvantages of each, 
and wound up his informative speech 
with numerous suggestions on how to 
promote the storage service sideline. 

In a speech AIL 
President Edwin “Pete” Pearce of 
Greensboro, N. ¢ urged the mem- 
bers to adapt their services to chang- 


post luncheon 


ing business conditions, warning them 
that the individual and family type 
of laundry cannot long survive as 
such. He antic ipated closer coopera- 
tion among the various branches of 
the textile maintenance industry and 
favored such action 

Much was done to enlighten the 
assembly on “New Aspects of the 
Charged System” by Dr. Samuel 
Machlis, president of the Stamford 
Chemical Company, who clarified this 
new system of drycleaning by com- 
paring the process step by step with 
the process of washing clothes in the 
laundry. On such familiar grounds the 
members learned a lot about what the 
charge is and does. 


NEW YORK OFFICERS, left to right: Val E. Dayton, president; Richard V. Whalen, executive 
secretary; Marion Oddo, secretary-treasurer; Karl F. M. Wilke, vice-president 
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The insurance men came into their 
own at the closing session of the 
second day’s meeting when represen- 
tatives from half a dozen organiza- 
tions attempted to explain how the 
group insurance plan works. 

The final day was turned over to 
the young men of the industry who 
had their own ideas on how things 
should be run. Donald S. Hall of 
Star Palace Laundry described a 
“Two-Way Communications” program; 
A. N. Harris, Finger Lakes Laundry, 
warned against using “averages” in 
determining production workload and 
the expectancy content of mixed bun- 
dles; Walter A. Reinhard, Staub & 
Son, described the use and advan- 
tages of addressograph plates on 
routemen's trucks, while G. Rolfe 
Scofield, Jr., Crescent-Puritan Laun- 
dry, called upon the laundrymen to 
make the industry more appealing to 
college men and urged them to set up 
managerial training programs as a 
way of accomplishing this end. 

Dr. Richard Still, assistant professor 
of economics, Rochester, discussed the 
“Dollar and Cents Value of Market 
Research” and suggested ways of 
improving existing research programs. 

Bill Mercer returned to the podium 
a second time to conclude the pro- 
gram with his talk on “How to Rate 
Your Routeman—Totem Pole Style.” 

Interspersed here and there 
throughout the factual part of the 
program were banquets, movies and 
a rip-roaring dinner speech by Gene 
“Sunshine” Flack, sales counsel and 
director of advertising, Sunshine Bis- 
cuit Company. Also greetings from 
Rochester's vice-mayor, the Hon. 
Norman Kreckman, and Assemblymen 
Hyman E. Mintz. There was a special 
program for the ladies, and alto- 
gether, the 180 members and guests 
attending had a memorable time. # # 
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Look at these Dodge advantages! See how 
Dodge gives you a better deal in every way! 


Sharpest turning with new steering system, 39° 
eee turning angle! B-108 pick-up U-turns in less space 


than most cars! 


Widest, roomiest cab of them all, with 614,” of 


a a hiproom, 58%," of shoulder-room! Real 3-man size! 
Best visibility with 951 sq. in. one-piece curved 
windshield— biggest of any truck! See better, see 


more with Dodge! 


é Deepest, most comfortable seat with 86 soft, 
cushioning coil springs! Chair-high (16") for 
easier driving! 

ees 


Lowest lines with lower center of gravity for 
better stability, lower body floors in pick-ups and 
panels for easier loading! 


Biggest line of sixes and eights. From 100 to 
172 hp.! Assures the right power and economy 
for your job! 


Most powerful high-tonnage V-8’s anywhere . . . 


: 153 hp. in 24%4-ton, 172 hp. in 3-, 3!4-ton! 
Yes . . . compare the facts and figures 


shown at right and you'll come to this ve. Shortest conventional tractors of any make |!) 
one clear conclusion . . . Dodge trucks - through 3!.-ton—102" from bumper to back of 
give you a better deal than any other cae cab! Haul longer trailers, carry larger loads! 
leading make! So, before you invest a ke Lowest priced no-shift driving on low-tonnage 
single dime in a new truck, check the be vk, trucks! Truck-o-matic transmission with g¥rol 
deal you get with Dodge! Visit your rg Fluid Drive! ; 
friendly Dodge dealer this week. He’s 


ready to serve you—anytime you say. Easiest entry and exit—lowest cab floor, widest 


door opening saves time and effort when you're 
stepping in and out! 


Biggest 2-ton load capacity— Dodge high-side 
pick-ups. Up to 44°, more load space than other 
makes! Biggest ! -ton panels, too! 

Most efficient controls—all hand controls and 


dispatch box are in center of instrument panel 
within easy reach! 


See your 
friond ly 
Dodge 
dealer 
now! 


It all adds up 
to a better deal 


for the man 18 CKS 
at the wheel... with new 
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NEW HAMPSHIRE officers and directors, left to right: Donald M. Brown; John S. Gikas; James 
R. Kelly; Clifford Davis; Richord R. Libby and Hollis E. McBurney 


New Hampshire's First 


FIRST ANNUAL convention of 
the New Hampshire Laundry and 
Cleaners Association was held May 8 
at the Hotel Moody 
proximately 115 


Claremont. Ap 
drycleaners and 
launderers were in attendance. This 
was the first joint meeting since the 
two industries had combined to form 
a joint association in November of 
1953 

The business meeting was con 
ducted by James R. Kelly of Ports 
mouth. It was voted that the board of 
directors should cle termine whether or 
not membership would be extended 
to the neighboring states of Vermont 
and Maine 

Officers elected for 
James Kelly 


Portsmouth, president; Clifford Davis, 


1954-55 are 


Colonial Laundry 


PHE RECORD of the Oregon State 
Dry Cleaners Association, although it 
is only eight years old, puts many an 
other state association to shame. In 
1953 there were 
state of 


members. It started with 35 members 


plants in the 
which 300 were paid-up 
Its conventions are self supporting all 
ot its clu S tt used for mailings and 
convention 


legislative activities its 


sessions start on time, its officers and 


directors visit nearly every plant each 


Ideal Laundry, Ine., Claremont, vice- 
Richard R. Libby, Wolfe- 


boro Laundry 


president 
Wolfeboro, secretary- 
treasurer. The board of directors com- 
Hollis E. McBurney, White 
Mountain Laundry and Cleaners, Inc., 
North Conway; John S. Gikas, Crystal 
Laundry and Dry Cleaners, Man 
and Donald M. Brown, Peo- 
ples Laundry and Cleaners, Inc., Mil- 
ford 

The initial speaker was Joseph A. 
Robertson of Rutters Laundry, Law- 
Mass who 


prises 


chester 


rence elaborated on 
standard cost control and how owners 
of laundries and cleaning establish- 
ments can be helped tremendously by 
managing their 
businesses. “If I didn’t have the cost 
periodically,” Mr. 


an accountant in 


expert ¢ hecking 


Robertson said, “a department could 
gradually slip into bad shape until 
sloppy operation might become a 
habit and then a department is really 
in trouble.” 

Group insurance, as not only a help 
to employees but definitely a goodwill 
feature between management and em- 
ployees, was discussed by Richard J. 
Brown, Whyte’s Laundry, Roslindale, 
Mass. 

Next Winthrop Dadmun, Roy! 
Cleaners & Dyers, Greenfield, Mass., 
spoke on production. He proposed a 
system which would enable cleaners 
and laundrymen to gear their produc- 
tion to what they can actually produce 
in a plant in a given day. Many ques- 
tions were awaiting Mr. Dadmun 
upon the conclusion of his informative 
talk. 

“A laundry or cleaning man is not 
usually an advertising man,” opened 
Ralph Daniels, Individual Family 
Laundry, Haverhill, Mass., in relating 
his experiences of advertising by a 
small business. He went on to tell how 
by eye-catching use of words, char- 
acters, humor, stories, a great deal can 
be done and without excessive cost. 
He felt that in smaller communities a 
paper is the best medium for dryclean- 
ing advertising although radio and TV 
have advantages. 

Cocktails were followed by a din- 
ner and entertainment. The mayor of 
Claremont welcomed the convention- 
eers to the city. # # 


By PHIL GREENE 


vear, and it has acc omplished all these 
things without a single paid staff mem 
ber. Maybe the fact that Sergeant-at- 
Arms Merle Saunders carries a large 
baseball bat has something to do with 
it 

This vear’s meeting at Portland, 
May 7-8, started off with the Pacific 
Telephone & Telegraph Company's 
film, “Thanks for Listening.” President 
Lee Fullington presented his report, 


and after the usual preliminaries 


Oliver Burglund, Van Water & Rog- 
ers, spoke on “What's in Store for 
Oregon Businesswise.” The answer is 
plenty. Les Hodges, North Coast 
Chemical Co., Seattle, followed with 
several good reasons why drycleaners 
should pay more attention to the rug 
cleaning potential. J. T. McCunniff, 
Western manager of The American 
Laundry Machinery Co., 
drive-ins and showed a film on why 
launderers and drycleaners must de 


spoke on 
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Not only suits and dresses, but virtually any fabric can be freed of the 
roughest, toughest stains with O’’ SPOTTER! This exclusive 
Kohnstamm development does the job quickly, safely, completely! 


You name the stain...“O” SPOTTER removes it! Ink, lipstick, blood, paint, food— 
it's all the same to this miracle time and labor saving pre-spotter. 


And remember, "O" SPOTTER is absolutely odorless and contains 
no chemicals that might clog your dry cleaning system 


Try “O” SPOTTER in gallons or drums. Every drop you buy 
is protected by our complete, money-back guarantee. 


H.HKohnstamm co..inc. 


+ NEW YORK 7, 89 PARK PLACE 
CHICAGO 11, 11-13 E. ILLINOIS ST. 

+ LOS ANGELES, (7.0. 2632 E. 54 &T., 
re HUNTINGTON PARK, CALIF. 


FOREMOST MANUFACTURER AND DISTRIBUTOR 


OF QUALITY LAUNDRY AND CLEANING SUPPLIES 


A complete line of laundry and dry cleaning supplies. Nation-wide service. 


June, 1954 105 
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OREGON OFFICERS and directors 
Stacey, 


left to right, seated: Lois Keeney 
president; Clifford Bissett 
Directors Floyd DuBois 


Marion Grant 


secretary -treasurer; Grant Getchell 


Sounders, sergeant-at-arms. Standing 


Portland; Alvin Anderson, Clatskanie Klamath Falls 
Walter Oregon City; Avel Diaz 


Roseburg, and J. G. Knight, LaGrande 


Koch Burns. Not present for picture 


Saturday s 
Johns-Manville’s 
Walter A. Dew 
Coast public 


velop more attitudes in 
these competitive times 

Alter a get acquainted luncheon, 
Sidney Schwartz, Simplified Tax Ree 
New York 


tance of keeping up-to-date with the 


progressive 


ords spoke on the impor 
fibers 
increasingly complicated tax situation lia 
S. T. Crampton, Dow 
Midland, Michigan pre sented “The 
Saga of Joe Slow and Bill Smart,” and 
Harold | Wiley, Western district 
manager of U. S. Hoffman Machinery 


showed a finisher-training film 


Chemical Co., 
( hisholm 
Industries 
importance of 


( orp 


Salem, director; Jack 
vice-president; Merle 
Corvallis 
Lee Fullington, Portland; 
Directors Don Glenz, 


sessions 


film 


relations 
spoke on the development of the new 
John Gray of Adco, Inc., Seda 
Mo. urged cleaners to consider the 
installation of wage incentives. J. M. 
Sanitone 
Cincinnati, 
good employee rela 
tions and quoted some interesting sta 
tistics on how advertising pays off 


William L. Browne, NID’s director 
of public relations, explained the vital 
role of public relations in our industry 
and showed how cleaners can put this 
tool to work. The windup speaker was 
(:. B. Kasson of R. R. Street & Co. 
Inc.. Chicago. Mr. Kasson described 
how his firm’s conductivity control 
system helps to take the guess-work 
out of cleaning and pointed up the 
two-bath method. 
plentiful 
libations, two luncheons and an enter- 


advantages of the 


Charles McClellan, Two dinners, a dance 
tainment rounded out the social side 
ot the convention The ladies planned 
a special entertainment of their own 
started with complete with bathing beauties, sing- 
“Celite.” Dr. ers 
West 
department 


Charleston dancers, etc. Those 
lady drycleaners are plenty talented! 

New elected were Don 
Glenz, Roseburg, District 4; Charles 
McClellan, Portland, District 1, and 
Avel Diaz, Burns, District 1. The com- 
plete board then elected the following 
officers for 1954 Grant 
Getchell, Eugene; vice-president, Clif- 
ford Bissett, Coquille; secretary-treas- 
urer, Jack Stacey, Portland; sergeartt- 


at-arms, Merle Saunders 


Du Pont’s 
directors 


Emery president, 


talked on the 


Division, 


Eugene. 3 


ALMOST 200 DELEGATES attended the 1954 convention 
of the Laundry Owners and Dry Cleaners Association of 
Montana, Southern Alberta and Northern Wyoming, held in 
Missoula, Montana, on May 7 and 8 
Donald Propel Great Falls, Mont 
of the group. Other new officers are W. L 
Alta Don Hagen, Great Falls, secre 
tary-treasurer Great Falls, publicity 
chosen directors: Ray Ben 
Bud Begg, Kalispell, Mont.; Ray 
Billings, Mont.; Duke Dover, Lovell, Wvyo.; 
Medicine Hat, Alta., retiring vice-president 
Howard, Missoula, retiring president 
Friday included talks by C. B 
R. Street & Co. Inc., on “The Control of the Two 


was elected president 
Templeton, Cal 
gary vice-president 
and Jim Robinson 
The following were 


Lethbridge, Alta 


chairman 
jamin 
mond Brown 
Jack Burton 
and William F 
The business session on 


Kasson 


MONTANA OFFICERS and directors, left to right, front row 
Burton, Raymond Brown, Duke Dover and Ray Benjamin 
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Donald Topel, W. lL. 


Bath System Through Conductivity”; William Browne, di- 
rector of public relations for the National Institute of Dry 
“Drycleaning’s Third 
Isaacson, of The American Institute of Laundering staff, on 
Johnson, 
Washroom Can 


cleaning, on Dimension”; George 


“Changing Trends and Opportunity,” and Ray G 


Cowles Chemical Co., telling how “You 


Help You Sell.” 


The one speaker on the second day was Bill Boyd, Sani- 


tone Division, Emery Industries, who emphasized the hu- 
man element in his talk on “The Man in Management.” 


The arrangements committee, headed by Jim Thane, 
Missoula, retiring publicity chairman, also provided a full 
program of entertainment, featuring the group’s annual sea- 
food dinner and including a wind-up banquet 


# 


ment and dance. * 


entertain- 


Templeton, Jim Robinson. Back row: William Howard, Jock 
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Clean filter screens in 12 seconds! Here is 
Mr. Williamson's cleaner scraping the screens 
of a 2,000 gph Butler Big-Flo Filter. 


“We doubled our dry cleaning business in 


one year 


with the help of BUTLER plans and products” 


... says Floyd Williamson, H & § Laundry and Dry Cleaning Co., Lyons, Kansas 


“The Butler dry cleaning plant we purchased 
last year has helped us double our volume.” 
Like many successful cleaners, Mr. Williamson 
has found that big-capacity Butler equipment 
and step-saving Butler plant layouts can boost 
output, improve quality of work and slash costs. 


“We saved over $400 in labor and solvent 
costs the first year with the mechanical scraper 
and pump suction Air Cleanout on our 2,000 
gph Big-Flo Filter,’’ says Mr. Williamson. 


“Clean, fresh solvent also gives us more pass- 
ups, shorter tumbling time, and brighter colors!”’ 


An efficient plant layout, and Butler equip- 
ment of the proper size and type are two of Mr. 
Williamson’s success secrets. Both are within 
your reach. At your request, a Butler cleaning 
plant expert will study your operation. Then 
Butler engineers will use his findings to plan a 
step-and-motion-saving plant layout tailor- 


made for your needs. They will also recommend 
methods and machines that can help you do a 
greater volume of top-notch cleaning at a cost 
that leaves more profit for you. Arrange for 
your FREE plant study. Write Butler, today. 


This cleaning room layout, developed by the Butler Plant 
Layout Service, helped Mr. Williamson double his dry 
cleaning volume the first year. 


No Matter What Cleaning Equipment You Need—CALL BUTLER FIRST 
BUTLER MANUFACTURING COMPANY 


7452 East 13th St., Kansas City 26, Missouri 


Manufacturers of Oil Equipment ¢ Stee! Buildings * Farm Equipment * Cleaners Equipment * Special Products 
Factories located at Kansas City, Mo. * Galesburg, Ill. + Richmond, Colif. + Birmingham, Ala. + Minneapolis, Minn, 
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NEW YORK CITY and the 
National Fencing Championship go together 


LIKE STOD-SOL and the 
STOD-SOL Test Bundle SERVICE 


BEING ON GUARD 1s as important in business as it is 


in fencing. In the drycleaning business, you must be on 


guard concerning the quality of your workmanship. When 
you use Stod-Sol, it’s easy; you have the benefit of the 
nation’s leading drycleaning solvent PLUS the valuable 
check on your work provided by the Stod-Sol “Test Bundle” 


Service. Ask the Stod-Sol distributor tor details 


APCO 


NAPHTHAS 


PRODUCERS REFINERS 
0, nderson'Prichard Copoton 
OKLAHOMA CITY, OKLA. 
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NEWS NOTES 


Butler Redesigns Ayr-Mor Synthetic Unit 


A completely redesigned 
Butler Ayr-Mor synthetic unit 
with a “new look” is now being 
manufactured at the main fac- 
tory of Butler Manufacturing 
Company, Kansas City 3E, Mo 

Both cold (with separate re- 
covery) and hot units are avail- 


able with 40-pound capacity. 
They are automatic for two- 
bath strong-soap operation 

A Butler synthetic still is 
standard equipment with the 


Ayr-Mor unit. The still features 


a three-way condenser, 


bining a 


com 
water 
cooler and water separator, and 


conde nser, 


a special automatic water-tem 
perature The still 
operates automatically with the 
two-bath unit, requiring no op 


control valve 


erator attention, according to 
the manufacturer 

The Butler Big-Flo filter is 
also a standard item with the 


unit. It is equipped with Monel 
screen, mechanical screen scrap 
ers and the exclusive air pres 
sure cleanout. Many gallons of 
perk be whe n 


the Butler air pressure cleanout 


can recovered 
is used, according to the manu- 
facturer 
clean 


The operator can also 
out his filter without 
handling muck and without re 
moving the filter lid 

Installation of — the Butler 
Ayr-Mor is flexible because the 
separate filter and still can be 
installed in lo- 
cation, 


any convenient 


Haertel Announces New Rotary Fur Ironer 


A new rotary fur ironer is 
now available from Walter 
Haertel Company. This unit 


plus regular drycleaning equip- 
ment drycleaner to 
clean furs by the generally ac- 


cepted furriers’ method 


enables a 


The ironer is mounted on any 
table or workbench. A V4 hp 
motor propels the cast-machined 
aluminum iron, the heating ele- 
ment of which is thermostati 
cally controlled. The open-end 
feature permits the operator to 
use both hands simplifying the 
handling of garments and mini 


mizing time required for iron 


ing tur surfaces By using 
Haertel’s new packaged Fur 
sheen, a premixed cle aning 
agent drycleaners can clean 
and finish furs, including fur 
collars, by the furriers’ method 


June, 1954 


A folder describing the rigid- 
mounted fur ironer is available 
from Walter Haertel Company, 
2840 Fourth Ave. S., 
olis 8, Minn, 


Minneap 


Solvent Cooler 


Mercury Cleaning Systems 
ISI7 Benson Ave., Evans 
ton Ill., has announced in 
conjunction with Kewanee-Ross 
Corp., 1469 West Ave., Buffalo 
N. Y., an extra-long (21-inch) 
solvent cooler to fit into the out 
let line of any Mercury filter 
or into any l-inch solvent line 

This solvent cooler may also 
be used as a solvent heater in 
cold weather if the outlets are 
connected to steam lines in 
stead of water lines 


IN THE TRADE 


Wilson Offers Folder 


A new four-page circular that 
describes the uses and 
YellowGo, a 
titanium-type stripper, has been 
released by \ Wilson 
Chemical Co., Kearny, N. ] 

The circular that 
YellowGo removes dye fades of 


advan 


tages of liquid 


explains 


any color from all fabries and, 
because it is controllable, it can 
take one color from another 
without injuring the original 
color The booklet also states 
that YellowGo is highly con- 
centrated and may be used 
either as a strong stripper on 


white fabrics or in a very mild 
solution on colored articles 

Copies of the circular 
are available on request direct 
from A. L. Wilson or from any 
of the company’s jobbers. 


new 


Signal Chemical Features 
Mothproof Concentrate 


A soluble concentrate devel 
oped to mothproof woolen gar- 
available from 
Signal Chemical Manufacturing 
Company, 11508 Kinsman Kd., 
Cleveland 4, Ohio 

No extra labor or equipment 


ments is now 


is needed to apply Sanex, the 
mothproof compound, because 
it is applied directly to the 
wheel. It can be run continu 


ously on the filter without pres 
sure being built up and is not 
affected 
sweetener, charcoal or charged 
according to the man 


by drycleaning soap 


systems 


ufacturer. Since there is no 
moisture, Sanex will not cause 
shrinkage of woolens, cottons 


synthetic materials It is 
completely 


Signal 


or 


solve nt 


Manufac 


soluble in 
Chemical 


turing Company provides clean 
ers with complete kits, promo 
and 


tional merchandising aids 


Low-Cost Air Conditioner 


line 
been 
Air Cooling Engineering Com 
pany, Evanston, IL, under the 
trade name, Polar-Breez 


A new 
units 


of air-cooling 


has introduced by 


Designed to operate econom 
ically, the 10-ton Polar-Breez 
unit is said to use $5 worth of 
water a year and 5 cents of 
electricity per hour. Smaller 
units operate at correspondingly 


reduced 
7} 


Ten-, 
units are 


running costs, 


4-, 5- and 3-ton 
available 

The 10-ton unit converts to a 
15-ton unit with three-phase 
It is 60 inches high, 60 
inches wide and 80 inches long 
The unit will handle a 
room 50 by 30 by 10 feet, re 
ducing temperature from 10 to 
18 degrees and constantly fore 
ing fresh air into the 


motor 


15-ton 


area CON 

ered 
The units require no floor 
space they may be mounted 
in a window vent, on a roof, or 
in a place outside and away 


from the building. 


Honeywell Electronic System for Humidity Control 


An Example of Electronic Control of the 


Humidity in a Dry Cleaning Washer 
44 


An electronic control system 
that maintains proper relative 
humidity in drycleaning wash 


ers has been developed by the 


Minneapolis Honeywell Regula 


tor Company, Industrial Divi 
sion, Wayne and Windrim 
Aves., Philadelphia 44, Pa. The 
system uses an electronic 
“brain” and a tiny gold-leaf 
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Soy 
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‘ 
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clement that is sensitive to water. amount of water entering 


either solvent 
perchlor \ 


maintains 


Suitable tor with 
Stoddard oly 


the 


use 


dial 


set 


manual control en- 
the the 


control system to provide rela- 


ent of 


ethylene tem ables operator to 


relative humidities between 77 
per the 
solvent by controlling 
the 


ind 87 humidity 


the 


ent in vapors tive percentages ac 


op 


ibove cording to his preference 
fully 


instantly 


amount of water ystem is automatic 


entering the washer. Properly erates and cannot cre- 


fire or explosion hazard 
For the relative 
effectively 


nde d 


installed in a drycleaner washer, ate a 
the 


the 


cdletect humidity to be 
controlled, it is 
that 


temperature 


changes in 
the 


and 


element 
humidity in 
the ol 


relative 
hove 


the ch 


rec 
vent sol 
the 


controls the 


idequate 


ignals inge to ele vent regulating 


tronic relay which equipment be installed 


Prosperity Features Two New Models 


Offering 
and 


increased capacity in 16 minutes or 100 pounds 


between a full re hour with straight solvent 


unit and a 


i choice per 
cleaning 

The se parate 
rated at 


utes ofr 


covers machine for 


use with a separate recovery recovery 7-C is 
Pro perity Company In 
Syracuse, N. Y has announced 
its 7-B and 7-C models. Both 
ire ad ipt ible for charged soap 
traight solvent use ind both 
full floating 


unit 10 pounds in 15 min 


160 pounds per hour 
and 40 
240 


straight 


with charged soap, 


pounds in 10 minutes or 


pounds per hour with 
Olvent cleaning 


of the 
button trap, au 


ivailable with 


units are dou 
back wash 


dlise 


rmountin Features 
ired 
The 


ble 
ind closed 


fitted with openings 


ed 7-B 


shown in photo is 


fully enclo ma spring type 


rated dump valves machine 
and ta 


full 


it 27 pounds in 23% minutes 


or (0 po per hour with cilities for conversion to a 


charg inc pound recovery unit 


National Introduces New Accounting Machine 


The Class 34 has a hydrauli 


operated carriage and a 
of automati control 
detachable 
be switched to change 


job to 


form bars 


bookkeeping 


unit features direct sub 
total, a re 


permits 


traction trom every 

kev that 
cliate corres 
the abilitv to 


tion of any 
clear all 
fully 


functions 


error 
totals 


iutomatically 


sutomati 
The 


totals and will 


ish Register 


The 


ompany ha 


National ¢ 
introduced 
the 


companion to 


carriage new 


machine has five 


Class he 


1 
pri ed 


linne It is 


rooountin ha 
4. a 
the Class 31 


manulactured in both type 
writer and non-typewriter mod 
designed el 
ible from 
Davton 9 


low 
Further information is avail 
the 

Ohio 


tablish 


irily manufacturer at 


medium vent 


the 


Darco Issues Handbook 


A 16-page handbook, “Hand- 
book of Solvent Recovery,” has 
been issued by Darco Dept., 
Atlas Powder Co 
drycleaners in the maintenance 
of solvent. It includes 
mended according to 
filter size for both petroleum 
synthetic also 
features a picture story on the 
handling of Darco activated 
the cleaning room. 
Now in its sixth edition, the 
handbook reflects the results of 
an extensive testing program. 

This 


prepared to 


as an aid to 


recom- 
dosages 


and systems. It 


arbon In 


publication has been 
help 
understand how to control con- 
solvent It re- 
nature and kinds of 

that 


lassifie 


drycleaners 


tamination of 
the 
hopurities 


\iews 
contaminate 
solvent and them as 


oluble 


In iddition 


insoluble 
test 
activated 
fatty 


dyes 


and 
data 
arbon re 


are 
on 
il ot 


bleeding 


ac ids color, 


solvent reten- 


tion ind soap” retention in 
charged systems 
This booklet is 


ough Dareo 


available 
distributors or 
ipon request to Darco Dept., 
Atlas Powder Co 60 E 12nd 
St., New York 17, N. ¥ 


Correction 


In dese ribing the automatic 
collar press recently introduced 
by U. S. Hoffman Machinery 


Corp., on page 103 of the May 
1954 issue of Nationat, the 
unit’s time cycle was inadvert- 
ently given as 20 to 25 min- 
utes. This cycle is actually, of 
course, 20 to 25 seconds. 


Dri-flo Offers Tag Striper 


A device to apply a broad 
stripe of color-coding ink to 
laundry and drycleaning identi 
fication tags has been an- 
nounced by Dri-flo, 642 E. Ten 
Mile Rd., Hazel Park, Mich. 
Called the Dri-flo Tag Striper, 
it is designed for use with Dri- 
flo indelible colored inks or with 
any quick-drying, opaque or 
general purpose ink 

This method of color coding 
is said to speed sorting and 
routing insure quick at- 
tention to special stains or spe- 
cial services. It is also claimed 
to help smooth out operational 
peaks and valleys by 


and 


making 
possible a system of lot identi- 
fication. 


Pump for Air Conditioning by Ingersoll-Rand 


Ingersoll-Rand has introduced 
1 new air-conditioning centrifu 
gal pump, the % KRVSA Mo 
torpump. It is a ge, 
3450 r.p.m. unit with a keyed, 


stage 


single 


cap-screw-type impeller attach- 
rhe 
bal 


built-in 


ment tor positive tastening 
die-cast, 
impeller has a 

prevent 


smooth bronze, 


am ed 
shaft 


sleeve to motor 


shaft Standard jet 
pump motors 4% through | h.p. 
are used, and the pump will de- 
liver capacities to 48 g.p.m. at 
heads to 100 feet 

Bulletin No 7126-D, de- 
the unit, is available 
from the company at 11 Broad- 
way, New York 4, N. Y., or at 
uny of its branch offices. 


corrosion, 


scribing 


Garment Dyers Guild Offers Orlon Dyeing 


\ good degree of success in 
fabrics is an- 
members of the 
Amer 


us ot 


redyeing orlon 
noun ed by 
Garment Dyers Guild of 
through 


ica, Chicago 


new dyeing methods. 


Since 


pre ssure 


the introduction — of 


dyers have 
encounte red problems of dyeing 
and redyeing the synthetic ma- 
terials The first of the new 
dyeing machines has 
B&G 
Machinery Company, Indianap 


man-made fabrics, 


pressure 


been manufactured by 
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IT’S ALL OVER 


| 


— 


DID YOU KNOW that approximately 90%, of the 
rugs and carpeting in your town has never been 
cleaned professionally? 


DID YOU KNOW that about 50%, of the new 
homes in your town have wall to wall carpeting 
not to mention the scores and scores of older 
homes, the many business establishments and 
offices? 

DID YOU KNOW that it is possible for you to 
make up to $150 a day with two men and The 
Multi-Clean Method by “on location”’ rug and 
carpet cleaning? 

DID YOU KNOW that you can get into this lucra- 
tive ‘‘on location”’ business using the tested and 
proved Multi-Clean Method for under $1,000? 


DID YOU KNOW that a factory-trained Multi- g 
Clean representative will start you off right, will 


show you everything about The Multi-Clean eo” 


YOUR SUREST WAY TO BIGGER PROFITS! 


—THE MULTI-CLEAN METHOD 
PROFIT CHART 


With The Multi-Clean Method, which com- 
bines the use of Multi-Clean equipment 
and materials in the right combination, 


Method, and our Multi-Clean sales aid plan will you can do the kind of work that will 
help you develop new business and keep old r please your customers and assure repeat 
customers ’ orders. The work will be easier and more 


economical to handle, too, thus assuring 


Don’t let this money making opportunity slip yan bine peoliie, 


by you any longer. If you’re already doing some 4 “ 
“on location’’ work but haven’t discovered the t 
extra profit advantages you get with The Multi- of ¢ 
Clean Method by all means write today for ‘@ 
further details! 


This manvol is written especially for the profes- 
sional rug cleaner. It presents a step by step 
procedure, fully illustrated, on how to clean 
carpets and rugs by The Multi-Cleon Method. 


MAIL THIS COUPON TODAY! 


MULTI-CLEAN PRODUCTS, INC. 
2277 Ford Parkway, Dept. NC-6, St. Paul 1, Minnesota 


IN THE PLANT—For high production work in your plant 
the Multi-Clean plant type scrubber with water and 
solution line connections is ideal. All Multi-Clean 
rug scrubbers and wet-dry vacuum cleaners ore 
superior in design ond workmanship. They are 
built to rigid specifications in our own factory, 
from high quolity materials guaranteeing 
long, trouble-free life. Multi-Clean machines 

ore made in sizes to fit your exact needs. — 


Gentlemen: I would like the rug cleaning manual, also tell me more 
about The Muiti-Clean Method and how I can profit by it 


@ 
LEER EEE 


I'm interested in: () Serubber; (| Vac; C, Cleaning Chemicals 
Name - 
Address — 
2277 ST. PAUL I, —— Zone State 
FORD PARKWAY MINNESOTA 


wet-ory 
VACUUM CLEANERS 


SCRUBBING 
MACHINES 


FLOOR TREATING 
MATERIALS 
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olis, Ind., working with John dianapolis. This new machinery 
Egli, president of General Dye- is being installed in the Gen- 
ing Company, Inc., also of In- eral Dyeing Company plant. 


Manitowoc Flies Sales and Service to Customers 


Flow-Rinse Extractor 


Manitowoc Engineering Cor- airlines to maintain fast and 
poration, Manitowoc, Wis., direct contact with distributors 
manufacturer of Manitowoc and owners of Manitowoc dry- 
synthetic drycleaning units, has cleaning equipment 
announced the purchase and Manitowoc officials in the 
operation of its own four pas photo above are, left to right: 
senger airplane. It is being Mason Ashford, chief pilot; 
used for flying sales and serv- Ross A. Wright, sales manager; 
ice personnel, when required, John D. West, president; Clay- 
to connecting points of major ton Junion, service manager. 


The automatic unit 
which both rinses 


and extracts 


Fletcher Flow-Rinse was specifically developed 
to give you complete one-unit rinsing and ex- 
tracting of charged solutions. The machine is 
compact, fully automatic (with separation and 


salvage of both rinse and soap solution) and 


. RICHARD E. LESTER ROSS L. GERLING 
requires a minimum of maintenance. 


Richard E. Lester has been Ray Anthony, general sales 
named I astern field manager ot manager, has announced the 
American Cleaners Equipment appointment of Ross L. Gerling 
pletely immersed in the solvent while the Company, division of The as assistant to the general sales 
basket oscillates back and forth slowly to ef- epee Laundry Machinery manager of The American 
Company, Cincinnati, accord- Laundry Machinery Company. 
ing to an announcement by Mr. Gerling has had a long 
ment C. O. Knowlton, executive vice- and successful record of service 
Other features of the new Fletcher extrac- president. Mr, Lester's head- in the factory department and 


: quarters will be in New Yor]. sales promotion department of 
tor include: super self-balancing for quiet Mr. Lester's appointment is the company. He has also 


operation with uneven loads; extra heavy part of the current expansion handled sales supervision work 
duty motor; automatic braking; smooth basket of American Che aners Equip- in the company’s Eastern divi- 
ment Company's field force and sion office and most recently 
service representation. He will served as a major territorial 
Flow-Rinse extractors are available with be responsible for coordination salesman 


40”. 48” and 60” basket diameters. Write to- of all activities of the Eastern 
division representatives and will 


The extractor has been developed in such a 
way that garments being rinsed are com- 


fectively remove the charge from every gar- 


interior—safe for even the sheerest fabrics. 


day for further information. assist in sales matters and cus- 


tomer service. He will also as- 

sist combination salesmen of William P. Drake has been 

LET HER yy RK the Eastern division of The named president of the new 
American Laundry Machinery Industrial Chemicals Division 

Company in drycleaning mat- of the Pennsylvania Salt Manu- 

213 GLeNwooo ave. PHILADELPHIA 40, PA. ters facturing Company, Philadel- 
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with 
SOLVINK 


Spotting with Solvink is the safe, easy way to remove 
stubborn stains of blood, rust, ink and paint in a 
hurry. 


Solvink's speedy ‘penetrating action’’ cuts your 
finishing time, lets you turn out top quality work min- 
utes faster .. . without harmful pounding and rubbing. 

And Solvink is guaranteed safe for fine fabrics and 
fast colors when used according to easy directions. 

Order SOLVINK today from your jobber on a 
money-back guarantee. For Free Sample write us 
(Dept. N-64). 

One half pint set (two solutions) only $2.25. Also 
money-saving pints, quarts and gallons. 


GREENVILLE CHEMICAL COMPANY 


P. O. Box 1087 Greenville, S. C. 


New Location for Patek | 

To 
in southern 
& Co 


according to an announce- 
by B. Beitzel, 
president of Pennsalt. 
Mr. Drake will be re sponsible 
for the 
of Pennsalt industrial chemicals. 


phia 
ment 


Georg 
fac ilities 


Patek 


improve service 
California 
has moved its offices and 
warehouse to 1340 E. Sixth St 


Los Angeles. It was stated that 
Mr. Drake joined Pennsalt in 
the company’s growth in recent 


1934 a student trainee. Fol- ‘tated th 
lowing completion of training | 
8 to a more favorable location } 
will facilitate 

pervisor, product sales manager Be 

In 


manufacture and sale 


as 


served as sale sman sole 
This move 


proved service permitting 
and general sales manager 


faster handling of merchandise 


1949 he was elected vice presi 
oa according to the management 
dent. In 1952, on loan to the . : 
The Patek & Co sales and 
Government, Mr. Drake served 
technical staff will continue to 
as director of the Rubber, 
- function, as before, throughout 
Chemicals and Drug Divisions, 4 
southern California and = Ari 
Office of Price Stabilization ° 
Plans are being formu 
lated to expand service facili 
ties according to Marcel 
Changes in Tessler Firm Hirsch, president 


Tessler Brothers (B. C.) Ltd 
has recently been incorporated 


British Colum- Mathieson, Olin Plan Merger 


in Vancouver, 

bia, Canada, as a successor to The boards of directors of 

Tessler Brothers Limited, which Mathieson Chemical Corpora 

no longer operates there tion and Olin Industries, In 
Mrs. Rae Tessler is president both of New York City, have 

of the new company and Leon voted to submit to their stock 


Tessler is  secretary-treasurer holders a proposal to merge the 
and managing director. Sales two companies 

will continue to be handled by This announcement was 
Harry Hamilton, Cecil Weir made by John M. Olin, presi 
and Irving Grad. Miss Betty dent of Olin Industries, and 
Gardiner is in charge of the Thomas S. Nichols, president 
office, and David Tessler, son and chairman of Mathieson. The 
of the owners, is looking after name of the new company will 
warehouse activities be Olin Mathieson Chemical 
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the obtained trem 
of this product, 


VILLE CHEMICAL COMM 


And you can use these companion products 
profitably, too— 
® TANSOL for Tannin Stains 
© GREENZYME—Digestant 
© 1ODASE—for lodine Stains 
$1Z-IN—Hat Size 


the (ualitey name 
is your guarantee 


The press pad that is engineered to 


THE PAD WITH LONGER LIFE deliver better pressing at low padding 


cost. Guaranteed for 4 months. 


Qualitex filter bags 


ALL FILTER BAGS GUARANTEED NOT TO SHRINK 


Qualitex filter bags are avail- sewn with Nylon thread. Nylon 
able in either Cotton Duck or bags not only outlast Cotton 
Nylon. Both ore pre-shrunk and bags, but permit a more thor 
can be safely laundered and are ough “back wash,” thus elimi 


designed to fit properly. All bogs nating frequent bag changing. 


SOLD THROUGH DISTRIBUTORS ONLY 


products company 
5760 W. Grand Avenue, Chicago 39, Illinois 
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BOCK 
EXTRACTOR 


Insist On A Bock 
and 
You Will Have The Best 
We have made Extractors 
Exclusively For 35 Years 


Sizes 15” 17” 20” 


BOCK LAUNDRY MACHINE CO. 


TOLEDO 2, OHIO 


Corporation. Following the Squibb & Sons Division, drugs 
merger, Mr. Olin will become and pharmaceuticals. Olin In- 
chairman of the board of Olin dustries is a large producer of 
Mathieson and Mr. Nichols will metals and fabricated parts, in- 
become president. John W. dustrial explosives, firearms, 
Hanes will become chairman of ammunition, cellophane, poly- 
the finance committee ethylene, specialty papers, for- 

Mathieson is a leading pro- est products, powder-actuated 
ducer of industrial and agri- tasteners and tools, and elec- 
cultural chemicals, petro-chemi- trical products. It maintains a 
cals and through its E R large research staff 


Hammond Names Johnson Representative 


Roger Conger, president of 


Hammond Laundry Machinery 
Gives you all the data you need to select the finest canvas ’ 


baskets, hampers and trucks for your laundry or dry clean 
ing operation. The sixteen styles most popular in the dry lex., has announced the ap 
cleaning and laundering fields are illustrated and described pointment of T. Barnes Johnson 
fully. The new catalog includes such outstanding Lane is the new factory representa 
items as the Style 69W Elevated Washroom Truck shown tive for the company’s Hous 


Cleaning Company, Waco, 


below ton-Gulf Coast area in Texas 


Look into STYLE 69W Elevated Washroom Truck Mr. Johnson has been in the 


. cleaning and laundry industries 
for Dependable service at low cost . 
for mere than 30 years and 


BECAUSE has served with several major 
© Plasticized Lane duck body — companies, gaining invaluable 
long wearing and permanently experience in plant layouts and 
watertight 7 equipment needs for large and 
Patented spring steel basket a small plants 
frame resists bending—lightest, Born in Atlanta, Ga Mr 
strongest and longest lived of ; johnson started his career in 
all frames ; New England as a salesman 
All-rubber wheels moulded He likes to compare his early 
around bronte, self-lubricating davs traveling in a Model-T many friends as “T-Bone” 
bearings minmmum wear, no : Ford with today’s travel in a Johnson, a nickname that origi- 


maintenance streamlined auto. Mr. Johnson nated years ago when he re- 
Available with or without in- often 


T. BARNES JOHNSON 


uses this as an analogy ceived a letter that a sec retary 
tegral drain hose SEND TODAY FOR YOUR FREE COPY OF to the difference between the had erroneously addressed to 

( r082 THE LANE CATALOG No. 4 laundry and cleaning equip- him as “T-Bone” Johnson. 
Clip the coupon below ment he sold back in the early Since his favorite food is steak, 


days and the almost-magic Mr. Johnson has no objection 


present-day equinment pro- to tke nickname—it helps his 
duced for the industry customers and friends remem- 
Mr. Jonnson is known to his ber him 


T. LANE & BROS., INC., Poughkeepsie, New York Liquidation Plan Announced by Carman 
Please send me my free copy of TRADE MARK 


the Lane Catalog No. 4 


The board ot directors of have “progressively decreased 
Carman & Co., Inc., Brooklyn, for a number of years and pros- 
N. Y., has recommended liqui pects of a really satisfactory im 
dation of the company. In a provement aren't encouraging.” 
letter to shareholders, S. E Book value of the common 
Moore, president, said that the stock, he stated, is about $9 a 
board has recommended that share, whereas the stock price 
the firm be liquidated and the has ranged between $2 and $5 
proceeds distributed to stock- a share for a number of years 


Name 


Company 


Address 


Town Zone State 


My distributor is 


holders. Earnings. he added, The company has sales of about 
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Rated the same b 


only the bigger, stronger, LEFFEL can deliver Sales yy nomotiou Tips 


when you need extra steam 
.. For BERLOU Mothproofing Dealers 


Both of these boilers 
are rated at 20 HP 
The smaller “‘pack- 
age-type”’ boiler can 
deliver only 20 H.P., 
while the larger 
Leffel easily operates 
at 50% above its 


“Oh, yes, I've seen Berlou advertised in Ladies Home 
Journal."’ 

rating, and in emer- 
gencies, delivers up 
to 40 H.P. with 
safety 


: ae - — Berlou's national advertising is doing a job for you in two 
ependable an ow 

ents 'the, Chie ten THE JAMES LEFFEL & ¢co. ways. First of all, a good percentage of customers and prospects 
bulletin 236 today. DEPT. CD SPRINGFIELD, OHIO will be among the hundreds of thousands of readers across the 
nation who will see the Berlou ads in Ladies Home Journal and 


In that comment of a customer can be found the story of 
what Berlou's national advertising means to YOU. It has opened 
the door to o sale. 


- other national magazines, They're lifted ovt of the never 
$14 million in 1952, the latest a local basis. It is understood 8 y 


heard-of-it'' class and become real prospects. They ll know what 
year for which figures are avail- that the liquidation plan as 


ww youre talking about when you speak of Berlou. And as you 
able, and it earned 55 cents a proposed by directors requires 


well know, that's one of the first big steps in making a sale 
share that year. There are 342,- a two-thirds vote of the stock ' b = P ‘ of 4 
t 
625 share s of common stock holde rs to be come ‘ the ctive Secondly, national advertising WNES Presnge ver ae 
makes sales that much easier for you. You os a business man 
outstanding Such action will be sought at 


l | well know that the trade names on the lips of every American 
nder present plans, branches an early meeting 


housewife today have been put there by national advertising 
will be offered for sale to Operations will carry on as 
Seeing a Berlou ad in her favorite magazine such as LADIES 
HOME JOURNAL, BETTER HOMES AND GARDENS, HOUSEHOLD, 
and WOMAN'S HOME COMPANION, introduces Berlou to your 


customers and prospective customers. It makes them feel that 


branch managers and their as- usual until action has been 
sociates where it appears feasi- taken. In the meantime, Car 
ble to operate them as laundry man officers will appreciate 


and drycleaning supply firms on continued trade cooperation 
Berlou is at home with other products she has learned to trust 


HERE'S HOW YOU CAN CASH IN ON THE BENEFITS FROM 
Pennsalt Introduces New Products as Representatives Meet BERLOU'S NATIONAL ADVERTISING: These national ads are 
paving the way for your own sales efforts by preheating your 
prospects. All you have to do is to remind them that YOUR 
PLACE OF BUSINESS is the outlet in their community for BERLOU 
FIVE-YEAR GUARANTEED MOTHPROOFING SERVICE 

Berlou's national advertising and promotion will be most 
profitable to you if you follow through with your own local 
advertising and promotion 

We even help you do this. Under Berlou's cooperative adver 
tising plan, we supply you with all the sales aids needed to do 


Midwest sales re presentatives Dozier; Jac k Seyler Rex the job, including newspaper mats and copy, radio script, 
of Pennsylvania Salt Manufac Wright and William Corwin circulars, signs, rug tags, posters, and streamers. If you aren't 
turing Company, Philadelphia, Sales Manager J. Stanley tamilior with the entire cooperative advertising program, drop 
met in Chicago recently to Hall, who presided, introduced us a line and we'll be glad to explain it to you. 


learn about two new products, Erusto-Ray C, a new formula 


Erusto-Ray  ¢ and Pentrox, tion combining blueing and THE BERLOU MANUFACTURING COMPANY 


whi h have bee n cle ve loped by sour in One simple ope ration 


the company’s researc h labora and Ve ntrox, a solvent emulsion 435 Monroe Street Marion, Ohio 
tories cleaner for greasy industrial 
Participating in the confer- work tn Conede: 

ence (in photo above, left to Descriptive literature on The Berlou Company Ltd., London, Ontario, Canada 

right) were: Robert Link; Mar- these items may be obtained 

tin Sentis; John Anderson; Tom from Laundry & Dry Cleaning Note: If you are not already a Berlou dealer, write for 

Duggan; Hugh Convery, tech- Department, Pennsylvania Salt ovr interesting and informative booklet, ‘‘Beriou’'s 

nical service; Raymond Smith, Manufacturing Company, LOOO Profit Builder Plan''—-NOW! It's FREE—and it will show 

district manager }. Stanley Widener Building, Philadelphia you how to add EXTRA PROFITS to your business every 

Hall, sales manager: William 7, Pa day. Our dealers make as much as $5,000 to $10,000 
extra net profit each year. Use this coupon for con- 
venience. 

Eaton Holds Annual Sales Clinic in Detroit 


FILL OUT AND MAIL TODAY 


| 
| OK! Send a Free copy of ‘Berlou's Profit Builder Plan’ 
| without obligation. 


The annual sales clinic of sion visited plants using Eaton's | Address: 
Eaton ( he hike al and Dvestuff charge d soap | 
Company of Detroit, Mich., The first two days of the | City Zone State 
and Windsor and Toronto, clinic were devoted to the study 
Canada, was held recently in of Eaton's drycleaning products 
Detroit. Before the clinic, sales- R. F. McDonald, vice pre sident 
men of the Dry Cleaning Divi- and David C. Porter, director 


1 
| 
| 
| Firm: | 
| 
| 
| 
| Signed | 
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STOP COSTLY MIX-UPS 
ON MULTIPLE ORDERS! 


TWIST- EMS 


lean Clothes Last Longer 


Eliminate time and money consuming 
delays, driver mix-ups, meconvenience 

clauns, etc. with TWIST-EMS Hanger 
Ties. Just a quick twist-of-the-wrist 
and GROUP ORDERS are LOCKED 


Include Name and Address of your Supply House. 


Clean Clothes Lost Longer 


Clean Clothes Lot 


into a SINGLE 


These handy 


SECURE UNIT 

wire re-inforced paper 
ind easier to use than 
and their 
appearance pleases 


tapes are faster 


cord 


r other tying methods, 
colortul, attractive 


customers, too! 


Ask your Supplier or write for 
Free Samples and new LOW Prices 


? Su GERMAIN’S, INC., TWIST-EMS DIV. 


Wis T-ems 


Quiet V Belt 
Motor Driven Unit 


is the general 


job. Correct design, size, 


power, ets are basic 


ment for any pumping job 


Insist on Vik 


requirements 


the job from start to fini 


pumps for over 1 years 


Wri 


VIKING 


AN HONORE ( NAME 
N DUMPING 


Viking 


factors in 


2034 


Dept. N-6, Los Angeles 21, California 


UR PUMPING JOBS 


omise when Vikings go on the 


construction, material, speeds, 


furnishing correct: equip 


See that your pump meets these 


ings the pump that is built for 


sh, Ite the standard in rotary 


for folders 
“ ill he 


te today 
They 


8030 


sent free by re 


Company 


LAUNORY 
MARKING PEN 


LEADING LAUNDRIES 
and DRY CLEANERS 


BLACK. 
GREATER INK SUPPLY 

WON'T WASH OUT 

WON'T ORY OUT 

DARKER, CLEARER 


WRITES SMOOTHLY ON 
FABRIC OR PAPER 


DISPOSABLE 
fe direct giving jobbers name 
Dept New York 1 Ww 


HUNTING FOR 
FUGITIVES 
AND STRAYS! 


yOu Jobbe wr 


SAMUEL TAUBMAN 4 CO. | West 34th St 


used by 


INDELIBLE INK 


NO REFILLS 


as meet- 
offi 


and de- 


ilternated 
On Friday 


company 


of researe h 
chairman 
the 


ing 
cers of 
partment managers addressed 
the Richard C. Hedke, 


executive vice-pre sident and di 


group 


Later a 
Industrial Divi 
with Gerald 1 
president, as 
Saturday, the 
staff with 
president 


rector was chairman 


meeting of the 
held 
vice 

On 


sale 


sion was 
McCray, 
chairman 
Canadian met 
Berrien EF 

The FE 
staff is shown in the photo on 
page 115. Se ated, left to right, 
we: Earl S. Bullock; David C. 
Porter, director of research and 
development; Clayton L. Elliott, 
Raymond F. McDon 
ver, Laundry & Dry Cleaning 
Division; Berrien Eaton, 
dent; Richard C. Hedke 


tive vice-pre sident 


aton, 


aton executive and sales 


treasurer, 


presi- 
execu- 
and manag 
Gerald T. McCray, 
vice-president and manager, In- 


ing director; 
dustrial Chemical Division; 
Rotheus P. Cole, secretary 
manager, Dyestuff Division; 
Loyal B. Boulton, credit man- 
and Howard G Oster, 
Canadian plants 


left to 


and 


iver 
manager; 

Standing, 
Nelson W Heibein 
Marshall, assistant to comptrol 
ler; Douglas O. Keyes; Robert 
W. Saller; M. Wallace Brown 
john M Bates William H 
Hall, Ellis Hamilton; Hamilton 
A. Newman; Robert R. Warner; 
Hazen P. Wilson; Ross B. Rath 
William Saunders; Don 
ild D. Nestor; William J. Hart- 
sen; R. Keith Trothen; Wilmar 
W. Kauffman; Ernest @. Bain- 
bridge; Marshall W. Taylor, 
and Robert Sadler 


right, are 


Joseph k 


Diamond Elects Officers 
The 


board of directors of 
Diamond Alkali Company 
elected Raymond Evans 
chairman of the board and John 
A. Sargent president of the 
Advancement of the 


two top 


has 


company 


company executives 


from the positions of president 
and vice-president, 
the highlight 
of the organization meeting of 
the board of directors which 
followed the company’s annual 
stockholders 

All 10 present directors were 
reclec ted, all other offic ers 
were renamed to present posts 


executive 


respectively, was 


meeting of 


and 


Fry Elects Whitcomb 


GEORGE WHITCOMB 


Whitcomb 
elected vice pre sident 
of sales of The 
Co., 1728 Dana 
nati 7, Ohio, at 
ing of the board of 
Mr. Whitcomb 
the 58-vear-old 
the past 12 


served as 


C,eorge was 
in charge 
Brothers 


Cincin- 


Fry 
Ave 
a recent 
directors 
with 
for 
has 


meet- 
has hee n 
company 
and 
representative, 
and 


years 
sales 
sales 


assistant manager 


sales manager 


L. A. Young Buys Daybrook 


N. D. Ely, president of L. A 
Young Spring & Wire Corpora- 
tion, has announced the pur- 
of the assets of Daybrook 
Hydraulic Corporation of Bow]l- 
ing Green and Upper Sandusky, 
Ohio 

Operations ot 
will be 
brook 


chase 


the company 
continued as the Day- 
Hydraulic Division of 
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LINER NEEDED 


with GROSS STAR 


TAGLOSSES! 


co If faulty tags are 
costing you money in 
garment replacements, 
wasted labor and customer 
irritation, do what hundreds 
of America’s most efficient 
plants are doing - insist on 


ARKING TAGS 
Y 


STOCK) 


Stauffer Board Elects Executives Every lot of Permafiber is tested for 
durability and color fastness by the 


American Institute of Laundering. 
FOR SAMPLES AND NAME OF NEAREST JOBBER 
OF TAGS MADE FROM PERMAFIBER, WRITE 


CPrmafiber Corporation 


450 SEVENTH AVENUE * NEW YORK 1, N.Y 


INK BLURRIN 


Perfect heat and steam control are attained 
+a through the exclusive metal, vent-spacing and 

5 pressing surface of Gross Star Plates. No grid 
plate liner is needed with any press 


up to 46” 7 8s) 
mushroom. 11 
over 46" 
from your jobber 


BEHRSTOCK co 
1700 S STATE ST CHICKGO 16. 


L. A. Young Spring & Wire mechanical springs and inner- 


Corporation spring mattress units. The com- 
L. A. Young is a leading pany operates 14 plants 
manufacturer of wire garment throughout the United States 
hangers, automobile seat and and Canada, with main offices 
back springs, garnish moldings, at 9200 Russell St., Detroit 


TIME SAVERS’ “HI-SPEED”’ ‘RAIL FITTINGS 


HANS STAUFFER 


the election of Christian ce 
Guigne to the new position of 
chairman of the board. Mr. de 
Guigne had been president for 
the past eight years. Hans 
Stauffer, formerly executive 
vice-pre sident and gem ral man 
ager was elected pre sident, 
climaxing 34 years of service 
with the company. John Stauf 
fer, vice-president and secre 
tary with 46 vears of service, 
has taken on the responsibilities 
of chairman of the new execu 
tive committee 

x < Wheeler was reelec ted 
vice-president and Chistian de 


Dampierre was ree lected treas 
urer. James W. Kettle, who was 
formerly associated with United 

The board of directors of States Steel Corporation, was 
Stauffer Chemical Company, elected controller All other 


82-99 Walnut St., Monteleir, J. 
EGENTLEMEN: Fiease send without § 
Pobligation your FREE bootlet 


SAVERS Hi-Speed” RAIL 
FITTINGS 


JOHN STAUFFER 


San Francisco has announe ed offic ers were re elec ted 

Pennsalt Appoints Chemical Specialties Personnel TIM s 
Albert H. Clem, president of facturing Co., Philadelphia, has (83-99 WALNUT STREET gcity STATE i 
Chemical Specialties Division announced the appointment of . ' 


MONTCLAIR, NEW JERSEY OF 


of the Pennsylvania Salt Manu- key personnel. All appointees 
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| 


A SLEEVE 


FORM 


| 
| 1 


3 


and 


3-A 


| For every need 


$3.50 
$4.50 
Shoulder 
Pr. $4.50 
Blowers, Windwhips 
Adjusta-Forms 
Pr. $5.25 
Exp'n 11 
Pr. $5.50 


Pr. $7.50 
Shoulder for 
s and Coat Ma 


chines 


4 PELICAN 
5 PELICAN 


Sleeve and Shoulders 


$4.95 
$5.75 


if your jobber 
cannot supply you 
write us direct 


NEWHOUSE COMPANY 


3827 San Fernando Rd., Glendale 4, Calif. 


QUIPMENT CC 
HATFIELD, PA. 


PAID ADVERTISEMENT 


When | told Miss Cassidy she should really ride the 
f ducti the 


new Unipress 
dently misunderstood 


lor 


to the staff of the new 


mg din 


operat 
ision are experienced 
Pennsalt executives who served 
previously in similar capacities 


vithin the consolidated com 
manny 


Paul ¢ Hurley, 


idvertising, will be 


manager of 
responsible 
for advertising promotion and 
market research, in addition to 
directing the 
tivities of the 
cals Division and 


Chemicals 


advertising 
Industrial Chemi 
Sharpk 


FE. S. Garverich will serve as 
in charge of 
product 


technical director 
technical 
deve lopme nt 

Richard O. White 
superintendent — of 
Montgomery Ala 
production 


SeTy ice and 


formerly 
Pennsalt’s 
plant, has 
man- 


been named 


ager of the division. 
Phere 
the sales 


J. S. Hall 


manager of the 


no changes In 
staff 


as sale Ss 


will he 
management 
continues 
laundry and 
drycleaning department 


Open House for Rug Cleaners Sponsored by American 


Modern rug cleaning equip 
was featured at an open 
house April 5 at East 
End Carpet and Rug Cleaning 
Cleveland, by The 
Machinery 
End 
100 represen 


ment 
he Id on 


Company 
American Laundry 
Company and the East 


About 
Midwestern and 


company 
tatives 
Eastern rug cleaners attended 
Highlight of the 
a special inspection tour of the 


event was 
plant s recently comple ted sep 


arate cotton rug department, 


featuring American's new 
R.ELP 
ind 48-inch open-top extractor 
Objects of much attention were 
East End's 19-foot Cleveland 
duster and 16-foot Super-Mirza 


Cascade rug washer 


which is designed to produce 
thirtv-eight to forty 9-by-12 


rugs per hour. Guests also saw 


American's 19-foot, 64- 
pole conveyor dryroom, featur 
The gen- 


new 


ing fast pole return 
eral public was also invited to 
inspect the 


Shown in the 


new equipment 
photograph 
watching a clean rug 
on the 16-foot Super-Mirza, 
are, left to right: Ray Anthony, 
general manager, The 
American Laundry Machinery 
Company; Mr. and Mrs. Fred 
lreuthart, Treutharts’ Rugs, 
Rochester, N. Y., and Mrs. and 
Mr. John Klee, Automatic Rug 
also of Rochester 


above, 


sales 


Cleaning Co., 


FMC Names Loeffler 
Alfred T. Loeffler has 


vice president ot the 
Division, Food Ma- 
Chemical Corpo- 


been 
named 
Chemical 
chinery and 


NATIONAL CLEANER & DYER 


= 
‘ \\e2 — | 
‘ (\\ = | 
>> 
| 
| 
| 
38 | 3-Bx 
| 4 eeve and 
Adjusta-Form 
| 
DIP-(:)-MATIC | 
tm 
> 
118 


GAS BOILERS OIL BOILERS 


Vertical tubular Vertical tubular 
Vertical flueless Vertical flueless 
Portable horizontal Portable horizontal 


Fully automatic units including boiler feed or complete 
return systems. All boilers ASME Code & National Board. 


37th Year 
Over 10 Sq. ft. heating surface per H.P. all sizes of HRT's. 


P. M. Lattner Mfg. Co. Cedar Rapids, lowa 


Dealers & Distributors most everywhere 


ration, New York, according to pointment of Robert C. David The Bertsch 


an announcement by Ernest son as sales manager succeed 


Hart, executive vice-president. ing the late Stanard R. Funsten ' : Rug Wringer 


Mr. Loeffler joined FMC as lo give better service to 
assistant vice president in Au Filtrol customers, the following REDUCES 
Labor 70% 
he will report to Mr. Hart and have been assigned: H. D 
Dry Room Heat 80% 
will continue to be located at Bartholomew and L. L. Rich ” : a Water use 75% 
the company s New York office ardson, Chicago; Gerald Mans ee a FACTS 
at 161 E. 42nd St field, Denver; Walter Kitchens Gee aa Heavier materials 
and |. E. Keehey, Houston : Better materials 
. . Tex.; George Benck, Jackson Sie Delivers more pressure 
Filtrol Appointments Miss.; M. J. Kerchner and J. D Extracts more water 
I Lower machine cost 
ay Long life 
Less maintenance 


gust 1953. In his new position sales and service representatives 


Myron A. Bantrell, president Barton, Los Angeles 
ot Filtrol Corporation Los An- Schwint, W ilmington, Del l 


ue les has announced the ap + Trescott, Woodbury, N J thon ether Wringers 


BERTSCH & CO. 


Louis Baker, 71, a director of Baker Brothers Ltd., Toronto, 
Canada, died after a prolonged illness. Together with his 
brother, he established the drycleaning business about 30 
vears ago. Mr. Baker was a Mason. His wife, a son, and 
four daughters survive. 


SAVE UP TO 50% 


Andy J. Heeger, 55, treasurer of Drake Supply Company, cn 

Inc., Evansville, Indiana, died recently. He joined the firm % : Ss. ie 

of drycleaning, laundry and dairy suppliers in 1941. Mr. FREE BOOKLET OVERHEAD RAIL SYSTEMS 

Heeger was president of Foote’s Lake Pleasure Club and SHOWS HOW! 

past president of Eagles Lodge. He was also a member of Ae von COMPLETE & PARTIAL SYSTEMS 

Evansville Masonic Lodge, Shrine, Scottish Rite and Evans- the 
. priced as low as 


ville Athletic Club. Surviving are his wife and four sisters. As 75¢ each. 
‘ @ You provide your own %" of 1” 
ordinary pipe. 
@ You install-it-yourself. No welding 
No threading ...No machining! 


Clarence C. Hubbard, 74, operator of C. C. Hubbard 
rextile Consulting Bureau, died recently in Washington, 
D. C. Nationally known as a pioneer educator in the dry- 
cleaning field, Mr. Hubbard started his own plant in 1906 
in Marion, lowa. As secretary in 1916 of the Iowa State 

Association of Dyers and Cleaners, Mr. Hubbard began MAIL COUPON TODAY! 
collecting information and drycleaning formulas, compiling 


Free planning service! 


— ony obligation te me, please send complete 
information on CONTIN-U-RAIL Overhead Rail Systems. 
them and sending them to members of the association. In ILLUSTRATED 
INSTRUCTION Nome of Firm 
1919 he became efficiency expert for the National Associa- FOLDER nae 
tion of Dvers and ( leane rs forerunner of the National In eS ee City .. 
stitute of Drvcleaning, and was editor of the NADC Tech- you con install yourself, 
wring wrench end screwdriver 
nical Revue. Mr. Hubbard gave courses in drycleaning at Jobber 


Oklahoma A & M and lowa State College. He has also 


served as director of education for the National Institute « 5 ht 
 behagag ! ducation tor the itional Institute of MACHINE COMPANY Inc. 


In 1930, Mr. Hubbard left NID to set up his own cor- 14th St. & Lafayette Ave., Kenilworth, N. J 
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FIND OUT QUALITY DRYCLEANERS 


ALROLENE 


ALROSE CHEMICAL CO. 


BOX 1294, PROVIDENCE 1, 8. |. 


FOR MODERN, EFFICIENT 


IDENTIFICATION 
TAG-O-MATIC 


TEXTILE EQUIPMENT 


TAG-O-LECTRIC 
ie Makes, marks and power 
ae staples temporary identifica 


fron in one oper 


stacks tags. Any code 
in numbers ond letters 


ation. Models for ali | “? '® 10 characters 


laundnes and cleaning 


plants 
FIBEROLL me 
Re B BON-RITE The only tag roll that carries 
Wii MARKING MACHINE operational guarantee for 4 
Tog -O-Lectrics and Tag-O 
} Cleon, sharp, indelible | Matics. No. 1 and Noe. 
ribbonized marking No | TAG-O-LECTRIC STAPLES 
| Rust-resistant or rust proof 
inking grief Alweys Made for power, 
ready for use 


stapling 


WRITE for “FREE BOOKLET” TEMPORARY IDENTIFICATION for LAUNDRIES 
246 WALTON $T 


TEXTILE MARKING MACHINE CO., Inc. ‘Success 


Spray Deodorant 
write for FREE SAMPLE > 
HUNTINGTON S LABORATORIES 


Huntington, Indiana 
Philadelphia 35, Pa. Toronto 2, Ontario 


~ NOW 
“The CONVAIR” 


Converts your old, 
slow-moving 
Foot-Press into 

efficient 

Air-Operated Press 
for only $300. 


a fast, 


Write for Details NOW! 


NEW YORK PRESSING MACHINERY CORP. — 
BROADWAY NEW YORK - 3 


HAERTEL 


(The original pre-mixed fur cleaner) 
HERE IS SOMETHING WORTHWHILE! 


Use your regular tumbler (operated COLD) with FURSHEEN for 
cleaning furs ‘‘the furriers’ method.’ Opens up ao wide channel 
for profit with practically no investment in equipment. 


Have you seen the new HAERTEL Fur Cleaning Supply Catalog? 
Yours for the asking. 


WALTER HAERTEL COMPANY 


2840 Fourth Avenue S. Mi polis 8, Mi t 


respondence course in drycleaning and to establish C. C. 
Hubbard Textile Consulting Bureau. Recently he turned 
both businesses over to his brother, Leo R. Hubbard of 


Charlottesville, 
Mr. 


Virginia 


Hubbard is survived by 


two brothers and a sister. 


Clarence E, Stenquist, 57, 
Forest Grove, 


part owner of Dixon's Cleaners, 
Oregon, died suddenly of a heart attack. Mr. 
Stenquist operated drycleaning establishments for 
vears in Seattle, Washington, and in San C 
Surviving are two daughters, a son, 


manv 
arlos, California. 
a sister and two brothers. 


Fred S. Sundermann, 63, 
Company, U.S.A 
of heart April 22. 
associated with the company 
Colonial Life Insurance 
mother and two sisters survive. 


MEETINGS SCHEDULED 


1926 of 


Jersey 


president since The 
Hoboken, New died 
Mr. Sundermann had been 
for He 


Company. 


Cravenette 
disease on 
also a 


wife, 


? 
13 vears. was 


His 


director of 


June 4 and 
ciation, 


5—Idaho State Laundry & Dry Cleaners Asso- 
Annual Convention, Shore Lodge, McCall. 


June 4, 5 and 6—Florida Institute of Laundering and Clean- 
ing, Annual Convention, Hotel, 


Jax ksons ille 


George Washington 


July 8, 9, 10, 11, 1 


Cleaning 


2, 13, 14, 15, 16 and 17—Laundry, Drv 
and Allied Trades Exhibition, Olympia, Lon- 


don, England. 


June 17, 18 and 


Cleaners 


& Dry 
Muskoka 


19—Eastern Canadian Laundry 
Association, Annual 


Beach Inn, Gravenhurst, Ontario. 


Convention, 


August 30 and 31—Virginia Association of Launderers and 
Cleaners, Inc., Annual Convention, Chamberlain Hotel, 
Old Point Comfort. 


7—Illinois State 
Annual Convention, 


November 5, 6 and 
Association, 
cago 


Cleaners 
Sheraton 


and Dyers 
Hotel, Chi- 


December 5—Wisconsin Dry Cleaners 
Annual Convention, Schroeder Hotel, 


Association, Inc.., 


Milwaukee. 
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FAMOUS LAST WORDS: 


cant happen here 


Let’s face it — it can. Being ready for emer- 
gencies has become a part of our daily life, 
whether we like it or not. The emergency may 
be an atom bomb—or it may be a fire, a flood, 
a tornado. It’s good business to be ready for it 
—whatever it is. Take these precautions TODAY: 


() Enlist the help of your local Civil Defense Director, 


[] Check contents and locations of first-aid kits. 


|] Send staff to Red Cross courses. They may save 
your life. 2 


[_] Promote preparedness in your community. Your 
local CD Director can show you how. 


Set the standard of preparedness in your plant 
city — check off these four simple points NOW. 


The NATIONAL CLEANER & DYER 4) 
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NATIONAL MARKET PLACE 


Where Buyers and Sellers Meet 


109 @ word for the first insertion and 8¢ a word for each subsequent, 


ynsecutive insertion of the same ad. Advertisements set in capitals 


or bold foce type 15 a word, first insertion; 10¢ a@ word for subse 


quent, consecutive insertion. Minimum charge $2.00 (new or repeat) 


Help Wanted and Situations Wanted ads 5¢ a word for first inser 


tron, 4 a word for each subsequent 


$1.00 


double these rates 


consecutive insertion of same ad 


Minimum charge (new or repeat). Capitals or bold foce type 


Add five words if answers are to come to a box number to be for- 
warded by us. 

Be sure to write your copy, name and address plainly 

Advertisements in this department must be in our hands NOT LATER 
THAN THE 12th OF THE PRECEDING MONTH 

Cash must accompany all orders for advertisements in our classified 
columns. No book accounts can be opened, as the low charge made 
does not permit this expense 


Mail Your Replies to Box Numbers to National Cleaner & Dyer, 304 E. 45th St., New York 17,N. Y. 


CLEANING PLANTS FOR SALE 


tO BUY OR SELL A LAUNDRY, DRYCLEANING OR RUG 
CLEANING BUSINESS IN) NEW YORK, NEW JERSEY, 
CONNECTICUT OR PENNSYLVANIA, CONTACT RICHARD 
|. MULLER, Lic. Broker, 89-16 184th St.. Jamaica 3, N. Y. 
KE public 9-3016 5814-2 
For Sale—laundric rug cleaning plants in 
Metre politan N. Y. ¢ rea, We New Connecti 
ut, Pennsylvania. If interested in buying or selling, contact 
|. B. KANDEL, 131-39 228TH STREET, LAURELTON, LONG 
ISLAND, NEW YORK. PHONE; LAURELTON 8-3291. 4648-2 
MOST MODERN EOUIPPED LAUNDRY AND DRYCLEAN- 
ING PLANT IN MIDWEST. A REAL MONEY MAKER. AN 
NUAL SALES $650,000, WILL SACRIFICE DUE TO ILL 
HEALTH. INTERESTED PARTY MUST HAVE $100,000 
CASH. OWNER WILL FINANCE BALANCE ON LONG 
TERM ITF DESIRED. CAN BE PURCHASED WITH OR 
WITHOUT REAL ESTATE. DESIRABLE LEASE CAN BE 
HAD. WRITI 
& DYER : 
Phoeni Arizona. Three drycleaning plants, large, medium and 
mall, Otey Derting, Broker, 1220 S. Central Ave 

Moder long 
tail tore ancl 


drycleaning plants 


tchester Jersey 


ADDRESS, Box 6007, NATIONAL CLEANER 


Phoenix 
established solvent plant near San Francisco. Re 
truck boxe work at 
price Equipment incl good condition. Ilness 
in family fore ile at a good price. 1953 gross $90,000. AD- 
DRESS, Box G009, NATIONAL CLEANER & DYER. 2 
For sale: Prosperity drycleaning plant in central California. All 
equipment im exce lent ondition Air-cooling system Doing 
$50,000 a year gro ADDRESS, Box 6010, NATIONAL 
CLEANER & DYER 2 
DRYCLEANING PLANT in 
hee Owner 
how ittractive Sale includes 
Available on very reasonabl 
catalo heet and list of 
BUSINESS BROKERS, 
Mich 


DRYCLEANING PLANT 


ellent reputation for quality 
truck in 


Mich 


excellent 


Grand Rapids with several 


wi lve to retire ores busine SS and 


net profit plant plus all equipment 
description, 
ASSOCIATED 
Grand Rapids 
6011-2 
located in central Illinois. Stoddard 
olvent plant. INCREASE EVERY YEAR IN SALES. 1953 
VOLUME EXCESS OF $200,000, 1953 EARNING 
ORD OVER $23,000, This is the city’s leading plant. Excellent 
layout and personnel p-to-date State 
ivailable to really interested parties All 
Long-term lease on building with op 
tion for renewal at moderate rent. Reply; ADDRESS, Box 6012 
NATIONAL CLEANER & DYER 2 
DRYCLEANING BUSINESS —established 50 
farming and resort Solvent plant Good income 
Selling due to death of owner. Under $10,000—priced for quick 
ile. Lncuire Kenneth Franks, Adm., Ligonier, Indiana. 6013-2 
DRYCLEANING AND LAUNDRY PLANT. ALL EQUIPMENT 
IN EXCELLENT CONDITION OR NEW. BRICK AND 
BLOCK BUILDING 8575 SQ. FT. WITH MODERN LIVING 
QUARTERS ABOVE YEARLY GROSS OVER $150,000. 
LISTED AT $145,000. HOTHEM & BAUGHMAN, REAL- 
TORS, 730 MAIN ST., COSHOCTON, OHIO. 5995-2 
$140,000 gross. Call office, 
wholesale of the fastest growing areas 
in southern California. Business increasing each quarter, $20,000 
to handle ADDRESS: Box 5883, NATIONAL CLEANER & 
DYER 2 


terms kor complete 
equipment iddress 


1200) Godfrey Ave SW 


equipment operating 


inal b il mM sheet 


retail work 


trent 


it top prices 


years mm good 


mea producer 


equipped solvent plant 
| Located in one 


( omple tely 
routes 


122 


Solvent plant, established 31 years. Property included, two apart- 
ments above. Wish to retire. Located south California. AD- 
DRESS: Box 5588, NATIONAL CLEANER & DYER. -2 
Partner's death forces sale of plant in south California, doing 
over $6,000 per week. Fair equipment, fine building, terms. Fine 
spot for linen and industrial supply. ADDRESS: Box 5859, 
NATIONAL CLEANER & DYER. 2 


One of the oldest solvent cleaning plants and fur storage in 
Arizona. Doing over $100,000 per year gross. Very we ll equipped. 
$25,000 will handle, $65,000 total. Long lease on building. AD- 
DRESS, Box 6002, NATIONAL CLEANER & DYER. 2 


Solvent plant, brick building 25 x 80. Main street, good western 
Oklahoma town, no competition if you know business. All clear, 
$12,500, due to health. Since 1918. Will carry $5,000 at 4% 
Air-conditioned, room to add men’s wear. Paul's Cleaners, Paul 
(, Armstrong, Erick. Oklahoma 6003-2 


Well-established modern drycleaning plant 
in 1 block from town, only plant 
cleaning. Lake and village trade Ope n to maquiry Reason: wish 
to retire, and other business to look after. ADDRESS, Box 6004, 
NATIONAL CLEANER & DYER. 2 


Virginia. Well equipped and established petroleum plant with 
large capacity. Priced for quick sale as owner wishes to retire. 
$25,000 cash required ADDRESS, Box 6005 NATIONAL 
CLEANER & DYER. 2 


DENVER, COLORADO—Drycleaning plant for sale. Practically 
new Hoffman 140F plant with annual volume of approximately 
$80,000. 3 trucks. Wish to retire after 42 location 
on a main street in one of the fastest-growing cities in the U.S 
Ideal climate. If coming to Denver and are interested 
in a completely equipped cleaning plant, be sure to see this one 

Alwavs welcome For complete details, write IMPERIAL 
CLEANERS, 236 Broadway, Denver, Colo 6028-2 


Completely equipped pere. plant. Ideal for couple, located in the 
San Joaquin Valley, California. Full price $10,000, ADDRESS, 
Box 6029, NATIONAL CLEANER & DYER, 2 


Well-equipped 6A Prosperity synthetic cleaning plant, all cash- 
and-carry, over $16,000 gross annually. Only 2 years old. Mild 
climate, located North Atlanta, Georgia. Thriving, fast-growing 
Owner leaving state. $16,000 cash or $7500 cash and 
ADDRESS, Box 6031, NATIONAL CLEANER & DYER. 


building, drive 
noted for quality 


new 
Top prices 


years 


you «are 


section 
terms 


DRYCLEANING PLANT in Milwaukee, Wisconsin, Established 
20 years. Wholesale and retail. $100,000 yearly volume. Well- 
equipped solvent plant, located in center of fast-growing territory; 
inc es machinery, delivery equipment, 60 x 120 building and 
additional land for expausion. Price $60,000. ADDRESS: Box 
5733. NATIONAL CLEANER & DYER. 2 


For Sale:—Fully equipped solvent drycleaning plant, doing $35,- 
000 a year gross. Located on Florida east coast. Prosperous city. 
Wonderful location. Old-established business. Price $24,000. 
ADDRESS, Box 5773, NATIONAL CLEANER & DYER. -2 


For Sale—Drycleaning plant (solvent). Fast-growing area, 
Florida. New equipment. Last year’s volume—$43,000. Contract 
work, cash-and-carry. This business can easily be increased by 
younger man with ambition. Price $35,000. For details write— 


ADDRESS: Box 5948, NATIONAL CLEANER & DYER. -2 


For Sale: Modern solvent drycleaning plant in Phoenix, Arizona, 
doing $65,000 a vear. With or without real estate. Priced to sell. 
ADDRESS, Box 5955, NATIONAL CLEANER & DYER. -2 
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CLEANING PLANTS FOR SALE (Cont'd) 


SITUATIONS WANTED 


Downtown—petroleum plant—Watertown, N. Y. Prices $1.25 
and up. No charge accounts, Average over $1,000 weekly busi- 
ness. Established 1936 same location. Get your money back in 
two years or less. For quick sale $24,000. Terrific husband-and- 
wite deal. Jess Freedman, 176 Central Avenue, Albany, N. Y., 
c/o Freedman’s Dry Cleaning Enterprises, Inc. 5944-2 
Well-established solvent plant and shirt unit, northwestern Penn 
sylvania. Storage vault and rug room; 4 stores; 6 routes; 3 apart- 
ments over offices. Equipment in excellent condition. Excellent 


buy. Write: Box 5927, NATIONAL CLEANER & DYER. 2 


MIAMI, FLORIDA: Wonderful opportunity for responsible 
parties to purchase this NAPHTHA PLANT, with no cash down. 
Grossing $65,000, annually. ADDRESS: Box 5930, NATIONAL 
CLEANER & DYER. -2 


Drycleaning plant, all modern equipment. Equipped to do $1,000 
weekly. Excellent building, second building with 2 apartments, 
completely furnished; one occupied by owner, other rented for 
$75 monthly, located central Maryland. Owner having other in 
terests has neglected volume. Asking complete $65,000. Rendlog 
Sales Co., 1775 Broadway, New York City. PLaza 7-5345. 6034-2 
Best laundry and drycleaning plant by a dam site 
Good business, small operation, near large dam and resort, old 
established business, two routes, small amount down, low rent, 
long lease. W. Troy Dungan, Hillsboro, Texas 6035-2 
DRYCLEANING PLANT in southern California, Stoddard. 


Plant-store plus two cash-and-carry drive-ins. Good prices. Total 


For sale 


rent $285. Gross $85,000. One truck operating. Room for two 
more. $45,000. ADDRESS: Box 5929, NATIONAL CLEANER 
& DYER. 2 


FOR SALE: Laundry, drycleaning and rug cleaning plant in 
western New York State. Completely equipped with much new 
equipment; buildings, land and plenty of room for expansion 


Reason for selling is ill health. ADDRESS, Box 6037, NATIONAL 


CLEANER & DYER. 2 


COMBINATION SPOTTER AND PRESSER. 15 YEARS EX- 
PERIENCE, ABLE TO ASSUME FULL RESPONSIBILITY 
IN DRYCLEANING DEPARTMENT. WOULD LIKE POSI- 
TION IN SAN BERNARDINO, CALIF., OR SANTA FE, NEW 
MEXICO. WRITE NORMAN PRADIA, 88 MAPLE AVE., 
MONTCLAIR, N, J. 5990-5 


Manager's position wanted, graduate two cleaning schools, highly 
technical. 20 years in industry, manager's experience, strictly 
sober. Want something with security and a future. ADDRESS: 
Box 5671, NATIONAL CLEANER & DYER, 5 
Moving to California, am interested in a position in Pasadena 
or nearby town, having sold my solvent plant. N.1.D. graduate 
thoroughly experienced in all phases. Family man. Small plant 
preferred. Good reference. ADDRESS: Box 5935, NATIONAL 
CLEANER & DYER. 5 


Laundry and drycleaning superintendent. 25 years experience, 
dependable, married, sober, production and quality, pleasant to 
get along with. Position must be steady. Prefer warm climate or 
foreign country. Jack Cason, Shepardstown, West Virginia, 6018-5 
Silk spotter, thoroughly experienced. Skilled in prespotting and 
wetcleaning of silks. Sober and dependable. ADDRESS, Box 
6025, NATIONAL CLEANER & DYER. 5 


POSITION WANTED with a petroleum solvent plant. Over 
twenty-five years in the industry. Thorough knowledge all de- 
partments, costs and incentive plans. Quality silk spotter. Many 
years supervisory and management of medium and large plants. 
I am now employed at above average salary plus bonus. RKeason- 
able notice must be given my employer before being available. 


ADDRESS, Box 5981, NATIONAL CLEANER & DYER. -5 
DRYCLEANING MANAGER, synthetic, able to assume full 


responsibilities. 18 years all around experience, 38 years of age, 
married, family. Employed at present, desire change. Moderate 
salary—good future. Prefer Metropolitan New York or Long 
Island. ADDRESS, Box 5982, NATIONAL CLEANER & DYER. 


WANTED TO LEASE 


SALESMEN-DISTRIBUTORS WANTED 


Want to lease with option to buy small cash-and-carry solvent 
plant Prefer Southwest. ADDRESS, Box 6001, NATIONAL 
CLEANER & DYER. 17 


BUSINESS OPPORTUNITIES 


located exclusive residential area suburban Los 
Exeellent tenants, including drycleaning plant. Rental 
$210 per month plus. $20,000 terms. ADDRESS, Box 
NATIONAL CLEANER & DYER. 1} 


Store building 
Angeles 
6006 


BUSINESS SERVICE 
DIRECT MAIL ADVERTISING for cleaners that gets new 
business at low cost. Write for free samples. Reba Martin Co., 
4201 N. W. 2nd Ave., Miami 37, Fla. 5974-10 
Carpeting and upholstered furniture cleaned for the trade. New 
York Metropolitan area. Famous Curtain Cleaners, ESplanade 
6-5151 6022-10 


CONSULTANTS 
LET US TELL YOUR CUSTOMER! Impartial laboratory re 


ports on garment damage for settlement of claims, expert testi 
mony for arbitration or referee. Prompt service, reasonable fee 


3635-25 


MISCELLANEOUS 
ELIMINATE THE REMOVAL OF BUTTONS AND BUCKLES. 


Save on labor—cut down complaints- speed up produc tion 
Allow us to place in your plant on approval a small assortment of 
SLIP-ON BUTTON AND BUCKLE PROTECTORS. We know 
of no better way for a plant manager to judge our product. Over 
2,000 plants have used them. SLIP-ON BUTTON AND BUCKLE 
PROTECTOR CO., 2610 Clay Ave., Fresno 1, California, 3476-8 


BARGAINS—100 TALON TROUSER ZIPPERS, $11.50; 24 
SUEDE LEATHER ELBOW PATCHES, $4.00; 24 KNITTED 
CUFFS, $3.00, Ask for free price list of tailor trimmings, buttons, 
thread, tags, pins, complete line. Nassau Notionhouse, Nassau, 

y 5639-8 
ANDREA MEASURING CHART, it takes length and width at 
the same time. CUTS CHECKER’S TIME IN HALF. M. An 
dreas, 156 East 88th St.. New York Be, 5828-8 
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Assistant sales manager for manufacturer and distributor of 
laundry and cleaning supplies. Opportunity for sales-minded 
executive or salesman with executive ability and knowledge of 
laundry and cleaning industries to advance to top administrative 


position. ADDRESS, Box 6019, NATIONAL CLEANER & 
DYER. 14 


Salesman with a large following among cleaners and laundries to 
sell fur cleaning and storage chemicals. Unusual opportunity 
with well-known firm. No technical background necessary. 
Bernard Sirotta Company, 620 Smith St., Brooklyn 31, N. ¥ 
3371-14 


SALESMAN and DEMONSTRATOR with car, to sell dryclean- 
ing soaps and specialties, Must be able to travel. Excellent 
opportunity for the right man. ADDRESS: Box 5750, NA- 
TIONAL CLEANER & DYER. -14 


JOBBERS—DISTRIBUTORS for PADS, COVERS and FLAN- 
NELS of BEST QUALITY and FULL CUT, Write for samples 
and low prices to E. L. RUBIN Mfg. Co., 4 Monroe Street, Pitts- 
field, Mass. 5920-14 


DISTRIBUTORS—JOBBERS for wire garment hangers. Exclu- 
sive territories still available) DIAMOND WIRE HANGER 
CO., CLAIRTON, PA. Mfrs. of Wire Coat Hangers 5669-14 


EXCEPTIONAL SALES OPPORTUNITY. SPECIALIZED DRY- 
CLEANING DETERGENT AND PROCESS. SALARY AND 
EXPENSE ACCOUNT. HIGH COMMISSION OPPORTUNITY. 
TRAVEL REQUIRED. EXPERIENCE IN PLANT SERVICING, 
ADDRESS, Box 5983, NATIONAL CLEANER & DYER. -14 


HELP WANTED 


Working foreman for cleaning and pressing department, must 
be able to help in both spotting and wool pressing. Good start 


ing salary. De Luxe Dry Cleaning Co., 12 Center St., Batavia, 
New York 6026-7 
STORE SUPERVISOR—for a drycleaning chain in Youngstown, 
Ohio. Married man with previous experience to assume full re 


sponsibility. This is an excellent position with a future 
think you can qualify, make arrangements for personal interview 
with Mr. E. Weiss, LaFrance Dry Cleaners, Inc., 64 S. Fruit St 

Youngstown, Ohio 6020-7 


If you 


Working manager for small, well-established solvent plant. Good 
starting salary and good opportunity tor the future, for qualified 
man. Beckert’s Dye & Cleaning Plant, Inc., 2016 Arctic Ave 

Atlantic City, N. | 


6021-7 


; 
' 
rEXTILE ANALYSIS SERVICE, 44 Fisherville Kd., 10 
Penacook, N. H 
2 
123 


MACHINERY FOR SALE 


REBUILT TO WEAR WITHOUT REPAIR. Complete dry- 
cleaning plants for solvent or synthetic, also complete laundry 
plants. Large stock on floor ready for inspection. Write for 
catalogue or visit us. IMPERIAL LAUNDRY MACHINERY 
CO., 121 Greenpoint Ave., Brooklyn 22, N. Y., Tel.: EV-9-6585. 


5199-4 
For drycleaning-laundry machinery try KEEL COMPANY, 
7230 N. Western Avenue, Chicago 45, Lllinois. 1463-4 


Prosperity 6A fully automatic synthetic unit, used less than 2 
years. Can be seen in operation. Priged reasonably; can arrange 
terms. Trade-ins accepted. IMPERIAL LAUNDRY MACHIN- 
ERY CO., 121 Greenpoint Ave., Brooklyn 22, N. Y. Ev-9-6585. 

5200-4 


LIQUIDATION SALE OF ENTIRE DRYCLEANING PLANT, 
ALL, MACHINERY Al CONDITION; 54 x 70” HOFFMAN 
BALLOON DRYCLEANING WASHERS; 48” and 60” AMICO 
OPEN-TOP EXTRACTORS; 5000 and 8000 GALLON FIL- 
FERS, MOTOR DRIVEN PUMPS, TRAPS, ETC. ALSO 
SMALLER WASHERS, EXTRACTORS AND FILTERS AVAIL- 
ABLE. VERY REASONABLY PRICED. WRITE, WIRE OR 
"PHONE FOR FULL DETAILS. WILLIAMS LAUNDRY MA- 
CHINERY CO., INC., 37-37 -9th STREET, LONG ISLAND 
CITY 1, NEW YORK. STILLWELL 6-6666, 5378-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint 
Ave., Brooklyn 22, N. Y., EV 9-6585, has available laundry and 
drycleaning equipment from several modern plants, some used 
only 3 years. Prices reasonable and terms extended. Write for 
our availability list without obligation 5201-4 


IMPERIAL, LAUNDRY MACHINERY CO., [NC., 121 Creen- 
point Ave., Brooklyn, N. Y. Ev 9-6585, are selling for owners of 
PENN CLEANERS, 207 W. 38th St., New York City—Prosperity 
laundry and drycleaning units; Prosperity 60 Ib. automatic wash- 


er; 2 Mercury 140F cleaning units, 2 years old; tumblers; 
miscellaneous items. Also available synthetic and petroleum 


units; 2-girl shirt units; 5 H.P. Ingersoll-Rand com- 


10 H.P. packaged boiler. Building must be vacated im- 


cleaning 
pressor 


mediately. Write or telephone for inspection and details. 5417-4 
Cuaranteed drycleaning machinery for sale: | 6" x 54 } 
12 x 54 l is” x 64 il-metal dryvcleaning washers, belt 
driven. 2 4 « 70° Hoffman motor-driven all-metal dryclean 
ing washers. 1—40” Fletcher, 1—48 1—60”" Zephyr, 1—72 


Hotfman motor drive n le ming extractors 
neer & Equipment Co., 92 Maryland St 
Phone 4-0972 


John He nz I ni 
Springfield, Mass 
6014-4 


tise d four 


V-belt 


Penetro Jet prespotting machine 
$2 000. 7 LP explosion proot motor 


S180 Bellevue Road, Toledo, Ohio 


months complete 
$100. Star Cleaners 

6015-4 
Hoffman pant 
M ileore 


used one week. $350 
Green Bay, Wisconsin 
6016-4 


press for sale was only 


“quire Cleaners, 918 Main St., 


Haertel Health-Aire fur cleaning Drummaster 
Used very little. Luedke’s Cleaners & Furriers 
North Platte, Nebraska 


PENETRO PROCESS, 


Good condition 
110 East 6th St., 


6017-4 
excellent condition 


jet cle ining action 


REAL BARGAIN, Huffman Equipment Co., 2001 SE Powell 
Blvd., Portland 2, Oregon 6033-4 
FOR SALE: One 30” x 36” Huebsch shake-out tumbler; one 
Prosperity 3-lay sleeve press; one American 28” extractor, belt 


drive, one American 51 


Zarmo press for wearing apparel All 


equipment in A-1l condition. Snowite Laundry Co., 430 So 
Schuyler Ave Kankakee, Illinois 6027-4 
Used cleaning unit complete 10” x 30° washer, 600-gal. Butler 
filter, 20-inch extractor, new pump, line shaft, motor, piping 


Sell cheap. Consider trade on good late model press. City Clean 
ers, Kinsley, Kansas 6032-4 


Pants legger pressing machine; Gross 
Walter Haertel fur vault equipment 
Apply 


30” extractor belt-driven 
‘ ompl te tor 5.000 coats 
17th & Allen Sts., Allentown, Pa 

5954-4 
ants stretchers—brand new, still in crates, $75 each 
16 Pleasant St., Watertown, Mass 5978-4 


American Dry Cleaners 


ace 
G. W 


Robinson Co 


Washer, filter, extractor, still, tumbler, and tanks, for a cheap 
buy. Write; Whisler’s Laundry, 531 Broadway, Hanover, Pa 

5972-4 
Little Giant synthetic unit, now in use, good condition. verv 
reasonable. ADVANCE CLEANERS, 820 West Lodi Ave Lodi, 
California 5956-4 
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MACHINERY FOR SALE (Cont'd) 


GUARANTEED DRY CLEANING MACHINERY FOR SALE: 
1-36” x 54” and 1-30" x 48” Gross MD. dry cleaning washers; 
1-30" x 40” and 1-36” x 54” Hoffman dry cleaning washers; 
1-42” x 64” and 2-42” x 72” Hoffman MD. dry cleaning wash- 


ers; 1-48” MD. Fletcher dry cleaning extractor; 1-40” MD. 
Hoffman dry cleaning extractor; 1-5000 G.P.H. Butler Filter 
monel screens and automatic scraper; 1-5000 G.P.H. Gross 


model “A” Filter monel screens, like new; 1-2000 G.P.H. Butler 
Filter monel screens. John Benz Engineering & Equipment Co., 
Maryland St., Springfield, Mass. Phone 4-0972 5977-4 
3-PLY METAL 6’ x 14’ x 66” high FUR STORAGE CABINETS 
with electric heaters, blowers and fumigating systems complete, 
practically new. Haskalite Mfg. Co., Chicago. ONE MODEL 
B-50 UNIVERSAL BLOWER with 3 H.P., 1160 RPM, 3 phase, 
60 cycle, 220 volt motor. ILG Electric Ventilating Co., Chicago. 
Call or write A. VOGEL, LINENS-OF-THE-WEEK, 350 Gerard 
Ave., Bronx, N. Y. LUdlow 5-0600 5963-4 


|—42” 64” drycleaning washer, motor-driven; 1—48" dry 
leaning extractor, motor-driven; 2—100 Ib. tumblers. Master 
Cleaners, 2409 University Ave., San Diego 4, Calif 6036-4 


POWER PLANT EQUIPMENT FOR SALE 


Boiler 10 H.P., 100 Ib. oil-fire 
Avenue C, Bayonne, N. J 


ASME, practically new. Cole, 873 
Hemlock 6-8973, after 7 P.M. 6024-36 


MACHINERY WANTED 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint 
Ave., Brooklyn 22, N. Y., EV 9-6585, will purchase or help you 
sell your surplus equipment. Send for list or ask for representa- 
tive 5202-3 
WANTED USED HOFFMAN UTILITY PRESSES, any model, 
any amount. Address: “M.A.T.S.A.” Dr. Pasteur 113, MEXICO 
7, D. F., MEXICO. 5703-3 


SUEDE & LEATHER SERVICE 


SUEDES AND LEATHERS cleaned and dyed to perfection. 
Prompt service. Fully insured. Reasonable prices. Ship to THE 
SUEDE KING, 1311 East State Street, Sharon, Pa. 5234-13 


Jac ket $3.50; Topper 


Suede and Leather € leaned and refinished 


$5.00: Coat $6.00. Advance Leather Coloring, 90 Herzl St., 
Brooklyn 12, N. Y. 5849-13 
SUEDE AND LEATHER SPECIALISTS. GUARANTEED 


“LANO-LUSTRE” CLEANING AND REFINISHING PROC- 
ESS. NATURAL ‘OILS, COLOR AND SOFTNESS RESTORED. 
ONE-WEEK SERVICE. COMPLETE REPAIR FACILITIES. 
SEND FOR INFORMATION FOLDER AND WHOLESALE 
PRICE LIST. FREE WINDOW DISPLAY SIGN WITH FIRST 
JOB. SEND TO WARDROBE SERVICE COMPANY, 1304b 
McGEE, KANSAS CITY, MISSOURI. 5915-13 
COLE LEATHER CLEANERS OF AMERICA, LET OUR 40 
YEARS of quality reconditioning and cleaning of all shades 
of leather and suede—work for you. Our work is known to be 
the finest—designed for those interested in maintaining superior 
service at reasonable prices. Send your garments for prompt, de- 
tailed report including cost for necessary work. Write today for 
our price list. “OUR RECOMMENDATION COMES FROM 
OUR CUSTOMERS,” COLE LEATHER CLEANERS OF 
AMERICA, 1287 SECOND AVE., N. Y. 21, N. Y. PHONES: 
LEhigh 5-0060—LEhigh 5-0250. 5968-13 


PLEATING PATTERNS 
DO YOUR OWN PLEATING with an EISINGER PLEATING 
OUTFIT. Pleats garments without the use of expensive equip- 
ment. Easy to operate. Write for details. FRANK EISINGER, 
783 Southern Blvd., Dept. N., Bronx, New York 55, N. Y 
5841-22 
36” Sunburst Ac- 
Regular catalog price $14. 
Blvd., Dept. N., Bronx, 
6030-22 


SPECIAL PLEATING PATTERN OFFER: 
cordion Pleating Pattern ONLY $7 
FRANK EISINGER, 783 Southern 
N. Y. 5 


TAILORING INSTRUCTIONS 


LEARN TAILORING, REPAIRING, DESIGNING and CUT- 
TING on Men's & Women’s garments. (3 Separate Books.) Free 


booklets describing these books sent on request. Resident 
Courses also. Master Designer, Dept. K, 400 S, State Street, 
Chicago, 5670-18 
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REWEAVING 


REWEAVING (Cont'd) 


FREE SALES KIT—Including “easy-to-use” pricing guide and 
sales instructions, also display signs. Complete setup to handle 
REWEAVING as a profitable sideline. Retain good will by elimi- 
nating plant damages. With our complete FRENCH-WEAVING- 
OVERWE AVING- STOTING -REKNITTING service, we can 
handle any size or type of damage. LOW WHOLESALE prices 
and profitable wholesale discount. 24-HOUR SERVICE available 
on all garments. Free estimates. GLOBE WEAVING SERVICE, 


210 W. Van Buren St., 8th FL, C hic ago, Illinois. Dept. B. “Amer 
ica’s Leading Reweaving Service.’ 1411-29 
ADAMS WEAVING COMPANY the best known name in Re 


weaving. Burns, moth holes, rips in garments, linens and sweat 
ers. An extra service for you to offer with an excellent profit 
lop-quality workmanship that will avoid trouble with plant dam 
ages. Quick and guaranteed service. ADAMS WEAVING COM- 
PANY, 1010 Republic Building, Chicago, Illinois 5470-29 


REWEAVING CHEAPER THAN YOU COULD DO IT YOUR- 
SELF! Prices 75¢ per running inch. 20% extra discount for large 
volume accounts. We pay return postage. Open account to estab 
lished firms. We ship garments same day as received. Work 
guaranteed for the life of the garment. Satisfaction or no charge 
Free signs, mailing labels and tags. THRIFTY WEAVERS, 310 
St. Clear St., Toledo 4, Ohio 29 


5713-2 

A. A. A. WEAVING SERVICE. Holes, burns, tears and imper 
fections in garments and fabrics of ali descriptions expertly re 

woven by hand. FINEST WORK AT NEW LOW PRICE 
SCHEDULE. Save money on claims and adjustments. Sell this 
very profitable service to your customers. We pay postage one 
way. A. A. A. WEAVING SERVICE, 1182 MADISON AVE- 
NUE, NEW YORK CITY 28. 150-29 
WHAT IS REWEAVING? It is not a piece of fabric woven over 
a damage We do BLENDED French weaving (the best ot single 
thread reweaving), 1m luding fancy weaves and gabardines. 
WHAT IS PIECE WEAVING? It is not a matched pull-through 
done with a sharp latch needle. On this work, we 
WEAVE the edges perfectly (there is a big difference 

consistent service, prices, and good planned profit 
Our work and service will convince you we know what we are 
talking about. Copyright 1951. WEAVE MASTERS, INC., 413 
Race St., Cincinnati 2, Ohio 3503-29 
“40% PROFIT WITHOUT INVESTMENT.” 
with burns, rips, holes to be skillfully rewoven by the exclusive 
WONDERWEAVE method. 100 operators, fast service. All work 
guaranteed for life of garment. No investment, time or labor 
required. OR, do your own reweaving. We sell equipment for 
$12 complete with instructions. Replacement points $6 each 
Write to Wonder Weavers, established 1899, 44 Whalley Avenue 

Dept. 9, New Haven, Connecticut 3298-29 


REWEAVING—Saves and renews damaged garments. Contact 
us. Send garments for estimate. MAGIC RE-WEAVING SERV- 


actually 
W ec offer 


moderate 


Send us garments 


ICE—227 Ness Building, 28 West 2nd South, Salt Lake City, 
Utah. Phone: 4-4052 1629-29 
REWEAVING, ONE-DAY SERVICE: Cigarette burns, moth- 


holes, tears, spots in clothes, linens, rugs, upholstery fabrics, like 
new. Small jo = returned same day. Send garments for estimate. 
GIVE US A TRIAL. You'll be amazed to see the difference be- 
tween our work and what you've been getting. Established 1910. 
American Textile Weaving Co., 5 N. Wabash Ave., Chicago 2, 
Ill. 5516-29 


formerly VIENNA, PARIS. 
reweaving, stotting, invisible mend- 


HEDDA MOHL, REWEAVER, 
Original French weaving, 

ing. Holes, burns and tears expertly rewoven. Quick service. 
Satisfaction guaranteed. Wholesale prices. Return postage paid. 
48-hour service. (Promotion kit free.) Hedda Mohl, Reweaver, 
Colorado Springs, Colorado. East of Chicago, Hedda Mohl. 
832 Montrose Ave.. Chicago 13 f 4839-29 


Send for FREE Service Kit and Pricing Chart or ship garment for 
estimate. A complete WHOLESALE RE-WEAVING SERVICE 
at a reasonable cost. We re-weave exact pattern back into all 
fabrics eliminating any trace of damage. Our fine re-weaving 
service will make money for you. We are not associated with 
any other re-weaving company. CINCINNATI REPAIR SERV- 
ICE, 413 RACE STREET, CINCINNATI 2, OHIO. 5924-29 


REWEAVING BY THE SUPERIOR FRENCH PROCESS. 
MOTH-HOLES, BURNS, ETC. REWOVEN TO THE EXACT 
PATTERN. COAST-TO-COAST. MODERATE PRICES. SMALL 
DAMAGES RETURNED SAME DAY RECEIVED. SATISFAC- 
TION GUARANTEED. SEND A TRIAL ORDER TODAY. 
R. M. WEISSERT, 315 NORTH 7TH ST., ST. LOUIS, MO. 
5545-29 


June, 1954 


The old reliable “BERGER DAMAGE REWEAVING” 
the cleaners and tailors trade almost forty years. 
of skilled work only. Prompt service, 
work wins you good will. Estimates cheerfully made, Return 
postage paid by us. If you want the “Best, mail your jobs to 
“BERGER DAM “r% 7 RE WEAVING COMPANY,’ 765 Madison 
Ave., New York 2 5966-29 
FINEST OUALITY: FASTEST SERVICE. FREE COMPLETE 
SALES KIT. GUARANTEED FRENCH REWEAVING, IN- 
WEAVING, STOTING, REKNITTING,. LOW WHOLESALE 
PRICES. SEND TO WARDROBE SERVICE COMPANY, 1304b 
McGEE, KANSAS CITY, MISSOURI, 5914-29 
FOR GUARANTEED REWEAVING SERVICE ship your next 
damaged garment to us. We use the real Tee ee oor 
Method only. Send us the difficult jobs that others reject. We will 
do it right or no charge. French Textile Co., 428 Avenue A, 
Rochester 21, N. Y 5831-29 


serving 
The finest type 
reasonably priced. Our 


DYEING 


SHARP'S REDYEING COMPANY—DYEING EXCLUSIVELY, 
WHOLESALE ONLY. We are now located in a large building 
and, in addition to our regular service on garments and houses 

hold goods, are equipped to give you a complete service on rugs 
and carpets, any size. 977 Jackson Avenue. Memphis, 


l 
160-12 
Our 43 years’ experience, your assurance of quality on wholesale 
dye work. “We Know How.” WHITE'S, INC., Cleaners & Dyers, 
2487 Texas Ave., Shreveport, La. 5459-12 


SENECA DYERS, INC.—EASY-TO-FINISH DYED WORK— 


SPECIAL ATTENTION TO MAIL ORDERS—SHARKSKINS 
DYED—NO WRINKLES. If vou want the “BEST” send your 
next dve order to the SENECA DYERS, INC., 1227 MAPLE 
STREET, ROCHESTER 11, N. Y. 5846-12 


FROM COAST TO COAST LOEBL’S EXPERT DYEING IS 
KNOWN FOR QUALITY. To give you top results EVERY 
PIECE is carefully examined before and after dyeing. Individual 
attention plus our semi-finished service, easy to press, steamed, 
shaped and stretched gives you BETTE R DYEING. FOR SERV- 
ICE, SATISFACTION, ship your work to LOEBL DYE WORKS, 
INC., 348 W. SALEM AVE., ROANOKE, VA. Price list, color 
r ard, shipping supplies free on request. 4959-12 


TRAINING SCHOOLS AND INSTRUCTIONS 


LEARN REWEAVING. Genuine,  single-thread, invisible 
FRENCH REWEAVING does not require special latch needles, 
special instruments or tools. I am in the lasieen. teach our 
weavers and know. Why be fooled? Completely illustrated texts, 
instructions—Basic French weaving $15. Advanced French 
weaving $10. Piece weaving (includes two instruments) $15. 
Our simple, illustrated instruction sheet on Piece weaving (over- 
weave, inweave, etc.) plus one instrument, only $5. All the texts 
and two instruments $30. Send for free information. E. C. 
O'Hagan, c/o Weave Masters, 413 Race Street, Cincinnati, Ohio. 

5286-15 
HUBBARD DRYCLEANING & REDYEING SCHOOL, Route 
3, Charlottesville, Virginia. Courses offered in drycleaning (petro- 
leum and synthetic), spotting, wet cleaning and dyeing. Study 
while you work and do both to advance yourself, Catalogue sent 
on request. A CORRESPONDENCE SCHOOL SERVING THE 
INDUSTRY SINCE 1932. 5902-15 
DO INVISIBLE REWEAVING IN YOUR OWN SHOP. Tre 


mendous profits for you by giving your customers finest work 


AND prompt service. We teach you how to make tears, cuts, 
holes disappear from all clothing and fabrics x arnings ~ to 
$10,:n an hour. Learn in days with the original Fabricon method. 


Write for FREE details. 
Chicago 19, Ill. 5903-15 


First in the field. A professional course. 
FABRICON, Dept. KR, 8342 S. Prairie, 
COMPLETE LOW COST COURSES CONTAIN EVERY- 
THING necessary to know about reweaving and reknitting. 
Miniature plastic loom furnished to teach FRENCH weaving 
LATEST METHODS of IN-weaving, HOOK-weaving and 
STOATING. NEW needle-and-thread method of invisibly join- 
ing cut or torn fabrics. New “QUIKNIT” process of invisible re- 
pair for all knitgoods damages. We manufacture and supply ev- 
ery kind of practical MENDING NEEDLE AND EQUIPMENT 
FOR THE MENDING ROOM. Our EXPERTS have over 20 


years = rience conducting re-weaving shop in large Eastern 


city, ready to teach you all the TRICKS-OF-THE-TRADE now. 
Address COLUMBIA NEEDLEWORK SUPPLY CO., Dept. 
NA, 411 Sixth St., N. E. WASHINGTON 2, D. C, 5941-15 
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PAPER-STRUT AuLwine GRIP DRAPERY JUVENILE 


TROUSER GUARDS AND DRAPERY SADDLES ALSO AVAILABLE 
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GET THE FACTS — 
see your Heffman 
representative today! 


U.S. HOFFMAN MACHINERY CORP. 105 FOURTH AVENUE, NEW YORK 3.N.Y. en: 
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